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Bird’s-eye  of  Maywood 


IF  you  think  there’s  no  drama  in  the  canned 
foods’  industry,  step  into  our  Research  Divi¬ 
sion  at  Mayw’ood,  Illinois.  We’ve  got  an  idea 
there  are  mighty  few  places  in  the  country 
where  so  many  important  things  are  going  on. 

From  this  room  marked  Laboratory  4,  came 
the  formula  for  Canco  C-enamel  which  has 
revolutionized  the  canning  of  corn — and  bids 
to  do  the  same  for  peas  and  other  products. 
Vacuum  packing  for  fruits  and 
vegetables  was  developed  in  that 
room  nearby.  And  here  in  the 
Pyrometry  Section  the  cooking 
studies  go  on — experiments  in 
controls  and  temperatures  that 
have  done  so  much,  and  will  do 
so  very  much  more,  for  the  cause 
of  better  quality  in  the  can. 

Downstairs  is  the  Canning 
Kitchen — a  miniature  cannery 
in  itself — with  all  the  equip¬ 
ment,  retorts  and  closing  ma¬ 
chines  to  put  up  experimental 
packs.  Those  peaches  they  are  * 
canning  now  will  be  examined  a  fortnight  or 
six  months  hence — but  between  then  and  now 
they  will  be  incubated  at  various  temperatures, 
tested  and  checked  and  recorded  day  by  day. 
Perhaps  this  work  is  done  at  the  request  of 
some  one  canner — perhaps  it  is  some  pioneer¬ 
ing  of  our  own.  But  you  can  bet  your  bottom 
dollar  that  the  result  will  be  important — that 
somehow,  sometime,  the  findings  will  have 
their  effect. 


And  the  “trouble  shooters” — the  front-line 
men — constantly  come  and  go.  This  one  just 
got  back  from  Michigan,  where  he  helped  a 
tomato  canner  with  his  pack.  The  tomatoes, 
he  was  told,  were  being  damaged  by  overcook¬ 
ing.  Could  we  work  out  a  different  temperature 
or  cut  down  the  cooking  time?  What  could  we 
do  to  save  the  rest  of  the  pack? 

The  investigator  rolled  up  his  sleeves  and 
went  to  work — studied  the  can¬ 
nery  operation  from  a  to  z.  He 
found  that  the  cans  were  wrongly 
stacked  for  cooling — that  the 
cans  were  still  cooking,  hours 
after  they  should  have  been 
quite  cool.  That  was  all.  But 
what  was  it  worth  to  that  can¬ 
ning  company  to  stop  the  dam¬ 
age  at  once?  It  cost  them  nothing 
at  all. 

The  Research  Division  serv¬ 
ices  are  many  and  vital — and 
they  are  absolutely  free.  Whether 
we  develop  for  you  a  new  prod¬ 
uct  to  can,  or  a  better  way  to  can  the  old  one — 
whether  the  problem  we  solv’e  for  you  takes  a 
day  or  a  month  or  a  year — we  gladly  give  you 
our  time  and  knowledge,  our  experience,  our 
help,  our  advice. 

The  Research  Division  is  to  serve  you,  as 
customer  of  the  American  Can  Company — 
to  be  the  short-cut  to  better,  more  profitable 
canning — to  be  eyes  for  the  industry — to  forge 
unceasingly  ahead. 


Number  5  of  a  Series 

The  story  of  the  Amer¬ 
ican  Can  Company — of 
which  this  is  Chapters 
— is  a  story  which  will 
be  interesting  to  every¬ 
one  connected  with  the 
packing  of  quality 
canned  foods.  These 
advertisements  are  a 
regular  feature  of  this 
magazine.  It  will  be 
well  worth  your  while 
to  read  them. 

American  Can  Company 


WEIRTON.W.VA 


C  LARKS  BURG,  WVA, 


PLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE 

2bwBALTIMORE  MD. 
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Corn  Shaker 


Salem,  New  Jersey 

t  Pea  &  Bean  Filler*,  Beet  Topper,  Beet  Grader,  Beet  Splitter,  Beet  Quarterer,  Beet 
J  Peeler,  Beet  Slicer,  Proce**  Clock,  Tomato  Fillers,  Tomato  Washer  Trimmerdc  Scalder, 
1  Tomato  Corer,  Hot  Water  Exhauster,  Cooker,  Rotary  Syruper,  Liquid  Plunger  Filler, 
\  Angle  Hanger,  Can  Sterilizer,  Can  Cleaner,  Friction  Clutch. 


Ayars  Machine  Company 


Most  Corn  Canners 
use  Ayars  Corn  Shaker 


BECAUSE 

There  is  no  question  about  the  corn  getting  sufficient  shake. 

It  is  well  built  to  withstand  constant  and  long  use. 

Lots  of  machines  sold  12  to  15  years  ago  still  in  use. 

Cans  are  fed  into  machine  and  delivered  automatically  to 
labeling  machine  without  handling. 

If  you  are  troubled  with  Black  Discoloration  in  your  corn, 
here  is  a  remedy— Use  our  Corn  Shaker.  Shaking  also  gives 
the  corn  a  Rich  Creamy  Appearance. 


Manufacturers  of 
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BRAND  NAMES 

Brand  names  have  sitbstantial  property  value  which  it 
is  important  to  protect  and  owners  of  them  are  sure  to 
prosecute  any  infringement. 

It  is  unsa fe  to  create  or  use  any  trade  name  without  an 
exhaustive  search  of  every  registered  and  unregistered 
trade  mark  in  existence. 

Consult  our  Trade  Mark  Bureau.  The  service  is  free. 


Spot  or  1929  Crop  Seeds 
WE  OFFER 


Peas 

Okra 

Cabbage 

Cucumber 

Corn 

Tomato 

Spinach 

Snap  Besms 

Beet 

Squash 

Pumpkin 

Cauliflower 

or  Any  Other  Varieties  You  May  Want 
FUTURE  OR  1930  CROP  SEEDS 

When  ready  to  place  youi  Contract  order  for  delivery  after 
1930  crop  is  harvested,  write  us  for  prices. 

If  we  had  not  grown  good  seeds,  given  fair  prices,  fair  service 
and  careful  attention  to  business,  we  would  not  be  the  oldest 
Seed  House  in  America,  as  this  is  our  1 45th  year  in  the  business. 

BUSINESS  ESTABLISHED  1784 
145  year*  in  the  Seed  Business 

D.  LANDRETH  SEED  COMPANY  BRISTOL,  PENNSYLVANIA 


Landreth  Garden  Seeds 


Qie  y(DDim  11RIEND 
in 

Styles  in  packages,  like  ^yles  in 
architedture,  are  constantly  chang¬ 
ing.  “U.  S.”  Labels  and  folding  boxes 
keep  up  with  the  modern  trend. 

There  is  no  problem  in  merchandising 
more  vital  than  proper  packaging. 

“U.  S.**  salesmen  are  experts  on  all 
phases  of  this  subjedl. 

Let  us  be  your  package  counsellors. 

The  UNITED  STATES  PRINTING 
&  LITHOGRAPH  CO. 

CINCINNATI  BROOKLYN  BALTIMORE 
55  Beech  St  98  N.  3rd  St.  439  Cross  SL 

Color  Printing  Neadquarlers^ 
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QUALITY 


TINPLATES 


Fc 


OR. 


V^UE 


iS ATI  SFA.C  T  ION 


-Ai; 


|•w>ara. 


INSIST  "UPON  HAVING  THE 


BRAND 

A2>  BY 

THE  MEUNGRimTH  CO 


(SVtONC -OVRDin*  -  514- 

OABIgGWAr»1 
BLir*i  -  C>acQi3i|s|x 


CLASDIPF 

ENGLAND 


—  CODE*  — 
Ber«rru.B?»^ 

^  ST2#  s>mo»«i 
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SPECIAL  AGENTS 
A.  K.  Robins  &  Co.,  Inc.,  Balto.,  Md. 
King  Sales  &.  Engineering  Co. 

669  Howard  St. 

San  Francisco,  Cal. 

Brown  Boggs  Ltd.,  Hamilton.  Ont. 
Cannon  Supply  Company 

Salt  Lake  City,  Utah 


Canadian  Plant 
HUNTLEY  MFG.  CO.,  Ltd. 
Tillsonburg,  Ont. 


1928  Model  Viner 


How  To  Save  Money? 


MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 


Patented  March  IS.  1928 

(REEVES  Transiiitssuui) 


CHISHOLM-RYDER  COMPANY,  Inc. 

NIAGARA  FALLS,  N.  Y. 


Green  Bean  Gradere 
Green  Bean  Cleanera 
Conveyon 


K.  K.  ROBINS  &  COMPANY.  INC. 
Bahimore,  Md. 


MANUFACTURERS  OF  ^ 

Green  Pea  Viners 

Con  Markera  Green  Pea  Feedera 

Lift  Trucka  Green  Bean  Snipper  a 

SPECIAL  MACHINERY  BUILT  TO  ORDER. 

SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  CO.  BROWN  BOGGS  FOUNDRY  &  MCH.  CO..  Ltd. 

Oedea.  Utah  Hamillen.  Ontario 


Place  your  orders  between  now  and  December 
31st.  for  such  MONITOR  machines  as  you  can  use 
to  advantage  in  1930. 

You  can  buy  now  substantially  cheaper  than 
after  the  New  Year  opens — we  can  offord  to  give  a 
better  price  to  get  the  work  early — and  every  dollar 
you  save  in  equipment  purchase  is  clear  profit. 

There  is  no  Pea  Cleaner  that  will  compare  with 
the  MONITOR.  Do  not  forget  this  fact  for  your 
quality  pack  depends  first  on  your  cleaning. 


HUNTLEY  MFG.  CO. 

P.O.  Drawer  25  BROCTON.N.Y. 

(Formerly  at  SILVER  CREEK.  N.  Y.) 
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Not  mere  say-so, 
but  by  comparison 


The 

Peerless 

Super 

Husker 


Husks  more  com  hourly--* 
Husks  it  cleaner--- 
with  less  butting  waste- -- 
at  less  expense  per  ton--- 


Not  mere  say-so,  but  by  actual  comparison 
were  we  able  to  determine  these  advantages 
of  this  almost  human  husking  machine. 

The  A.  C.  Nielsen  Company  (independent 
engineering  accountants)  after  making  actual 
operating  tests  in  the  factory  of  a  prominent 
“Eastern  Shore*’  corn  canner,  verify  in  their 


report  the  superior  performance  of  the  Super 
Husker,  ear  for  ear,  ton  for  ton,  hour  after 
hour. 

We  shall  be  pleased  to  send  you  a  copy  of 
this  unbiased  report  without  cost  or  obliga¬ 
tion.  Just  ask  us  for  Survey  SU-95-HK. 


SPRAGUE  -  SELLS  CORPORATION 

308  West  Washington  Street,  Chieago,  Illinois 


DIVISION  OF 


FOOD  MACHINERY  CORPORATION 
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The  Canning  Trade 

THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
Established  1878 


The  Canning  Trade  is  the  only  paper 

Sublished  exclusively  in  the  interest  of 
le  Canned  Food  Packer^  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
first  year. 

Entered  at  Postoffice,  Baltimore,  Md., 


as  second-class  matter. 

TERMS  OF  SUBSCRIPTION 
One  Year  -----  $3.00 

Canada  -----  $4.00 

Foreign  -----  $5.00 

Extra  Copies,  when  on  hand,  each,  .10 

Advertising  Rates 
Upon  application. 


PUBLISHED  EVERY  MONDAY 
BY 

THE  TRADE  COMPANY 

ARTHUR  I.  JUDGE 
manager  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to 
use  the  columns  of  The  Canning  Trade 
for  inquiries  and  discussions  among 
themselves  on  all  matters  pertaining  to 
their  business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anonymous  letters 
will  be  ignored. 

ARTHUR  I.  JUDGE, 
Editor. 
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EDITORIALS 


TO  CORRECT  A  SERIOUS  ERROR — Comment¬ 
ing  in  last  week’s  issue  upon  the  crop  production 
figures  of  the  U.  S.  Bureau  of  Crop  Estimates,  we 
said  the  indications  were  for  a  16,000,000  case  pack  of 
tomatoes  for  1929.  This  is  a  serious  mistake,  and  one 
altogether  of  figures.  The  probable  tomato  pack  figures 
out  less  than  14,000,000  cases  for  1929 ! ! 

In  1926,  the  Bureau  reported  992,300  tons  as  the 
crop  output  of  tomatoes.  This  equaled  about  91/2  cases 
of  tomatoes  per  ton,  as  the  1926  tomato  pack  was 
9,455,000  cases. 

In  1927  the  Bureau  reported  tomato  production  as 
1,144,200  tons,  and  the  tomato  pack  for  1927  was 
13,137,042  cases,  or  about  IV/2  cases  per  ton. 

In  1928  the  Bureau  reported  the  tomato  production 
at  972,500  tons,  and  the  tomato  pack  was  8,538,582 
cases,  or  a  little  less  than  9  cases  per  ton. 

,  Taking  these  three  years  as  an  average,  we  find  that 
10  cases  per  ton  is  the  average.  Of  course,  it  depends 
upon  the  amount  of  tomatoes  run  into  “soup  stock,” 
but  if  1929  runs  the  same  average  number  of  cases  per 
ton  as  the  previous  three  years,  the  1,377,700  tons  of 
tomatoes  reported  by  the  Bureau  as  the  1929  tomato 
■  crop  would  make  13,777,000  cases  of  canned  tomatoes. 
Not  16,000,000!! 

i  We  made  the  mistake  by  taking  the  1927  ton  produc¬ 
tion  figures,  and  then  figuring  the  1928  tomato  pack 
■)  into  them.  We  much  regret  the  error.  But  at  least 
our  error  has  not  made  any  more  canned  tomatoes,  and 
5  even  if  there  had  been  sixteen  million  cases,  we  do  not 
I  believe  there  would  have  been  enough. 

I  We  have  written  this  Monday  morning,  before  the 
deluge  of  protests  comes  down  on  us,  as  we  know  it 
will.  But  already  objections  to  the  Bureau’s  figures  on 
the  production  in  tons  are  coming  in.  Here  is  one  from 
Missouri ; 


“The  United  States  Government  report,  on  the 
1929  tomato  pack,  of  November  9th,  has  just  been 
placed  in  my  hands. 

Our  concern  operates  factories  in  many  sections 
of  Missouri  and  Arkansas  and  I  cannot  agree  with 
this  report.  The  report  gives  Missouri  60,700  tons 
in  1929,  as  compared  with  33,700  tons  for  1928; 
and  Arkansas  65,500  tons  1929,  as  compared  with 
43,100  tons  in  1928.  This  cannot  possibly  be  cor¬ 
rect,  as  there  was  only  a  very  small  increase  in 
acreage  in  1929  over  1928,  and  there  has  never 
been  a  worse  season  in  the  history  of  the  tomato 
industry  than  1929  has  been. 

At  a  recent  meeting  of  the  canners  of  Missouri 
and  Arkansas  a  close  survey  was  made  of  the  to¬ 
matoes  yet  in  canners’  hands,  and  that  survey 
showed  only  350  cars  of  tomatoes  held  by  canners 
of  both  States. 

If  you  have  any  definite  information  regarding 
the  actual  situation  in  the  East,  I  would  appre¬ 
ciate  you  sending  it  to  me.  I  am  not  particularly 
interested  so  far  as  the  1929  market  is  concerned, 
but  if  the  1929  report  is  any  way  near  correct  re¬ 
garding  conditions  in  the  Tri-States,  a  carry-over 
is  likely,  and  I  would  like  to  be  informed  and  gov¬ 
ern  our  1930  acreage  accordingly.” 

COLD  FEET — New  York  buyers  say  that  the  Tri- 
State  tomato  canners  who  are  now  cutting  prices 
are  plain,  ordinary  damphools;  but  it  is  more 
likely  that  those  tomato  canners  simply  have  cold  feet. 

Mr.  thrasher  makes  a  good  suggestion 

There  are  not  many  canners  or  buyers  of  canned 
foods,  especially  in  the  East,  who  do  not  know 
Mr.  W.  W.  Trasher,  of  Thomas  Roberts  &  Company,  of 
Philadelphia.  Mr.  Thrasher  wrote  us  recently,  offering 
a  suggestion  to  tomato  canners  that  we  heartily  en¬ 
dorse,  and  Mr.  Thrasher’s  great  and  varied  experience 
in  marketing  canned  foods  would  warrant  him  consid¬ 
eration  and  careful  attention,  under  any  circumstances. 
We  quote  his  letter  in  full : 
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W.  W.  Thrasher  New  York  Office 

W.  Churchill  100  Hudson  Street 

W.  J.  Rothrock 

THOMAS  ROBERTS  &  CO. 

Commission  Merchants  and  Brokers 
135  South  Second  Street 
Philidelphia,  Pa. 

November  15,  1920. 

Mr.  Arthur  I.  Judge,  Editor, 

The  Canning  Trade, 

Baltimore,  Md. 

Dear  Mr.  Judge: 

As  a  subscriber  to  your  very  valuable  periodical, 
to  which  we  look  forward  to  read  each  week  with  a 
great  deal  of  interest,  and  knowing  that  you  are 
prone  to  publishing  facts  and  trying  to  be  of  as¬ 
sistance  to  the  canners,  we  quote  below  an  “ad.” 
which  appeared  in  today’s  Philadelphia  Public 
Ledger  in  large  head  lines  and  presume  this  ap¬ 
peared  in  papers  of  many  other  cities: 

30  Million  Families  Go  On. 

The  30  million  families  in  the  United  States 
continue  to  eat,  dress  and  live.  They  continue 
to  buy,  consume  and  advance. 

They  continue  to  do  so  because  they  con¬ 
tinue  to  work,  earn  and  spend  as  much,  if  not 
more,  than  ever  before. 

Employment  in  the  country  as  a  whole  is 
normal.  People  are  earning.  Buying  power 
is  high.  Business  is  sound. 

Associated  Gas  and  Electric  System, 

61  Broadway,  New  York,  N.  Y. 

If  the  tomato  packers  were  to  analyze  the  to¬ 
mato  situation  in  the  same  w^ay,  we  believe,  in¬ 
stead  of  having  a  weak  tomato  market  we  would 
have  the  opposite.  There  are  few  tomatoes  in 
packers’  hands  at  the  present  time  in  comparison 
to  the  average  consumptive  demand,  and  to  give 
you  statistics  to  bear  this  out — if  the  pack  of  to¬ 
matoes  this  year  would  average  15,000,000  cases — 
figured  24  cans  to  the  case,  360,000,000  cans,  and 
figuring  our  population  as  125,000,000  people,  this 
would  be  less  than  3  cans  per  person  per  year. 
Figuring  30,000,000  families  in  the  United  States 
this  would  only  Ido  12  cans  per  family  per  year,  or 
1  can  per  family  per  month. 

If  the  canners  w^ould  in  some  way  get  this  be¬ 
fore  the  public  in  a  manner  such  as  the  utility 
companies  are  spreading  their  propaganda,  it 
might  be  possible  to  increase  the  consumptive  de¬ 
mand  of  tomatoes  from  15,000,000  cases  per  year 
to  more  than  30,000,000  cases  per  year,  and  on  the 
basis  of  30,000,000  cases  this  would  be  less  than  6 
cans  per  person  per  year,  and  only  2  cans  per  fam¬ 
ily  per  month. 

In  addition,  the  tomato  canners  have  the  lowest 
price  food  commodity  which  the  public  can  buy, 
and  also  one  which  is  highly  recommended  by  the 
medical  profession. 

Yours  very  truly, 

THOS.  ROBERTS  &  CO., 
WWT/McD  W.  W.  Thrasher. 

Reduce  Mr.  Thrasher’s  suggestion  to  a  business 
problem :  Suppose  the  tomato  canners  contributed  2  i/iC 
per  dozen,  or  5c  per  case,  to  an  advertising  fund — to 
help  develop  and  sell  their  product,  instead  of  produc¬ 
ing  it  and  throwing  it  upon  the  market  like  an  orphan 
to  take  care  of  itself,  as  they  do  now,  what  would  be 


the  result?  On  15,000,000  cases  at  5c  per  case  there 
would  be  made  a  fund  of  $750,000.  Rightly  expended 
to  show  the  food  value,  the  cheapness,  the  purity  and 
the  convenience,  and  the  economy,  of  canned  tomatoes, 
it  is  easily  within  reason  that  the  consumption  of 
canned  tomatoes  could  be  increased  to  30,000,000  cases 
per  year.  And  during  all  the  steps  of  that  increase 
prices  would  at  least  be  good,  and  in  every  probability 
better  than  now,  and  therefore  would  show  good 
profits  to  the  canners.  Pay?  It  would  pay  better  than 
any  of  the  wildest  dreams  stock  speculators  ever  had, 
for  it  would  be  a  certainty. 

The  first  reaction  to  this  oft-repeated  suggestion,  for 
it  is  not  new,  will  be  that  the  tomato  canners  will  not 
all  contribute.  Here  is  where  the  can  companies  should 
and  must  step  in.  As  Teddy  Roosevelt  said,  this  is  a 
condition  and  not  a  theory :  to  wit,  the  canners  will  do 
nothing  to  help  themselves,  and  they  must  be  made  do 
so.  Let  the  can  companies  collect  this  in  the  price  of 
cans.  Let  them  add  the  21/2C  per  dozen  on  all  tomato 
cans,  and  10c  to  25c  per  thousand  cans  more  to  cover 
clerical  help,  losses,  etc.,  and  they,  in  turn,  hand  this 
fund  over  to  a  carefully  selected  committee  to  handle 
as  outlined.  The  can  companies  spend  millions  every 
year  to  help  the  canners  in  their  laboratories,  in  the 
studies  of  better  canning  methods,  problems,  etc.,  .and 
it  is  a  fact  that  the  tomato  canners,  per  se,  put  them, 
to  little  or  no  expense  with  their  product.  But  whether 
little  or  much  expense,  through  these  laboratory  ex¬ 
penditures,  the  time  has  now  come  when  the  market 
must  be  broadened.  The  scientific  problems  may  not 
as  yet  all  be  solved,  but  the  marketing  end  of  the  busi¬ 
ness  is  now  more  important  than  the  scientific  end. 
And  the  world  is  now  in  the  humor,  it  can  be  .ap¬ 
proached  and  told  more  about  canned  foods,  and  it 
ought  to  be.  Here’s  business  for  the  Associations. 

NO  CHANGE  IN  NEW  TIN-PLATE  PRICES 


The  American  Sheet  and  Tin  Plate  Co.  has  opened 
books  on  tin  plate  for  the  first  half  of  next  year 
at  unchanged  price  of  $5.35.  This  lack  of  price 
change  will  surprise  many.  A  reduction  has  been  ex¬ 
pected,  in  view  of  the  fact  that  the  price  of  pig  tin  is 
16  cents  per  pound  under  the  quotation  when  the  last 
price  of  tin  plate  was  established.  However,  the  steel 
makers  point  out  that  sheet  bars,  the  raw  steel  mate¬ 
rial  which  enters  tin-plate  manufacture,  are  $1  per  ton 
higher.  Many  of  the  can  makers  had  been  looking  for  a 
reduction  in  the  price.  It  was  thought,  too,  that  the 
threats  of  substitutes  for  tin  plate  in  canning  might 
have  some  influence  in  bringing  down  the  price  of  tin 
plate.  The  use  of  glass  jars  is  a  well-established  sub¬ 
stitute,  while  the  use  of  aluminum  has  been  made  in 
some  countries.  Recently  it  has  been  announced  that 
a  form  of  celluloid  has  been  developed  as  a  substitute. 
However,  most  of  these  substitutes  have  not  yet  been 
developed  into  a  commercially  practical  way,  and  tin 
plate  makers  feel  they  have  no  reason  to  fear  such  sub¬ 
stitutes. 


Slaysman  &  Co. 

Automatic  Can  Making  Machinery 

801  E.  Pratt  Street  Baltimore,  Md. 
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Noise  In  The  Cost  Sheets 


^OISE  in  the  husking  shed  has  prevented  a  lot  of  canners  from  spending  their  Winters  in  Florida. 
^  ▼  The  annual  big  husker-repairs  bill,  which  many  canners  have  learned  to  accept  as  a  part  of  the 
regular  order  of  things,  is  just  a  small  part  of  the  cost  of  this  noise. 

There  are  many  reasons  why  every  Tuc  Husker,  of  whatever  age,  without  an  exception,  is  running 
as  silently  as  it  did  five,  or  four,  or  three,  or  two  years  ago,  and  as  quietly  as  when  it  first  was  built. 

Tuc  Husker  embodies  principles  which  recognize  that  the  machine  is  designed  to  handle  a  tender 
product  without  bruising  or  breaking  of  grains  or  ears.  There  are  no  “crushing”  principles  in  Tuc 
Husker  to  crash  through  metal  or  corn.  There  are  no  ** timed**  parts  in  Tuc  Husker  to  get  out  of 
time,  and  jam,  or  break,  or  to  impair  function. 

The  difference  in  power  required  between  Tuc  Huskers  running  idle  and  at  full  load  is  only  four- 
tenths  (.4)  of  one  horse-power— extremely  low-duty  machine,  containing  no  principles  that  de¬ 
velop  thumps,  or  cause  grinding,  or  vibrating,  or  rattling,  or  roaring,  or  tearing  of  corn  or  of  machinery. 

And  that  is  why  the  belt  of  corn  from  Tuc  Huskers  is  so  free  from  the  mashed  spots  and  broken 
grains  and  ears,  that  mean  the  loss  of  a  lot  of  corn  in  a  season’s  run. 

The  novel  husking  principle  of  Tuc  Husker  has  made  possible  a  construction,  that  has  rendered 
unnecessary  one  single  replacement  or  reconditioning  of  even  one  husking  roll  section  in  more 
than  40,000  outstanding,  over  a  period  of  five  operating  seasons,  due  to  normal  wear  and  tear  in 
operation,  or  to  accidental  cause,  and  Tucs  husked  better  in  1 929  than  ever  before. 

The  Cumberland  ground  shafting,  running  in  bronze  bearings,  and  transmitting  the  power  through 
helical,  hardened  steel  gears,  completely  encased  and  lubricated  in  Tuc  Husker,  show  no  signs  of 
wear.  The  self-sharpening  knives  of  Tuc  Husker  never  have  had  to  be  touched. 

And  Tuc  Husker  is  built,  serviced  and  guaranteed  by  Fay  &  Scott. 

There  is  no  noise  in  Tuc  Husker  after  five  seasons  of  operation  because  its  principles  and 
construction  are  right.  Tuc  Husker  takes  the  effects  of  noise  from  the  cost  sheets  by  its  saving  of 
corn,  through  the  avoidance  of  mutilation  and  breaking  of  ears,  and  by  removing  from  the  canner’s 
life  that  regular,  annual,  iniquitous  husker  repair  bill. 


HUSKER 


THE  UNITED  COMPANY 

CONTINENTAL  TRUST  BUILDING 

BALTIMORE,  MD. 
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Meeting  of  the  25th  Annual  and  Silver  Jubilee 
Convention  of  the  Wisconsin  Canners  Association 

Schroeder  Hotel,  Milwaukee,  November  11,  12  &  13,  1929 


The  Wisconsin  Canners  Association  is  the  only 
state  convention  that  holds  an  exhibit  of  supply- 
men  at  their  meeting.  In  following  the  style  of 
the  National  Association  all  meetings  and  the  exhibits 
were  held  in  the  headquarters  hotel.  Total  registration 
exceeded  700. 

At  12.30  P.  M.  Monday,  November  11th,  luncheon 
was  served  in  the  ballroom,  and  was  attended  by  all 
members,  exhibitors  and  guests.  Immediately  follow¬ 
ing  the  luncheon  the  annual  business  meeting,  for  mem¬ 
bers  only,  was  held  in  the  same  room. 

Business  Meeting 

President  Henry  Soltau  presided.  Mr.  Soltau  opened 
the  meeting  by  reading  a  letter  of  welcome  from  the 
Milwaukee  Association  of  Commerce,  after  which  he 
appointed  committees  and  then  proceeded  with  his  ad¬ 
dress. 

President’s  Address 

T  is  my  pleasure  to  preside  at  this,  which  I  understand  is  the 
25th  or  silver  anniversary  of  the  Association.  No  doubt  there 
are  some  of  the  charter  members  of  the  Association  present 
at  this  meeting,  whille  most  of  us  present  might  be  classed  as 
infants  in  the  Association.  I  want  to  say  a  word  for  the  charter 
members  of  the  Association,  for  their  courage  and  farsightedness 
in  organizing  such  an  Association,  and  for  sticking  to  the  prin¬ 
ciples  of  the  Association  through  both  trying  and  flush  times. 
This  Association  has  gone  through  some  very  trying  ordeals 
that  have  taxed  the  courage  of  the  best  to  stick  to  the  helm  of 
the  ship  and  steer  her  through  the  right  course,  and  I  want  to  say 
right  here,  may  the  good  work  proceed  with  even  more  courage 
than  before,  and  that  this  organization  be  brought  to  such  a 
standard  as  to  be  recognized  as  the  banner  canners’  association 
of  the  land. 

Association  Work  means  more  to  us  than  we  realize,  in  fact, 
it  is  one  of  the  most  vital  factors  connected  with  our  industry, 
yet  a  great  many  of  us  lay  aside  association  work  to  take  up  a 
game  of  bridge  or  golf  or  some  other  sport.  We  seem  to  be  more 
interested  in  ti*ying  to  take  care  of  some  of  the  minor  consid¬ 
erations  in  preference  to  the  more  vital  facts  of  the  business. 
The  day  of  standing  alone  and  feeling  secure  in  your  own  place 
of  business  has  passed.  There  was  a  time  when  you  could  say, 
I  don’t  need  anybody’s  co-operation,  the  hell  with  the  other  fel¬ 
low.  Gentlemen,  that  was  in  the  days  gone  by,  but  things  are 
different  today,  and  unless  we  have  more  co-operation  than  we 
have  been  having  the  industry  has  not  a  very  bright  future.  If 
we  do  not  help  ourselves  no  one  else  will.  The  chaotic  condition 
of  the  industry  for  the  past  few  seasons  is  a  gentle  reminder  of 
facts.  The  only  element  that  comes  to  our  rescue  is  nature,  and 
we  have  come  to  depend  too  much  on  that  help  alone  to  correct 
our  ills. 

Sales — We  should  not  become  intoxicated  with  the  idea  we 
each  and  every  one  have  solved  the  canning  problem,  because  the 
industry  seems  to  be  resting  fairly  easy  just  at  present.  Re¬ 
member,  it  is  an  easy  matter  to  again  fall  into  the  pit  from 
which  we  are  just  emerging,  and  to  again  upset  the  smooth  sail¬ 
ing  on  the  canners’  sea.  This  is  proven  by  the  recent  statistical 
report  issued  by  the  N.  C.  A.  How  quickly  did  the  market  close 
up  upon  receipt  of  that  information,  information  that  was  in  the 
hands  of  some  buyers  before  received  by  some  members  of  the 
Association.  You  will  recall  that  tKe  N.  C.  A.  credited  Wiscon¬ 
sin  with  a  pack  of  approximately  10,140,000  cases  of  peas,  or 
close  to  1,000,000  cases  more  than  our  Wisconsin  Association  re¬ 
port.  Upon  receipt  of  this  report  the  officers  of  your  Associa¬ 
tion  felt  we  owed  it  to  our  members  and  the  industry  as  a  whole 
to  recheck  this  pack  and  vindicate  our  own  figures.  We  imme¬ 
diately  instituted  a  recheck  of  the  pack,  and  not  only  did  we  get 


a  recheck  of  the  pack,  but,  thanks  to  the  splendid  co-operation 
of  our  members,  likewise  non-member  canners  of  this  state,  we 
were  able  to  submit  a  100  per  cent  report  on  the  pea  pack  for 
1929,  and  this  was  found  to  be  9,398,000  cases,  as  against 
10,140,000  cases.  However,  the  buyers  did  not  react  as  quickly 
to  this  report  as  they  did  to  the  N.  G.  A.  report.  In  other  words, 
the  damage  had  been  done.  A  number  of  canners  have  already 
reported  loss  of  sales  due  to  this  erroneous  report  of  the  N.  C.  A. 
Statistics,  to  be  of  value,  must  be  correct,  and  we  felt  obliged 
to  uphold  the  good  reputation  of  our  own  Association. 

Sales  from  Canner  to  Canner— Another  feature  we  could  es¬ 
tablish  is  sales  from  canner  to  canner.  We  have  our  own  Asso¬ 
ciation  office  at  Madison,  which  could  be  used  as  a  clearing  house 
for  that  purpose,  and  do  it  at  less  expense  than  by  using  the 
present  method.  The  Association  office  is  your  office,  and  I  am 
sure  Mr.  Burr  would  be  pleased  to  handle  this  service  for  you. 

Label — During  the  past  season  the  Association  label  has  been 
established,  not  in  the  degree  in  which  we  would  like  to  have 
seen  it.  Owing  to  the  market  conditions  we  were  handicapped 
in  our  aims,  as  many  sales  were  made  by  canners  at  prices  even 
higher  than  those  established  by  the  Association.  However,  we 
can  say  that  the  establishing  of  the  Association  prices  had  a 
strong  tendency  to  strengthen  the  individual  canners  prices. 
For  the  ensuing  year  we  would  recommend  a  little  more  flexi¬ 
bility  in  the  matter  of  prices,  as  holding  to  a  specific  price  is  too 
much  of  a  handicap  to  get  the  Association  label  before  the 
public. 

Seed — No  doubt  due  to  the  scarcity  of  good  seed,  there  will 
be  considerable  seed  of  inferior  quality  offered  for  sale,  and  in 
fact  a  great  deal  of  it  will  eventually  find  its  way  into  the  ground 
and  from  there  into  cans.  I  can  only  suggest  a  warning,  and 
that  is  for  each  and  every  one  of  us  to  watch  our  step  and  be 
cautious.  Rather  a  short  pack  of  quality  than  a  larger  pack  of 
questionable  quality. 

Association  Finances — The  finances  of  the  Association  are  in 
somewhat  better  shape  than  last  season;  collections  have  been 
good  and  we  have  but  few  delinquents,  as  will  be  evidenced  by 
the  Treasurer’s  report. 

Traffic  Department — Our  traffic  department  is  ever  on  the 
alert  watching  your  interests  in  that  line.  There  has  been  quite 
a  saving  of  freight  on  tin  cans,  owing  to  the  results  of  hearings 
on  this  matter.  Mr.  Thomas,  our  traffic  manager,  has  now  been 
admitted  to  practice  before  the  newly  established  bar  of  Inter¬ 
state  Commerce  Commission,  which  will  also  be  a  large  benefit 
to  our  Association.  We  also  have  refrigerator  cars  moving  all 
over  the  country  bearing  the  ads  of  the  Wisconsin  Canners  As¬ 
sociation,  which  advertising  is  free.  All  that  is  asked  is  that 
we  use  refrigerator  cars  whenever  possible  to  do  so. 

This  department  has  also  refunded  many  hundreds  of  dollars 
in  freight  audits.  If  you  did  not  get  your  share  of  this  refund 
there  is  probably  no  one  at  fault  ’out  yourselves.  Send  in  your 
freight  bills  for  audit  and  get  in  on  it. 

The  Grading  Service — The  largest  single  accomplishment  of 
the  season,  no  doubt,  is  the  state  grading  service,  which  was  op¬ 
erated  by  our  Madison  office  under  the  supervision  of  the  State 
Department  of  Markets.  This  has  attracted  nation-wide  atten¬ 
tion,  and  other  states  are  contemplating  following  the  example 
set  by  this  state.  Our  Association  undertook  the  work  under  the 
supervision  of  the  Department  of  Markets,  after  the  department 
had  informed  us  that  they  did  not  have  an  appropriation  to  carry 
on  this  work.  The  amount  graded  this  season  was  less  than  we 
had  anticipated,  due  to  the  large  number  of  shipments  that  went 
out  from  canners  who  had  agfreed  to  have  their  packs  graded 
before  it  was  possible  for  us  to  get  on  the  ground.  This  grading 
service  has  a  tendency  to  stiffen  prices  considerably,  as  once 
having  your  pack  graded  and  knowing  what  you  have,  you  are 
not  so  easily  led  astray  as  to  your  qualities  and  values.  Also 
has  a  tendency  to  lessen  troubles  with  rejections,  as  you  have  a 
means  of  rechecking  your  qualities  delivered.  Also  has  a  ten¬ 
dency  to  give  buyers  more  uniform  delivery  on  purchases,  this 
being  quite  an  advantage  to  the  buyer.  We  have  a  few  letters 
from  some  of  the  canners  who  have  had  their  packs  gpraded,  and 
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Labels  stick  to 
Oakite-cleaned  glass 

O  NUG-FITTING,  smooth  labels  add  a  distinct 
^  sales  attraction  to  glass  containers  for  food  pro¬ 
ducts.  By  cleaning  such  glassware  the  Oakite  way, 
you  can  be  certain  that  labels  will  stick  tightly,  with¬ 
out  developing  wrinkles  or  dog-eared  corners. 
Moreover,  you  can  depend  upon  economical  Oakite 
cleaning  to  wash  off  every  trace  of  juice  or  syrup, 
every  streak  or  smear,  leaving  jars  sparkling  and 
film-free. 

Write  for  a  copy  of  the  booklet  we  have  prepared 
on  “Oakite  Cleaning  in  the  Food  Industry.”  It  con¬ 
tains  facts  and  methods  that  will  enable  you  to  keep 
your  plant,  equipment  and  product  spotless  at  mini¬ 
mum  cost.  Write  today — no  obligation. 

Oakite  Service  Men,  cleaning  specialists,  are  located  in  the 
leading  industrial  centers  of  the  United  States  and  Canada, 
Manufactured  only  by 

OAKITE  PRODUCTS,  INC.,  18  F  Thames  St.,  NEW  YORK,  N.  Y. 

OAKJTE 

Industrial  QeaningMaieriakmdMetbods 


With  improved  sliding  doors, 
doing  away  with  the  hinged 
tracks,  giving  increased  service 

Edw.  Renneburg  &  Sons  Co. 

MACHINE  AND  BOILER  WORKS 
2639  Boaton  Street  Baltimore,  Md. 

WORKS 

ATLANTIC  WHARF.  BOSTON  STREET  &  LAKEWOOD  AVE. 
BALTIMORE  -  -  MARYLAND 


“Blood  Tells” 


Rogers  Bros.  Seed  Co. 

BREEDERS  &  GROWERS 

CHICAGO  ILL. 

PEAS— BEANS— SWEET  CORN 


/""THE 
ONE  REAL 
TEACHER" 


PEA  BREEDING  GROUNDS  -  IDAHO 


Breeders  and  Growers 
of  Seed 

Peas  and  Beans 
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I  am  going  to  take  the  privilege  of  quoting  a  few  of  them.  No 
doubt  we  could  have  many  more  just  like  these  if  we  had  made 
any  attempt  to  get  them.  These  letters  were  received  unsolic¬ 
ited.  This  service  is  not  a  panacea  for  all  ills,  but  it  does  have 
a  tendency  to  spruce  up  each  and  every  canner  who  has  his  pack 
graded  to  try  and  pack  better  quality,  especially  if  he  has  an 
opportunity  to  set  in  on  some  of  these  gradings  or  is  even 
present  when  his  own  pack  is  graded.  Our  revenues  from  the 
grading  service  was  $3,800.00,  while  our  expenses  were  $3,300.00. 
These  charges  represent  a  charge  of  $1.00  per  thousand  cases 
graded.  We  urge  that  more  canners  use  this  service  for  the 
coming  season,  and  those  who  have  had  their  packs  graded  this 
season,  to  encourage  your  neighbors  and  friends  to  do  likewise. 
We  wish  to  thank  the  Department  of  Markets  for  their  splendid 
co-operation  in  this  work,  also  the  member  canners  who  assisted 
and  gave  their  time  for  the  good  of  the  cause. 

Mergers — We  are  facing  a  new  problem  in  the  canning  indus¬ 
try,  mergers,  not  only  of  the  canning  factories,  but  other  lines 
as  well,  especially  banking  institutions.  Where  is  this  going  to 
lead  us  and  what  effect  will  it  have  on  the  industry?  Will  it  en¬ 
able  US  to  set  up  better  control  of  production  and  sales,  will  it 
enable  us  to  finance  ourselves  better,  or  will  our  credits  be  tight¬ 
ened  up  by  these  bank  mergers?  Will  we  have  more  ethical 
competition  or  will  we  continue  in  the  same  old  rut?  Will  merg¬ 
ing  reduce  overhead  expenses?  No  doubt  most  of  us  feel  it  will. 
Will  the  condition  of  the  indepeiident  plant  be  improved  or  les¬ 
sened  ?  What  effect  will  these  mergers  have  on  our  Association 
work?  We  can  only  hope  that  the  out-of-state  organizations 
will  see  fit  to  continue  membership  in  our  Association.  These 
are  a  few  questions  that  it  might  T)e  well  to  ponder  over.  I  am 
sure  I  have  no  way  of  enlightening  you  on  any  of  these  ques¬ 
tions;  time  alone  can  tell  what  the  results  will  be. 

Secretary — I  cannot  close  without  a  word  about  our  genial 
Secretary,  Mr.  Burr.  It  has  been  a  pleasure  to  work  with  him, 
and  I  assure  you  the  most  of  the  credit  for  the  fine  work  of  the 
Association  for  the  past  season  is  entirely  due  to  his  untiring 
efforts  to  accomplish  things. 

In  closing  I  wish  to  thank  the  Directors  for  their  co-operation 
and  support  in  enabling  me  to  carry  through  the  duties  of  this 
office.  Also  wish  to  thank  the  members  of  the  Association  for 
their  support  and  co-operation  accorded  us  during  the  past 
season. 

Recommendations — I  have  the  following  recommendations  to 
make: 

Recommend  that  each  and  every  canner  consider  himself  ap¬ 
pointed  as  a  committee  of  one  to  put  forth  every  effort  to  in¬ 
crease  the  membership  of  this  organization. 

Recommend  that  our  Secretary  have  an  assistant  to  take  care 
of  detail  work  of  the  office,  thereby  permitting  him  to  take  care 
of  the  more  important  duties  of  the  office,  and  enabling  him  to 
\isit  the  various  members  during  their  busy  seasons. 

Recommend  that  our  Madison  office  be  used  as  a  clearing-house 
for  purchases  from  canner  to  canner. 

Recommend  the  use  of  the  Association  label  wherever  and 
whenever  possible  so  to  do. 

Recommend  a  more  liberal  use  of  the  grading  service,  bringing 
this  to  a  point  where  buyers  will  call  for  specific  state  grades. 
The  cost  is  nominal  and  the*  results  very  beneficial. 

Recommend  a  more  liberal  use  of  refrigerator  cars  for  ship¬ 
ments,  also  a  more  general  use  of  the  traffic  department,  which 
was  organized  for  your  benefit. 

Recommend  further  expansion  and  continuance  of  Association 
work. 

Recommend  that  your  Board  of  Directors  have  more  flexibility 
to  the  Association  prices  on  goods  to  be  sold  under  the  Asso¬ 
ciation  labels. 

Some  other  recommendations  might  be  made,  but  some  of  them 
would  add  materially  to  our  expenses,  and  I  feel  it  would  be  best 
to  withhold  these  until  such  time  as  our  membership  would  per 
mit  such  additional  expense. 

Following  President  Soltau’s  address,  the  Secretary, 
R.  A.  Greb,  and  the  Treasurer,  Mr.  H.  A.  Verhulst, 
made  a  very  complete  and  concise  joint  report,  which 
showed  the  Association  in  good  standing  financially. 
The  report  was  accepted  as  presented. 

The  Executive  Secretary,  Harvey  R.  Burr,  then  made 
his  report. 

Report  of  the  Executive  Secretary 

IN  view  of  the  many  different  and  somewhat  complicated  lines 
of  work  which  we  are  carrying  on  at  the  Madison  office,  your 
directors  have  asked  me  to  make  a  report  of  a  general  char¬ 
acter  to  the  members  at  this  time. 

It  is  my  desire' to  lay  before  you  in  this  matter  certain  details 
and  facts  regarding  our  work,  together  with  certain  recommen¬ 
dations  for  the  guidance  of  your  directors  for  the  coming  year. 


I  would  also  suggest  that  the  Resolution  Committee  make  such 
recommendations  as  they  deem  advisable  based  upon  the  recom¬ 
mendations  that  are  to  follow. 

First  of  all,  we  have  succeeded  in  maintaining  a  very  desirable 
relationship  with  the  Agricultural  Department  of  the  State  Uni¬ 
versity.  A  great  deal  of  experimental  work  has  been  carried  on 
at  that  institution,  particularly  along  the  line  of  seed  testing 
and  improvement  of  canners’  seed  stocks,  and  also  along  the  line 
of  developing  certain  basic  bacteriological  information  of  direct 
benefit  to  the  kraut  packers  of  the  state. 

It  is  very  desirable  and  necessary  that  this  relationship  with 
the  Agricultural  College  be  continued.  We  did  not  see  fit  to  place 
on  our  convention  program  a  report  of  this  activity  in  detail, 
but  it  is  my  thought  and  suggestion  that  we  proceed  to  plan  for 
a  canners’  short  course  at  the  University  this  coming  winter,  at 
which  the  work  which  they  are  doing  of  particular  interest  to  the 
canning  industry  may  be  taken  up  in  detail. 

We  have  received  a  great  many  inquiries  from  our  members 
requesting  information  on  fertilizers,  soil  treatment,  disease  con¬ 
trol,  etc.  These  problems  are  bound  to  become  more  and  more 
important  each  year,  and  1  am  quite  certain  that  we  will  find  it 
absolutely  necessary  to  develop  and  carry  out  a  program  of  as¬ 
sociation  work  along  this  line.  It  is  suggested  that  wherever 
possible  and  advisable  that  the  local  company  arrange  for  a 
meeting  of  their  growers,  field  men,  superintendents  and  all 
others  interested,  at  which  certain  basic  information  regarding 
the  problems  of  growing  canning  crops  may  be  discussed  and  a 
definite  constructive  program  for  that  particular  community 
worked  out.  The  future  of  the  canning  industry  in  Wisconsin 
depends  primarily  and  fundamentally  upon  the  question  of  rota¬ 
tion,  proper  fertilization,  inoculation  and  disease  control.  This 
is  particularly  true  of  the  older  canning  districts  and  is  of  great 
importance  to  the  newer  companies,  in  order  that  they  may  main¬ 
tain  the  highest  degree  of  fertility  and  be  in  a  position  year  after 
year  to  insure  the  highest  possible  quality  as  a  result  of  a  care¬ 
fully  planned  program  that  is  designed  to  correct  and  offset  the 
dangers  which  we  arre  facing  at  the  present  time. 

With  the  possible  exception  of  the  Industrial  Commission,  we 
have  been  able  to  maintain  the  very  finest  kind  of  relationship 
and  co-operation  with  the  various  state  departments.  This  is 
particularly  true  of  the  State  Department  of  Markets  and  the 
newly  appointed  Agricultural  Commission.  The  aid  which  they 
have  given  us  in  supervising  and  helping  to  establish,  on  an  offi¬ 
cial  basis,  the  State  Grading  Service,  is  in  my  estimation  one 
of  the  most  outstanding  accomplishments  of  the  year.  It  is  my 
sincere  recommendation  that  this  relationship  be  continued  and 
the  service  expanded  to  include  such  other  canned  foods  as  are 
not  now  on  the  official  list  for  the  grading  service.  Official 
standards  should  be  set  up  and  adopted  for  beets  and  kraut. 
While  standards  for  these  two  commodities  are  still  somewhat 
indefinite,  I  am  quite  certain  that  with  the  proper  co-operation 
and  attention  we  can  arrive  at  a  suitable  set  of  definitions,  score 
cards,  standards,  etc.,  that  will  be  just  as  satisfactory  to  the  can¬ 
ners  of  beets  and  kraut  as  the  standards  have  been  in  the  past 
to  the  producers  of  other  commodities.  I  would  strongly  recom¬ 
mend  that  we  voice  our  appreciation  and  approval  to  the  State 
Department  of  Markets  and  the  newly  appointed  Agincultural 
Commission  for  the  assistance  which  they  have  given  us  in  es¬ 
tablishing  this  official  grading  service. 

Membership  to  Include  Grading  at  75c  Increase — We  have  also 
succeeded  through  the  efforts  of  Mr.  Charles  Pulley,  of  the  State 
Department  of  Markets,  in  establishing  a  contact  with  the  Fed¬ 
eral  Intermediate  Credit  Bank,  whereby  it  is  quite  possible  that 
canning  companies  may  be  listed  as  agricultural  producers  and 
placed  in  line  for  credit  with  the  Federal  Intermediate  Credit 
Bank.  Mr.  Pulley  will  tell  you  mo^re  about  this  plan  later. 
Financing  on  warehouse  receipts  at  a  low  rate  of  interest 
through  the  Intermediate  Credit  Bank  would  certainly  be  a  great 
saving  in  interest  charges  as  well  as  a  means  of  placing  the  can¬ 
ning  industry  on  a  much  firmer  and  more  substantial  financial 
basis.  We  are  indeed  fortunate  in  having  a  State  Department 
that  is  so  vitally  interested  in  these  fundamental  problems  of 
finance,  marketing  and  official  grading. 

The  Traffic  Department — Our  Traffic  Department,  under  the 
management  of  Mr.  F.  1^.  Thomas,  has  been  very  active  during 
the  past  year.  It  was  necessary,  as  you  all  know,  to  make  a  spe¬ 
cial  assessment  for  the  purpose  of  covering  the  cost  of  counsel 
to  represent  us  in  the  Tin  Can  Rate  Case.  -  No  decision  has  been 
reached  as  yet  regardig  this  increase,  but  we  put  up  a  scrap  and 
were  officially  represented,  and  deferred  the  enforcement  of  these 
rates  for  two  years,  which  has  saved  us  many  thousands  of  dol¬ 
lars.  This  entire  matter  of  traffic,  routing,  rates,  claims,  etc.,  is 
one  of  the  most  complicated  and  difficult  problems  that  we  have 
to  deal  with.  We  are  constantly  seeking  to  obtain  uniformity 
of  rates  for  the  various  zones  and  districts  within  the  State,  and 
to  assist  our  members  in  every  way  possible  regarding  the  most 
dirrect  and  best  routes  for  tbe  various  shipments,  and  also  in 
obtaining  the  maximum  service  as  to  equipment,  switching,  etc., 
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Berlin  Chapman  new  Self-Cleaning  Corn  Silker  cleans  the  silking  wires 
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from  the  railroads.  Several  of  our  members  make  a  refrular 
practice  of  calling  upon  our  traffic  department  for  help  and  in¬ 
formation  along  this  line.  A  great  many  of  them,  however,  do 
not  avail  themselves  of  this  service  to  the  extent  that  I  would 
recommend.  It  is  a  great  deal  easier  to  keep  out  of  trouble  re¬ 
garding  routings,  rates,  etc.,  than  it  is  to  untangle  a  situation 
after  the  shipment  has  arrived  at  its  destination.  Mr.  Thomas 
has  proven  to  me  conclusively  many  times  that  he  can  save  you 
money  and  a  great  deal  of  grief  and  distress  if  you  will  call  on 
him  for  information  along  these  lines. 

Very  largely  through  the  efforts  of  this  department,  we  now 
have  a  total  of  300  stenciled  refrigerator  cars  out  on  the  rails 
carrying  the  message  of  Wisconsin  Canned  Foods  to  all  parts  of 
the  United  States.  I  regret  to  say  that  we  will  not  be  able  to 
increase  the  number  of  these  cars,  as  a  recent  ruling  by  the 
American  Railway  Association  is  designed  to  restrict  this  form 
of  advertising.  Mr.  Thomas  will  make  a  detailed  report  to  you 
tomorrow  as  to  the  total  amount  of  claims  that  have  been  col¬ 
lected  for  both  buyers  and  shippers.  I  have  been  amazed  at  the 
number  of  checks  which  we  have  received  and  which  have  in 
turn  been  foi*warded  to  either  the  buyer  or  the  shipper,  and  I  am 
certainly  surprised  that  more  of  our  members  do  not  avail  them¬ 
selves  of  the  important  part  of  the  work  of  the  traffic  department. 
Freight  bills  covering  all  of  your  incoming  shipments  for  the 
year  should  be  forwarded  to  Mr.  Thomas  regularly.  Possibly 
the  25  per  cent  commission  which  we  are  charging  on  all  mem¬ 
bers’  claims  that  are  actually  collected  is  restricting  your  co-op¬ 
eration  along  this  line.  Whether  it  should  be  continued  or  not 
is  for  you  to  decide.  There  are  a  great  many  competing  freight 
auditing  companies  operating  in  the  State  that  usually  work  on 
a  50  per  cent  commission  basis,  and  in  several  instances  they 
have  made  recommendations  regarding  routes,  rates,  etc.,  that 
are  dangerous.  Our  traffic  department  is  set  up  and  operated 
for  the  excess  benefit  of  our  members,  both  individually  and  col¬ 
lectively.  It  deserves  your  continued  and  increased  support.  The 
service  should  be  used  by  every  member  in  preference  to  similar 
service  from  any  other  auditing  traffic  organization. 

The  Official  Grading  Service — Perhaps  the  most  important  and 
far-reaching  single  activity  of  the  Medison  office  this  past  year 
has  been  the  establishment  and  engagement  in  co-operation  with 
the  State  Depaitment  of  Markets,  of  the  official  grading  service 
on  peas,  beans  and  com.  It  seemed  advisable  early  in  the  year 
for  the  Madison  office  to  take  over  the  management  of  this  par¬ 
ticular  service,  and  while  it  involved  a  tremendous  amount  of  de¬ 
tailed  work  and  supervision,  I  feel  that  it  has  been  well  w'orth 
while,  and  has  been  established  as  a  vital  and  necessary  factor 
in  the  general  program  of  sales  and  distribution  for  Wisconsin 
canners.  In  view  of  the  fact  that  this  service  was  officially  au¬ 
thorized  by  the  State  Department  of  Markets,  it  was  available  to 
non-members  as  well  as  members.  Our  contact  through  this  ser¬ 
vice  with  non-member  canners  has  been  very  interesting  and 
agreeable  to  all  parties  concerned.  It  has  permitted  us  to  in¬ 
terest  non-member  canners  in  association  activity  to  the  extent 
that  I  feel  quite  certain  our  membership  list  will  be  increased  as 
a  result.  We  have  received  very  littlle  criticism  on  the  method 
of  conducting  the  grading  service,  and  as  President  Soltau  re¬ 
ported  in  his  opening  address,  many  fine  letters  of  commendation 
and  approval  from  Wiscopsin  canners  indicates  that  the  service 
has  been  satisfactory.  I  believe  that  the  official  certificate  of 
grade  in  the  hands  of  our  Wisconsin  canners  has  had  a  very  sta¬ 
bilizing  effect  on  prices.  Canners  with  these  certificates  in  their 
possession  have  been  able  to  overcome  the  chiseling  tactics  of 
brokers  and  buyers,  and  have  been  able  to  make  uniform  delivery 
on  their  contracts  in  a  manner  which  has  been  generally  satis¬ 
factory  to  the  trade. .  A  few  cases  of  rejections  have  come  up,  all 
of  which  have  been  satisfactorily  adjusted  on  a  basis  of  the  true 
official  score  and  grade,  and  we  have  yet  to  find  a  single  instance 
that  has  been  brought  to  our  attention  where  a  buyer  has  re¬ 
fused  to  recognize  the  authority  and  accuracy  of  the  official 
grade. 

These  detailed  score  cards  on  each  warehouse  lot  have  been  of 
great  educational  value  to  the  various  superintendents  and  man¬ 
agers  in  permitting  them  to  correct  their  processing  or  method 
of  operation  in  such  a  w’ay  as  to  improve  the  general  quality  of 
their  pack.  The  greater  part  of  the  actual  grading  was  carried 
on  at  Madison.  It  was  possible  here  to  centralize  the  work,  give 
it  more  detailed  supervision,  and  return  the  certificates  of  grade 
to  the  various  plants  in  the  shortest  possible  length  of  time. 
Several  packs  were  graded  at  the  plant.  We  did  this  wherever 
the  canner  was  willing  and  requested  that  the  grading  be  done 
at  his  plant.  It  is  quite  possible  that  we  may  see  fit  next  year 
to  increase  the  number  of  graders  and  carry  on  this  work  at  the 
various  plants  wherever  it  is  desirable  and  agreeable.  We  have 
made  a  practice  of  inviting  the  canners  in  to  the  grading  room 
whenever  their  pack  was  being  graded,  and  we  fouund  that 
whenever  and  wherever  they  have  taken  advantage  of  this  invi¬ 
tation,  and  also  whenever  we  have  graded  at  the  canner’s  ware¬ 
house  and  the  canner  has  had  an  opportunity  to  sit  in  with  the 


grading  committee,  he  has  given  general  approval  to  the  entire 
idea,  and  has  been  very  well  satisfied  with  the  service. 

On  account  of  added  traveling  expense,  the  cost  of  grading  at 
the  canner’s  warehouse  is  somewhat  greater  than  that  of  grad¬ 
ing  at  a  central  point.  The  element  of  time  is  an  important  one. 
Certificates  should  be  issued  in  the  shortest  possible  length  of 
time  after  the  samples  have  been  received.  TTris  can  best  be 
accomplished  at  a  central  grading  point.  On  the  other  hand,  the 
great  individual  benefit  to  the  canner  undoubtedly  is  derived 
from  having  the  jading  done  at  his  warehouse.  It  is  probably 
best  that  the  official  graders  should  not  know  whose  pack  they 
are  grading.  This  has  been  true  in  the  majority  of  cases,  but  I 
find  absolutely  no  indication  or  evidence  of  any  desire  or  inten¬ 
tion  on  the  part  of  any  of  the  official  graders  this  past  year  to 
be  influenced  by  the  knowledge  of  whose  pack  they  are  working 
on. 

We  have  formed  this  year  the  nucleus  of  a  permanent  grading 
committee.  It  goes  without  saying,  however,  that  as  this  work 
increases  in  volume  it  will  be  necessary  to  have  a  great  many 
more  official  graders  than  we  used  during  the  past  year.  The 
particular  problem  that  I  have  devoted  most  of  my  personal  at¬ 
tention  to.  in  addition  to  that  of  acting  as  an  official  gprader,  has 
been  the  development  of  uniformity  of  opinion  among  these  of¬ 
ficial  graders.  The  correct  and  accurate  translation  of  the  score 
card  and  the  analysis  of  samples,  day  after  day,  by  several  dif¬ 
ferent  groups  of  licensed  graders  requires  some  very  careful 
schooling  and  supervision.  This  is  the  only  possible  danger  as  I 
see  it  in  establishing  too  many  grading  committees  and  having 
too  rnany  individual  groups  working  without  careful  supervision 
and  interlocking  of  personnel.  This  past  year’s  experience  has 
given  us  a  very  good  opportunity  to  improve  the  service  along 
these  lines.  I  feel  quite  certain  that  we  will  be  able  to  expand 
on  this  method  of  operation  to  cover  the  entire  state  quickly,  ac¬ 
curately  and  efficiently  next  year. 

There  are  two  very  definite  recommendations  that  I  wish  to 
make  that  have  come  out  of  my  personal  experience  and  obser¬ 
vation  in  this  grading  work.  First,  the  necessity  for  more 
uniformity  of  processing,  brine  formulaes  and  proper  cooling 
methods.  Seed  strains  and  seed  varieties  are  undoubtedly  re¬ 
sponsible  for  a  great  deal  of  the  variation  in  quality.  There  is 
no  reason  whatever,  as  I  see  it,  for  the  great  variation  which  is 
evident  in  brine  formulaes.  This  is  something  that  is  definitely 
under  the  control  of  every  canning  factory  superintendent,  and 
deserves  very  definite  control  and  possible  attention  on  the  part 
of  our  association.  Differences  in  blanching  time  and  tempera¬ 
ture  are  also  evident.  Several  lots  were  found  to  be  decidedly 
overblanched.  Poor  quality,  due  to  improper  cooling  tank  tem¬ 
peratures,  has  also  been  in  evidence  in  many  cases.  It  would 
seem,  therefore,  advisable  for  us  to  take  some  definite  action 
and  make  recommendations  regarding  uniformity  along  these 
lines.  The  second  and  most  important  thing  to  me  has  teen  the 
value  derived  from  a  small  lot  warehouse  piling  and  the  cor¬ 
responding  proper  identification  of  each  individual  lot  in  the 
warehouse.  There  are  many  different  methods  and  schemes  for 
piling  the  various  lots  in  the  warehouse.  The  system  which  we 
recommended  last  spring,  however,  seems  to  have  worked  out  in 
fine  style  in  those  warehouses  where  it  was  placed  in  actual  use. 
Samples  were  easily  and  accurately  drawn.  Each  lot  was  prop¬ 
erly  identified  by  code  number  and  mark,  and  no  difficulty  what¬ 
ever  has  teen  experienced  in  identifying  the  sample,  the  certifi¬ 
cate  of  grade  and  score  card  with  each  one  of  the  respective 
lots  when  it  came  time  to  make  shipment.  This  warehousing 
system  has  permitted  canners  to  load  a  car  or  several  cars  of 
absolute  uniform  quality.  But  a  single  complaint  has  been  re¬ 
ceived  as  to  lack  of  uniform  delivery  where  this  system  has  teen 
in  use. 

I  feel  that  we  have  passed  the  experimental  stage  in  the  offi¬ 
cial  grading  service.  I  also  feel  that  we  have  arrived  at  the 
point  where  we  can  look  with  confidence  upon  these  certificates 
of  grade,  and  I  would  strongly  recommend  that  every  canner 
using  the  service  adhere  strictly  to  the  official  grade  and  score 
in  the  matter  of  sales  and  delivery.  Such  a  procedure  will  add 
greatly  to  our  reputation  for  fair  dealing  and  satisfactory  de¬ 
livery. 

The  Association  Label — Following  the  meeting  here  in  Mil¬ 
waukee  last  December,  at  which  the  schedule  of  prices  for  peas 
under  the  State  Association  label  was  adopted,  we  proceeded  to 
appoint  brokers  in  various  markets  throughout  the  country  to 
represent  us  under  this  label.  This  project  seemed  to  appeal  to 
a  great  many  brokers  and  considerable  effort  and  energy  was 
expended  in  order  to  interest  buyers  in  Wisconsin  Grade  and 
Grade  B  peas.  I  personally  called  on  a  great  many  buyers 
throughout  the  eastern  part  of  the  country  with  our  brokers,  but 
was  not  successful  in  interesting  them  in  anything  except  the 
general  idea.  They  all  approved  of  the  grading  service,  the  idea 
of  placing  the  grade  on  the  label,  the  possible  value  of  the  pro¬ 
ject  so  far  as  stability  of  prices  was  concerned,  the  guanantee 
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of  uniform  delivery,  and  all  of  the  other  elements  that  we  have 
built  into  the  general  idea  of  selling  under  this  label.  These 
buyers,  whom  I  interviwed  personally,  invariably  came  back 
with  the  question,  however,  “Why  should  I  buy  at  these  prices 
under  this  label  when  I  can  obtain  my  requirements  under  can- 
ners’  or  distributors’  labels  for  less  money?”  I  felt  in  the  be¬ 
ginning  that  this  was  the  customary  and  habitual  buyer’s  argu¬ 
ment,  but  after  several  months  of  effort  I  came  to  the  conclu¬ 
sion  that  their  statements  were  true.  Our  brokers  report  the 
same  general  condition  throughout  the  various  markets  in  which 
we  are  represented.  You  will  recall  that  this  price  schedule  was 
not  to  be  changed  except  by  a  vote  of  the  entire  membership.  In 
view  of  the  various  objections  that  were  raised  by  our  members 
to  this  sort  of  a  regulation,  the  question  of  maintaining  this 
price  schedule  was  considered  at  group  meetings  throughout  the 
state.  It  was  the  opinion  of  all  of  these  groups  that  authority 
to  change  these  prices  from  time  to  time  should  be  placed  in  the 
hands  of  the  Board  of  Directors.  No  action  was  taken  in  this 
matter,  however,  by  the  Board,  as  they  felt  that  we  should  make 
further  attempt  to  start  this  label  into  distribution  at  the  sched¬ 
uled  prices  and  then  make  a  general  report  as  to  our  success  or 
failure  at  this  time.  Previous  to  the  packing  season  it  seemed 
that  our  schedule  of  prices  was  too  hio'h.  Immediately  follow¬ 
ing  the  pack  the  spot  market  began  to  improve,  and  we  were 
soon  face  to  face  with  the  situation  of  the  general  run  of  spot 
prices  being  higher  than  our  Association  prices.  Naturally,  at 
this  time  we  began  to  receive  some  inquiries  from  buyers  for 
peas  under  this  label.  We  were  unable  to  quote  them,  however, 
because  canners  were  able  to  sell  at  higher  prices  under  their 
own  or  distributors’  labels.  This  to  me  indicates  the  fallacy  of  a 
fixed  price. 

We  have  succeeded  in  selling  a  few  hundred  cases  of  Grade  A 
peas  in  Madison  and  surrounding  territory.  Where  we  have  ac¬ 
tually  had  these  lots  on  the  grocer’s  shelves  the  consumer  re¬ 
action  has  been  very,  very  favorable,  indeed.  The  grocers  who 
are  featuring  this  label  speak  very  highly  of  it.  Repeat  orders 
and  requests  are  coming  in  every  day,  and  customers  are  buying 
in  dozen  or  case  lots  because  of  the  superior  quality  and  con¬ 
sumer  appeal  which  this  label  carries.  There  is  no  question  in 
my  mind  whatever  as  to  the  wonderful  possibilities  for  develop¬ 
ment  of  this  label  idea.  We  do  need  authority  to  meet  current 
conditions  as  to  prices,  however,  and  I  strongly  recommend  that 
we  reconsider  this  matter  of  establishing  a  price  schedule  that 
can  be  changed  from  time  to  time  as  conditions  would  warrant. 

I  am  of  the  opinion  that  individual  canners  should  be  per¬ 
mitted  to  use  this  label  and  sell  through  their  regular  channels 
wherever  such  a  sale  is  possible.  One  of  our  members  has  suc¬ 
ceeded  in  selling  an  entire  carload  of  Grade  B  peas  in  a  very 
difficult  market  through  his  owm  broker.  Several  individual  can¬ 
ners  and  groups  of  canners  have  indicated  an  interest  and  desire 
to  make  use  of  this  label  instead  of  their  own  factory  label.  I 
further  recommend  that  we  give  some  serious  thought  to  this 
possibility.  There  are  certain  dangers  connected  with  this  pro¬ 
cedure,  I  know,  but  our  experience  at  Madison  has  demonstrarted 
beyond  a  shadow  of  a  doubt  that  once  we  can  get  Wisconsin  can¬ 
ned  foods  under  this  label  actually  on  the  grocers’  shelves  and 
into  the  hands  of  the  consumer  that  it  will  be^n  to  increase  in 
volume  of  its  own  merit,  and  it  would  seem  wise  to  adopt  that 
procedure  which  will  insure  this  initial  distribution,  and  then 
talk  about  maintaining  prices  afterward.  I  have  given  some 
thought  to  the  idea  of  permitting  our  members  who  use  this 
label  to  have  the  name  of  the  canning  company  printed  thereon. 
I  find  no  outstanding  objection  to  this  idea.  The  canner  would 
then  retain  his  identity  and  at  the  same  time  be  lending  his  ef¬ 
forts  and  sales  ability  to  establishing  a  year  in  and  year  out 
dependable  reputation  for  Wisconsin  cann^  foods  merchandised 
under  this  label  in  place  of  the  present  condition  of  hundreds  of 
competitive  labels  and  general  lack  of  identity  and  reputation 
for  the  great  majority  of  them.  Such  a  plan  will  substitute  cer¬ 
tainty  for  uncertainty,  and  if  properly  supported  by  a  sincere 
spirit  of  co-operative  effort,  will  establish  a  reputation  for  Wis¬ 
consin  canners  who  use  this  label  that  will  be  national  in  its 
scope,  permanent  in  its  character  and  shock-proof  so  far  as 
periods  of  overproduction  and  market  fluctuations  arre  con¬ 
cerned. 

In  closing  this  report  may  I  take  this  opportunity  of  extend¬ 
ing  my  personal  appreciation  to  the  officers  and  members  for 
the  fine  spirit  of  co-operation  and  interest  which  you  have  shown 
in  the  work  of  the  Association  this  past  season.  It  has  been  a 
busy  year,  but  I  have  enjoyed  every  minute  of  it.  New  frend- 
ships  have  been  made,  old  friendships  have  been  strengthened, 
and  as  we  approach  the  celebration  of  our  25th  anniversary  I 
sincerely  trust  that  it  may  be  an  enjoyable  occasion  for  you  all, 
and  that  we  may  all  look  forward  to  many  more  years  of  living 
and  working  together  in  the  same  spirit  of  neighborly  co-opera¬ 
tion  and  mutual  benefit  that  has  typified  the  organization  since 
its  inception  25  years  ago. 


Following  Mr.  Burr’s  report  a  rising  vote  was  ten¬ 
dered  in  appreciation  of  his  untiring  efforts. 

Mr.  Charles  Pulley,  of  the  State  Department  of  Mar¬ 
kets,  reported  that  they  were  working  upon  a  plan 
whereby  canners  might  come  under  the  $5,000,000 
Farm  Relief  Appropriation,  and  the  plan  suggests  that 
canners  lease  the  property  of  the  farmers  for  growing 
crops  for  canning  in  place  of  contracts  for  acreage. 
This  would  place  every  canner  in  the  same  position  as 
the  canner  who  owns  all  the  land  on  which  his  crops 
are  grown.  The  plan  further  included  a  co-operative 
organization  of  these  “leasers”  into  a  warehousing  and 
financing  company,  through  which  loans  would  be 
made.  A  form  of  lease  is  being  worked  upon. 

The  following  Directors  were  then  appointed  by  the 
Chair: 

Group  1,  W.  C.  Schorer,  Sauk  City. 

Group  2,  C.  O.  Davidson,  Horicon. 

Group  3,  H.  A.  Verhulst. 

Group  4,  J.  Fuhreman,  Berlin. 

Group  5,  T.  Anderson,  Augusta. 

Group  6,  J.  B.  Weix,  Oconomowoc. 

Group  7,  Henry  Soltau,  Bangor. 

Group  8,  R.  A.  Greb,  Clintonville. 

Group  9,  D.  H.  Steinberg,  Owen. 

The  new  Board  of  Directors  was  requested  to  meet 
immediately  following  the  session  for  the  election  of 
officers,  and  their  selection  was  as  follows : 

The  Officers  for  1930 
President,  R.  A.  Greb,  Clintonville. 

Vice-President,  J.  B.  Weix,  Oconomowoc. 

Treasurer,  H.  A.  Verhulst,  Sheboygan. 

Secretary,  D.  H.  Steinberg,  Owen. 

Executive  Secretary,  Harvey  R.  Burr,  Madison. 
Adjournment. 

SECTION  MEETINGS 
Bean  Section 

Tuesday,  November  12,  9.30  A.  M. 

Mr.  Farley,  Acting  Chairman,  presided;  C.  P.  Samp¬ 
son,  Secretary. 

The  meeting  opened  with  the  reading  of  the  minutes 
of  the  previous  meeting  by  the  Secretary.  These  were 
adopted  as  read. 

It  was  suggested  that  a  uniform  grower’s  contract  be 
drawn  up  and  that  a  committee  be  appointed  to  work 
out  such  a  contract.  After  considerable  discussion  con¬ 
cerning  the  prices  paid  growers  for  beans  in  the  differ¬ 
ent  sections  of  the  State,  it  was  found  that  the  price 
paid  ranged  from  2c  to  7c  per  pound,  with  an  average 
of  4c.  Most  canners  paid  on  a  count  basis.  The  can¬ 
ner  who  paid  as  high  as  7c  graded  his  beans  through  a 
bean  grader  and  paid  on  this  basis. 

Following  this  discussion  it  was  moved  and  seconded 
that  a  committee  of  five  be  appointed  by  the  chair  to 
work  out  this  contract.  The  committee  appointed  fol¬ 
lows  : 

King  Weeman,  Chairman ;  George  Meyer,  C.  A.  Fri¬ 
day,  Mr.  Demaster  and  Mr.  Ferguson. 

The  following  officers  were  elected  for  1930: 

Walter  Schroeder,  Chairman;  Joseph  Horick,  Secre¬ 
tary. 

There  being  no  further  business,  the  Bean  Section 
was  adjourned. 

Beet  Section 

Tuesday,  November  12,  9.30  A.  M. 

Roy  Sampson,  Chairman,  presided;  C.  P.  Sampson, 
Secretary, 
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The  minutes  of  the  previous  meeting  were  read  by 
the  Secretary  and  adopted. 

The  meeting  was  then  thrown  open  to  discussion  on 
the  No.  21/2  and  No.  3  can.  This  section,  at  their  meet¬ 
ing  in  1928,  decided  that  the  No.  2V2  can  was  a  more 
favorable  size,  and  that  it  would  be  used  in  place  of  the 
No.  3  can  for  the  1929  pack.  Most  canners  who  packed 
No.  3s  this  year  claimed  that  they  did  so  in  order  to 
clean  up  their  supply  of  No.  3  cans,  boxes  and  labels  on 
hand,  and  that  just  as  soon  as  this  supply  was  ex¬ 
hausted  they  would  then  pack  in  No.  21/2  cans  in  place 
of  the  No  .3. 

A  tentative  score  card  for  the  grading  of  beets  has 
been  gotten  up  with  the  help  of  the  State  Department 
of  Markets,  and  this  form  was  put  before  the  meeting 
for  adoption,  it  being  understood  that  the  score  card  is 
still  in  tentative  form.  Some  of  the  canners  objected 
to  the  adoption  of  this  score  card  because  they  claimed 
that  there  were  too  many  divisions  making  up  the 
score.  It  was  suggested  that  more  time  be  put  on  this 
in  order  to  cut  these  five  divisions  down  to  three,  if 
possible.  After  a  considerable  discussion  it  was  men¬ 
tioned  that  the  Secretary  call  a  meeting  at  Madison  in 
the  near  future  for  the  purpose  of  threshing  out  this 
question  with  the  officials  of  the  Department  of  Mar¬ 
kets.  This  motion  was  carried. 

The  following  officers  were  elected  for  1930: 

C.  P.  Sampson,  Chairman;  J.  B.  Huenink,  Secretary. 
Adjournment. 

Corn  and  Kraut  Sections 
Tuesday,  November  12,  10.30  A.  M. 

A  meeting  of  the  Com  Section  was  scheduled  for  this 
hour,  but  two  preceding  sectional  meetings  got  off  to 
a  late  start  and  took  up  more  time  than  anticipated,  so 
that  there  was  little  time  left  for  the  meetings  of  the 
Corn  and  Kraut  Sections.  The  officers  of  the  Corn  Sec¬ 
tion  and  the  few  corn  canners  present  decided  to  hold 
a  meeting  of  this  section  at  Madison  during  the  time 
that  the  Short  Courses  for  Canners  is  to  be  held  at  the 
University.  Dates  of  the  Short  Course  will  be  an¬ 
nounced  later. 

Officers  for  1930  were  then  elected,  and  are : 

Allan  Burr,  Chairman ;  F.  F.  Clark,  Secretary. 

The  meeting  of  the  Kraut  Section  was  called  off  for 
reason  stated  above; 

Business  Session 

Tuesday,  November  12,  1.30  P.  M. 
Henry  Soltau  presiding. 

The  first  order  of  business  was  reported  by  F.  L. 
Thomas,  of  the  Traffic  Department. 

Condensed  Report  of  the  Traffic  Department.  Year  1929. 

F.  L.  Thomas,  Traffic  Manager 
Audited  entire  year’s  freight  bills  for  only  32  members. 
Issued  53  weekly  and  special  bulletins  pertaining  to  traffic 
and  distribution  matters. 

Quoted  in  excess  of  1,500  rates  and  routings  to  members  and 
buyers. 

Secured  publication  of  commodity  rates  to  all  points  for  two 
plants. 

Obtained  publication  of  rate  reductions  ranging  from  Ic  to  18c 
from  87  shipping  points  to  destinations  in  Iowa.  Illinois.  Mis¬ 
souri.  Wisconsin,  Minnesota  and  states  south  of  the  Ohio  River. 

Attended  19  meetings  and  hearings  of  various  railroad  rate 
committees,  the  Interstate  Commerce  Commission  and  indus¬ 
trial  traffic  committees. 

Attended  six  group  meetings  and  visited  19  canning  plants. 
Filed  338  claims  for  overcharge  in  freight  rates,  as  follows: 


267  claims  for  members’  overcharges  in  freight . $2,825.04 

52  claims  for  freight  overcharges  for  buyers .  1,565.17 

16  claims  fo.r  reparation  on  1.  C.  C.  Special  Dockets .  793.98 

3  informal  complaints  to  the  I.  C.  C .  255.37 


Total . $5,439.56 


Received  in  payment  of  claims  filed  against  railroads  $2,978.62, 
distributed  as  follows: 

Members  Buyers 


On  claims  filed  prior  to  Nov.  1,  1928 . $  183.50  $186.78 

On  claims  subsequent  to  Nov.  1.  1928 .  1,898.39  709.85 

Total . $2,081.89  $896.63 


Charged  members’  accounts  or  remitted  to  treasurer’s  account 
charge  of  25  per  cent  of  refunds  made  on  overcharge  claims  in 
accordance  with  instructions  from  the  Board  of  Directors.$602.02 
Claims  unpaid  or  unadjusted  as  of  November  1,  1929: 


Members’  overcharge  claims . $  699.04 

Buyers’  overcharge  claims .  745.01 

Informal  complaints  and  reparation  claims .  663.04 


Total . $2,107.09 


Due  to  the  evident  searching  investigation,  which  the  I.  C.  C. 
will  make  on  the  subject  of  tin  can  rates,  no  doubt  the  decision 
of  that  body  will  set  at  rest  the  continued  uncertainty  of  rates 
on  tin  cans,  and  with  this  thought  in  view  some  time  ago  we 
wrote  the  N.  C.  A.  President  and  Secretary  calling  the  matter 
to  their  attention,  and  suggested  that  in  view  of  the  national 
scope  of  this  investigation  that  the  N.  C.  A.  should  take  an  active 
part  by  employing  counsel  to  direct  this  case,  so  that  there  would 
be  no  conflict  in  testimony  between  the  various  participants  in 
the  case  and  that  the  canning  interest  could  for  once  present  a 
united  front  to  the  railroads  in  the  continual  advancing  of 
transportation  costs. 

We  are  in  receipt  of  advice  under  date  of  November  6th  that 
the  Board  of  Directors  had  delegated  to  the  President  and  two 
Vice  Presidents  the  decision  as  to  whether  that  Association 
should  participate  in  rate  cases,  and  those  officers  have  decided 
that  “the  Association  should  not  participate  in  this  can  classi¬ 
fication  case  (Docket  22426)  and  should  withdraw  from  the  pro¬ 
ceedings  in  the  case,  which,  with  others,  is  now  included  in  that 
docket.’’ 

My  understanding  is  that  when  Docket  22426,  the  classifica¬ 
tion  case,  came  up  the  N.  C.  A.  instructed  Mr.  E.  S.  DePass  to 
file  petition  for  suspension,  which  was  done.  They  now  have 
evidently  withdrawn  from  that  case,  and  have  apparently  de¬ 
cided  to  take  no  action  whatever  in  these  various  cases,  notwith¬ 
standing  the  fact  that  this  forthcoming  investigation  is  national 
in  scope  and  its  decision  will  affect  rates  from  Maine  to  Cali¬ 
fornia  and  from  Florida  to  Washington  State. 

Some  time  ago,  when  complaint  was  made  in  our  Cross  Lake 
Case,  Docket  17906,  the  N.  C.  A.  were  named  as  one  of  the  com¬ 
plainants  with  the  Evaporated  Milk  Association,  and  a  few  days 
before  case  was  heard  counsel  was  notified  by  the  N.  C.  A.  that 
they  would  withdraw  from  that  case  and  would  only  participate 
in  cases  which  were  national  in  scope.  Needless  to  state,  their 
withdrawing  just  shortly  prior  to  hearing  no  doubt  weakened  our 
case  to  a  great  extent. 

We  believe  that  the  N.  C.  A.  should  take  an  active  interest  in 
this  forthcoming  investigation,  due  to  its  being  national  in  scope, 
and  should  retain  and  employ  counsel  to  direct  the  case  so  that 
the  best  interests  of  the  canning  industry  would  be  conserved. 

Would  suggest  that  this  As.sociation  go  on  record  by  a  resolu¬ 
tion  directed  to  the  N.  C.  A.,  requesting  in  most  definite  lan¬ 
guage  that  they  actively  participate  in  this  case,  and  not  side 
step  their  responsibility  to  the  canning  industry  by  either  a  pas¬ 
sive  interest  or  wth  the  disclaimer  that  they  will  only  partici¬ 
pate  in  cases  of  a  national  scope,  as  this  case  most  certainly  is  of 
national  importance. 

Another  rate  situation  in  which  we  are  greatly  involved  is  the 
Western  Class  Rate  Investigation,  Docket  17000,  and  as  the  ex¬ 
aminer’s  prposed  report  was  issued  some  weeks  ago,  oral  argu¬ 
ment  is  now  being  made,  it  would  be  evident  that  the  Commission 
will  shortly  make  its  decision. 

The  examiner’s  proposed  report  in  this  case  covers  about  225 
pages;  the  situation  of  rates  within  the  Western  Trunk  Line 
territory  has  been  gone  into  and  the  examiners  have  proposed  a 
percentage  relationship  of  one  class  with  another,  proposed  a 
grouping  arrangement  for  rate-making  purposes  of  the  various 
territory  and  made  findings  as  to  what,  in  their  opinion,  should 
be  maximum  class  rates  for  application  between  the  various  sec¬ 
tions  of  the  country. 

We,  of  course,  are  most  interested  in  the  effect  their  proposals 
would  have  on  our  rates,  and  sufficient  to  state  that  if  their  pro¬ 
posals  were  adopted  by  the  Commission  that  drastic  increases  on 
the  whole  would  result,  which  would  add  millions  of  dollars  to 
the  revenues  of  the  railroads  and  still  further  restrict  the  con¬ 
sumption  of  Wisconsin  canned  foods.  While  it  is  true  that  the 
railroads  have  been  and  may  still  be  in  need  of  additional  rev¬ 
enue,  we  still  believe  that  they  are  not  in  as  serious  financial 
condition  as  they  would  lead  us  to  believe. 

'The  Examiners  have  proposed  35  per  cent  of  first  class  as  a 
proper  basis  to  apply  on  canned  foods  in  tin,  and  have  proposed 
37.5  per  cent  of  first  class  as  a  fifth  class  rate,  also  suggested 


November  26,  1929 


THE  CANNING  TRADE 


10 


NOW  A 


F.  H.  LANGSENKAMP  COMPANY 

INDIANAPOLIS.  IND. 


PRODUCT 


Clevo  Coated  Steel  Pails  in  Stock 


Will  Heat  Two  Steels  and  a 
Tipping  Copper 


We  can  Furnish 
Capping  Steels,  Tipping  Coppers 
Wire  Solder  and  Flux 


CLEVO  The  Metallic  Coating 
Not  a  Luxury—  A  Real  Necessity 
’Tis  Heat  Acid  and 
Rust  Resisting 


PHILLIPS  SALES  CO.  Inc., 

BROKERS  and  COMMISSION 

Canned  Foods  and  Canners’  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


773  E.  MARKISON  AVENUE 


THOM.  A.  9C0TT  of  tmc  uiquioatcoX  G€H.  MOlt 

V  CMISHO«.M-SCOTT  CO.  J 


QUALITY  SEED  PEAS 

Canners’  Varieties  Exclusively 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


Spraiiue-Sells  Corporatioji 
Chicago^  III. 


The  Jumbo  Fire  Pot  and  Repair  Parts 


Andersoyi-Barngrover  Mfg.  Co. 
San  Francisco,  Calif. 
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that  an  early  readjustment  of  existing  commodity  rates  be  made 
so  as  to  wipe  out  any  undue  prejudice  or  preference  as  may 
exist,  and  we  know  only  too  well  what  a  readjustment  of  rates 
would  be.  There  apparently  is  only  one  way  in  which  rates  can 
be  adjusted,  unless  it  is  in  the  way  of  a  railroad’s  favor,  and 
that  is  upward. 

Our  counsel,  Mr.  E.  S.  DePass,  in  oral  argument  in  this  case 
has  requested  that  the  Commission  make  no  finding  with  respect 
to  rates  on  canned  foods,  as  that  matter  is  now  before  the  Com¬ 
mission  in  several  formal  cases.  In  two  or  three  of  these  cases 
we  have  joined  with  the  Evaporated  Milk  Association  and  others 
and  we  sincerely  hope  that  the  Commission  will  not  make  any 
definite  finding  in  Docket  17000,  particularly  the  finding  pro¬ 
posed  by  the  examiners  of  35  per  cent  of  first  class,  as  such  in¬ 
creases,  as  resultant  with  that  of  increased  class  rates,  would 
bring  forth  serious  and  disastrous  results  to  Wisconsin  canners, 
as  was  evidenced  where  the  Commission  found  35  per  cent  of 
first  class  as  maximum  reasonable  rates  on  canned  foods  in  the 
Southwest,  and  we  know,  according  to  tonnage  figures  submitted 
by  members  and  complaints  that  we  have  had,  that  the  increased 
rates  into  the  South  and  Southw’est  have  almost  eliminated  Wis¬ 
consin  from  the  picture  in  some  localities  which  formerly  used 
several  cars  of  Wisconsin  canned  foods. 

Fred  H.  Pulley,  of  the  State  Department  of  Markets, 
was  asked  to  report  on  the  official  grading  service.  Mr. 
Pulley  stated  that  as  this  subject  had  been  discussed  in 
the  reports  made  yesterday,  he  would  not  discuss  it 
further,  but  wished  to  present  for  approval  an  im¬ 
proved  score  card  for  canned  peas. 

The  following  table  shows  the  point  allowances  used  in  the 
score  card  now  in  use: 


Grade  Sub.  Std.  C. 

B. 

A. 

Tenderness  . 

.0-24 

25 

26 

27 

28  29 

30 

31 

32  33 

34  35 

Flavor  . 

.0-15 

16 

17 

18 

19  20 

21 

22 

23  24 

25 

Clearness  of  Liquor.  0-7 

8 

9 

10 

11  12 

13 

14 

15 

Freedom  from 

Defects  . 

Uniformity  of 

..  0-7 

8 

9 

10 

11  12 

13 

14 

15 

Size,  etc . 

.  0-2 

O 

o 

4 

5 

6  7 

8 

9 

10 

Totals . 

...0-55 

60 

70 

75 

85 

90 

100 

The  following  table  shows  the  point  allowance  used  in  the  sug- 

gested  card: 

Grade  Sub-St. 

C 

B 

A 

Tenderness  ..0-21 

22  23 

24 

25 

26 

27  28 

29 

31 

32  33 

34  35 

30 

Flavor  . 0-14 

Clearness  of 

15  16 

17 

18 

19 

20  21 

32 

23 

24  25 

Liquor . 0-  8 

Freedom  from 

9  10 

11 

12 

13 

14 

15 

Defects  . 0-  8 

Uniformity  of 

9  10 

11 

12 

13 

14 

15 

Size,  etc . 0-  6 

7 

8 

9 

10 

Totals . 0-57 

62 

72 

77 

87 

92 

100 

{Continued  next  week.) 


MARYLAND  TEN-TON  TOMATO  CLUB 


Many  excellent  yields  and  keen  competition  are 
indicated  by  reports  coming  in  from  the  counties 
having  growers  enrolled  in  the  Maryland  Ten  Ton 
Tomato  Club  contest.  The  contest  was  started  in  1928 
by  the  University  of  Maryland  Extension  Service  as  a 
means  of  stimulating  the  adoption  of  improved  cultu¬ 
ral  methods  by  the  growers  in  producing  tomatoes  for 
canning.  Partly  due  to  the  unfavorable  seasonal  condi¬ 
tions  in  1928,  only  four  growers  out  of  more  than  one 
hundred  enrolled  exceeded  or  equaled  the  goal  of  the 
tons  per  acre. 

One  hundred  and  twenty-seven  growers,  representing 
twelve  Maryland  counties,  enrolled  in  1929.  The  com¬ 
bined  acreage  signed  up  in  the  contest  was  709  acres,  or 
an  average  of  5.5  acres  planted  by  each  contestant. 


that  a  considerable  number  will  secure  yields  of  ten 
Although  all  reports  are  not  in,  it  is  felt  to  be  certain 
tons  or  more  of  tomatoes  to  the  acre.  Several  have  se¬ 
cured  yields  in  excess  of  twelve  tons  per  acre,  and  a  few 
have  exceeded  the  thirteen  ton  mark,  which,  inciden¬ 
tally,  are  very  creditable  records  when  it  is  taken  into 
consideration  that  the  acres  are  actual  measured  acres 
containing  the  required  number  of  square  feet  and  crop 
weights  are  carefully  recorded.  It  has  been  found  that 
the  average  variation  between  an  actual  yield  and  one 
that  is  estimated  is  usually  about  20  per  cent. 

The  three  growers  securing  the  highest  yields  in  the 
State  will  receive  special  awards  in  the  form  of  gold 
watches.  The  presentation  will  be  made  at  the  annual 
meeting  of  the  Tri-State  Canners  Association,  to  be 
held  in  Philadelphia  on  December  10th  and  11th.  The 
three  successful  contestants  will  be  guests  of  the  Asso¬ 
ciation  during  the  time  of  their  visit  to  Philadelphia. 

All  other  growers  qualifying  for  membership  in  the 
Maryland  Ten  Ton  Club  will  receive  certificates  of 
merit.  Other  interested  agencies,  as  the  can  companies 
and  manufacturers  of  commercial  fertilizers,  have  aided 
the  undertaking  by  furnishing  the  prizes. 

It  is  interesting  to  note  that  the  growers  making  the 
best  yield  records  are  those  employing  approved  cul¬ 
tural  practices,  such  as  early  planting,  improved  va¬ 
rieties  and  liberal  fertilization. 

KNAPP  AND  STANDARD  SEALING  EQUIP¬ 
MENT  CONSOLIDATE 

THERE  has  been  a  consolidation  of  the  Standard 
Sealing  Equipment  Corporation  of  Long  Island 
City,  New  York,  and  the  Fred  H.  Knapp  Corpora¬ 
tion,  of  Ridgewood,  New  Jersey. 

The  Standard  Sealing  Equipment  Corporation  was 
organized  ten  years  ago,  their  principal  business  being 
the  manufacture  and  sale  of  automatic  sealing  equip¬ 
ment  used  for  sealing  corrugated  fiber  shipping  cases, 
and  also  the  manufacture  of  automatic  packing  ma¬ 
chines  for  packing  rectangular  packages  in  corrugated 
fiber  shipping  cases.  This  company  has  offices  in  Chi¬ 
cago,  San  Francisco,  Toronto,  Canada,  and  London, 
England. 

The  Fred  H.  Knapp  Corporation  has  been  in  business 
for  thirty-five  yearrs,  their  principal  offices  and  manu¬ 
facturing  plant  being  located  at  Ridgewood,  N.  J.  They 
also  maintain  branch  sales  offices  in  Chicago,  San  Fran¬ 
cisco,  Baltimore,  Salt  Lake  City  and  Hamilton,  Canada. 
Their  principal  lines  are  the  manufacture  and  sale  of 
can  labeling  and  cast  packing  machines. 

The  consolidation  of  these  two  companies  gives  them 
a  complete  line  of  can-labeling  machines,  also  packing 
and  sealing  machines  for  all  other  commodities.  There 
is  other  equipment  being  developed  by  both  companies 
at  this  time  which  will  be  put  on  the  market  in  the  near 
future. 

Both  manufacturing  plants,  located  at  Long  Island 
City  and  Ridgewood,  N.  J.,  will  be  continued  as  separate 
units.  The  sales  and  service  departmments  will  be  con¬ 
solidated  wherever  such  an  arrangement  will  work  to 
best  advantage.  This  will  make  it  possible  for  both 
companies  to  maintain  the  excellent  service  to  their 
customers  as  in  the  past. 

Both  companies  will  operate  under  their  present  cor¬ 
porate  names,  and  all  officers  of  both  companies  will  re¬ 
main  as  heretofore. 
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jHamachek  Ideal  Chain  Adjusters! 


Canners’  Beet  Seed 

Much  disappointment  and  financial  loss  has  been  caused 
in  the  canning  industry  through  the  purchase  of  inferior  stocks 
of  beet  seed,  resulting  in  many  rejections  because  of  the  color 
of  the  canned  product. 

We  Supply  the  Best  Canners  With  Our  Stock  of 

Detroit  Dark  Red  Beet 

GILLETT  CANNING  COMPANY 

Gillet,  Wis..  Oct.  2!  St,  1929 

"We  are  pleased  to  rep>oit  that  after  using  your  strain  of  Detroit  Dark  Red  beet  seed  for  several 
years,  we  continue  to  be  very  much  satisfied  with  it.  It  produces  beets  of  a  splendid  color  and 
good  shape.”  Gillett  Canning  Company 

per  N.  O.  Sorensen 

W.  R.  ROACH  &  CO. 

Grand  Rapids,  Mich.,  Oct.  19,  1929 

"Referring  to  our  order  with  you  for  Detroit  Dark  Red  beet  seed  for  1930.  As  you  are 
aware  we  have  planted  your  strain  of  this  variety  for  a  number  of  years  and  have  found  it  to  excel 
all  other  varieties  on  every  point  for  canning  purposes.  You  have  a  real  achievement  in  your 
Detroit  Dark  Red  beet  seed.”  W.  R.  Roach  &  Co. 

per  W.  P.  Hartman 

We  are  pleased  to  mail  samples  for  trial  to  those  interested.  Write  for  prices  for  prompt 
shipment  or  future  contract. 

CANNERS  AND  PICKLERS  JEROME  B.  RICE  SEED  CO. 

SEEDS  OF  ALL  KINDS  CAMBRIDGE,  NEW  YORK 


. . . 


We  sell  Hamachek  Ideal  Chain  Adjusters  with  the  distinct  understanding  that  if  they  are 
not  satisfactory  we  will  accept  their  return.  Thousands  of  these  adjusters  have  been  sold  and 
are  saving  money  for  their  users. 

A  descriptive  pamphalet,  showing  prices  and  sizes,  will  be  mailed  on  request 


FRANK  HAMACHEK  MACHINE  CO. 


Hamachek  Ideal  Chain  Adjusters  are  tools  using  a  com¬ 
pound  leverage  principle,  by  which  hooks  of  detachable 
chain  links  are  easily  drawn  together  to  take  up  the 
wear  and  stretch. 


Pal.  Sept.  S,  1914 


KEWAUNEE,  WISCONSIN 

Also  Manufactruers  of  Viners,  Viner  Feeders  and  Ensilage  Distributors 


Every  open  link  style  of  detachable  chain,  running  un¬ 
der  a  working  strain,  becomes  longer  than  it  was  and 
should  be. 


Keep  detachable  chain  of  proper  length,  with  Ideal  Chain 
Adjusters,  so  that  the  links  correctly  fit  the  pitch  line  of  the 
sprockets  on  which  they  run,  and  you  will  prevent  delays 
and  more  than  double  the  life  of  your  chain. 


i/  Y- 
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A  day  of  gratitude  •  •  •  friendliness 
. . .  peace.  A  day  of  merry  family  gath- 
erings^climaxed  with  the  traditional 
and  bountiful  dinner. 

There  is  a  turkey — of  course.  And,  be¬ 
cause  of  the  high  quality  of  canned 
foods  now  available,  it  is  possible  for 
all  to  enjoy  a  variety  of  out-of-season 
foods  and  delicacies. 

Continental  Cans,  because  of  their  ex¬ 
cellence,  play  an  important  part  in  pro¬ 
viding  this  tempting  array  which  adds 
so  much  to  the  joyous  occasion. 
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Better  Profits 


A  department  devoted  to  the  consideration  and  discussion  of  sales  questions  of 
every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned  foods; 
therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales  depends  your 
profits.  Improvement  in  selling  methods  must  result  in  better  profits. 

Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will  be  kept  hidden. 
QUESTIONS  INVITED,  AND  YOUR  OPINIONS  WELCOMED. 


A  Michigan  canner  writes: 

“I  have  just  about  decided  to  go  in  for  advertising  my 
labels  in  an  attempt  to  establish  more  of  a  consumer  demand 
than  they  enjoy  at  pr%''sent.  I  am  in  touch  with  an  adver¬ 
tising  agency  that  seems  to  know  its  business.  Will  you  tell 
me  if  there  are  not  certain  fundamentals  necessary  to  suc¬ 
cessful  and  profitable  advertising.  I  mean  aren’t  there  cer¬ 
tain  essentials  a  product  should  have  before  it  is  adver¬ 
tised?” 

Certainly.  You  should  go  carefully  into  this  matter 
with  your  agency  before  a  dollar  is  spent  in  attempting 
to  increase  your  sales  by  means  of  advertising. 

In  the  first  place,  your  product  should  be  right  and 
everything  about  it  in  keeping. 

Let  your  agency  check  you  on  this.  You  are  too  close 
to  the  picture  for  accurate,  unbiased  analysis. 

Suggest  to  them  they  buy  on  the  open  market 
samples  of  leading  competitors’  offerings  in  the  same 
price  range  as  yours. 

Let  them  examine  these  purchases  in  comparison 
with  yours  as  to  quality,  appearance  of  label  and 
package. 

For  instance,  if  some  one  else  is  selling  a  great  deal 
more  in  certain  markets  than  you  are,  it  may  be  be¬ 
cause  their  product  has  a  price  appeal  yours  can  never 
enjoy  on  account  of  the  added  quality  packed  in  yours. 
To  lower  the  grade  of  your  offering  in  order  to  meet  a 
price  objective  would  be  foolish,  and  to  spend  money 
to  popularize  even  a  better  article  at  a  price  higher 
than  the  average  in  a  market  would  be  expensive.  Look 
particularly  to  your  labels.  Many  attractive,  strong 
labels  are  being  put  on  canned  foods  today.  If  your 
label  is  a  nondescript  without  particular  force  or  char¬ 
acter  it  will  be  a  much  harder  job  for  you  to  make  your 
money  spent  in  advertising  bring  adequate  returns  than 
it  will  be  if  you  label  your  output  in  a  manner  that  will 
make  friends  for  your  pack. 

Be  certain  you  are  selling  your  goods  on  terms  and 
under  conditions  that  are  prevalent  in  the  territory 
where  you  are  looking  for  increased  sales. 

Sometimes  a  packer  feels  he  should  sell  his  goods 
through  channels  not  usually  emploved  for  the  distribu¬ 
tion  of  canned  vegetables  in  a  certain  sales  district.  He 
may  want  to  sell  the  retail  trade  direct  for  certain  rea¬ 
sons  he  feels  to  be  very  good  ones. 

In  a  case  of  this  sort  it  is  well  to  think  of  the  Irish 
mother  who  was  watching  the  parade.  Some  one  asked 
her  how  she  enjoyed  it,  and  she  said  “Fine,  they  were 
all  out  of  step  but  Jim.” 

Even  though  a  pioneer  blazes  a  way  for  timid  follow¬ 
ers,  the  way  is  usually  rough  and  the  going  hard.  Let 
some  one  else  lead  the  way  in  new  and  different  ways 
of  selling  if  you  are  going  to  advertise.  Be  sure  you 
have  a  product  properly  labeled,  selling  at  a  fair  price. 


under  usual  conditions,  before  you  determine  to  adver¬ 
tise  it.  Then  plan  on  how  much  money  you  can  afford 
to  spend,  or  rather  how  much  you  should  spend  over  a 
period  of  years  for  the  increase  in  sales  you  hope  for. 

Do  not  expect  too  much  at  first,  be  your  own  worst 
critic  of  the  advertising  you  do,  keep  everlastingly  at  it 
and  sell  your  plans  to  your  sales  force  and  representa¬ 
tives. 

All  these  requisites  are  necessary  to  the  successful 
completion  of  any  advertising  plan. 

A  friend  said  the  other  day: 

“Well,  Thanksgiving  Day  is  nearly  here  again,  and  we 
find  ourselves  in  the  same  old  rut.” 

It  almost  seemed  as  if  he  was  wondering  if  we  really 
have  anything  to  be  thankful  for. 

I  wonder  if  he  has  looked  into  any  store  window  late¬ 
ly.  I  w'onder  if  he  even  looks  into  the  pantry  or  down  in 
the  cellar  with  an  eye  to  what  may  be  in  store  for  him 
on  Turkey  Thursday. 

Let’s  consider  for  a  minute.  How  about  the  delicious 
plum  pudding  that  has  come  to  be  a  part  of  every 
Thanksgiving  dinner  and  many  other  dinners  during 
the  year  Nine  chances  out  of  ten  it’s  in  a  can.  Maybe, 
too,  the  good  wife  has  planned  on  having  something  else 
besides  turkey  as  the  main  part  of  the  meal.  If  she 
has,  she  cannot  find  a  better  addition  than  canned  ham, 
or  on  the  other  hand  she  may  not  want  to  have  turkey 
in  order  to  be  a  little  different.  If  she  decides  on 
chicken,  she  can  buy  it  in  the  can.  You  know  it  is  being 
put  up  now  by  11  different  establishments.  She  does 
not  need  to  cook  cranberries  and  work  at  straining 
them  after  cooking.  Canned  cranberry  jelly  is  a  tid¬ 
bit  fit  for  any  palate. 

Here,  then,  are  several  canned  specialties,  all  a  pos¬ 
sible  part  of  what  formerly  was  considered  the  one  meal 
of  the  year  that  mother  must  prepare  herself. 

We  should  be  thankful  for  the  many  acceptances  we 
are  finding  all  the  time  for  canned  foods  that  are  each 
doing  their  bit  toward  proving  the  economy,  ease  of 
preparation  and  general  utillity  of  canned  foods.  We 
should  be  thankful  Thanksgiving  Day  and  every  day 
for  the  enormous  increase  in  the  consumption  of  canned 
foods  in  general. 

Most  of  all  we  should  thank  God  for  an  association 
that  stands  second  to  none  in  any  industry,  and  for  the 
leaders  we  have  who  are  always  striving  for  better  can¬ 
ned  foods  along  with  better  methods  of  canning  them. 

Then  when  we  are  finally  ready  to  offer  up  thanks, 
we  should  remember  with  due  thankfulness  the  hand 
of  Providence  that  helped  us  this  year  when  everything 
looked  early  in  the  season  as  if  we  were  headed  right 
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straight  for  overproduction,  glutted  markets  and  the 
deuce  to  pay  in  general.  If  we  can’t  plant  our  crops  in 
an  orderly  fashion  with  due  regard  for  the  dangers  of 
overproduction  we  must  be  grateful  to  an  All  Beneficent 
Power  that  at  times  does  not  allow  us  to  wreck  all  ves¬ 
tige  of  possible  profits  by  planting  two  hills  of  com 
where  only  one  should  grow. 


Wisconsin  Meeting  Draws  Big  Crowd — Registration 
at  the  meeting  of  the  Wisconsin  Canners  Association, 
Milwaukee,  November  11th,  12th  and  13th,  totaled  700 
members  and  guests.  Three  hundred  and  forty-three 
tickets  were  sold  for  the  banquet  held  Tuesday  even¬ 
ing,  November  12th.  Every  seat  was  filled. 

Canners  Happy  Over  Outlook — Canners  who  at¬ 
tended  the  Wisconsin  meeting  were  very  optimistic 
over  the  outlook  for  1930.  Most  of  them  are  sold  up 
on  this  season’s  pack.  There  are  some  spot  peas  to  be 
had,  but  most  canners  holding  spots  claim  they  need 
them  to  care  for  their  trade. 

Plan  New  Cannery — The  Garden  City  Canning  Co., 
San  Jose,  Cal.,  plans  the  erection  of  a  canning  plant  on 
McKee  Road  to  cost  in  the  neighborhood  of  $150,000. 

New  Fig  Company — The  Rosedale  Fig  Gardens,  Ltd., 
has  been  incorporated  to  conduct  a  fig  growing  and  fig 
packing  business,  with  interests  at  PYesno,  Cal.  J.  C. 
Forkner,  of  Fresno,  has  been  named  resident  agent, 
the  corporation  having  been  formed  in  Nevada.  The 
directors  are  Ray  C.  Eberhard,  Los  Angeles ;  Joseph  E. 
H.  Eaton,  San  Francisco,  and  C.  F.  Spilman,  G.  M. 
Chronister,  R.  A.  P’raser  and  W.  F.  Helmich,  all  of 
Reno,  Nev. 

Using  Gas  for  Fuel — The  new  cannery  of  the  Cali¬ 
fornia  Co-operative  Producers  at  Oakland  is  the  first 
industry  in  the  Greater  San  Francisco  field  to  make  use 
of  natural  gas.  This  plant  began  operations  last  June 
with  oil-burning  equipment,  but  changed  to  gas  as  soon 
as  the  new  fuel  was  available. 

To  Build  Three  New  Plants — Robert  I.  Bentley,  pres¬ 
ident  of  the  California  Packing  Corporation,  declares 
that  this  firai  is  planning  for  increased  business  in 
1930,  spiking  talks  about  curtailed  operations.  He  re¬ 
ports  that  an  additional  appropriation  has  been  made 
for  advertising  and  that  plans  have  been  made  and  ap¬ 
proved  for  the  erection  of  three  new  plants  to  increase 
production. 

Will  Advertise  Canned  Peaches  and  Cereals — The 
Canners  League  of  California  is  considering  another 
advertising  tie-up  with  the  Kellogg  Company  and  the 
Schmidt  Lithograph  Company  to  promote  the  sale  of 
canned  peaches  and  cereal  products.  Should  the  plan 
be  adopted  it  will  likely  be  on  even  a  larger  scale  than 
the  campaign  last  season. 

Vegetable  Cutting  Bee — The  annual  vegetable  cut¬ 
ting  bee  of  the  Canners  League  of  California  will  be 
held  in  San  Francisco  on  December  10th.  The  fruit 
cutting  bee  is  held  in  connection  with  the  annual  con¬ 
vention  of  the  organization  in  the  spring,  and  last  year 


a  similar  affair  was  launched  for  the  vegetable  branch 
of  the  industry.  These  cutting  bees  are  intended  for 
members  only,  and  are  solely  for  the  purpose  of  improv¬ 
ing  the  pack  through  critical  examination,  the  identity 
of  the  specimens  judged  being  unknown  to  those  pass¬ 
ing  on  them. 

Purchases  Milk  Company — P.  Long  has  published 
notice  of  the  purchase  by  himself  of  the  Blue  and  Gold 
Milk  Products  Co.,  manufacturers  of  evaporated  milk, 
Valley  Ford,  Cal. 

Fire  Destroys  Citrus  Plant — The  plant  of  the  Cali¬ 
fornia  Fruit  Confection  Company,  Camarillo,  Cal., 
packers  of  canned  and  dried  citrus  peel,  was  damaged 
by  fire  recently. 

October  Shipments  Break  Records — During  the 
month  of  October  the  eight  plants  of  the  Vincennes 
Packing  Corporation,  Vincennes,  Ind.,  shipped  a  total 
of  199  cars  of  canned  foods.  These  shipments  approx¬ 
imated  210,000  cases,  composed  of  tomatoes,  pumpkin, 
kraut,  hominy,  pork  and  beans,  ketchup,  soups  and 
green  beans. 

Gets  Big  Pack — The  Blue  River  Packing  Company, 
Morristown,  Ind.,  have  had  the  largest  pack  of  tomatoes 
in  their  history.  This  plant  was  destroyed  by  fire  two 
years  ago,  but  was  rebuilt  and  equipped  with  modem 
machinery,  which  practically  doubled  the  capacity. 

Receives  Cannery  Award — George  Bell  received  ehe 
gold  watch  offered  by  the  Middletown  Canneries,  Mid¬ 
dletown,  Ind.,  for  the  largest  tonnage  of  tomatoes  per 
acre.  Bell  raised  40,605  pounds  on  two  acres  and  re¬ 
ceived  a  check  for  $304.53  for  his  crop. 

May  Erect  New  Cannery — C.  E.  Bates,  Blanchester, 
Ohio,  is  negotiating  for  the  purchase  of  property  in 
South  Charleston  for  the  purpose  of  erecting  a  cannery. 
Plans  for  the  proposed  plant  have  been  developed  and 
the  owners  of  500  acres  of  land  have  been  visited  with 
a  view  of  securing  corn  acreage  for  next  season. 

Plan  to  Double  Acreage — The  Midland  Canning  Com¬ 
pany,  Billings,  Mont.,  plans  to  double  its  com  acreage 
for  1930.  The  plant  will  be  remodeled  and  machinery 
added  to  handle  this  increased  acreage.  Cabbage  and 
pumpkin  acreage  will  also  be  increased. 

To  Build  New  Cannery — Felice  and  Perrelli  Canning 
Company,  Gilroy,  Calif.,  have  completed  plans  for  the 
erection  of  a  new  plant  at  Richmond,  Calif. 

NewCanner — Mr.  B.  H.  Edwards,  Box  166,  Florida 
City,  Fla.,  is  preparing  to  enter  the  canning  business. 


AMSCAN 

CERTIFIED 

Sealing  Fluid 

“The  Golden  Band” 

Insist  on  AMSCAN — the  per¬ 
fect  Sealing  Compound— and 
be  safe. 

THE  MAX  AMS  MACHINE  CO.,  NEW  YORK 
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Wanted  and  For  Sale. 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  we  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  — Machinery 

FOR  SALE— 200,  250  and  300  gal.  Copper  Steam 
Jacketed  Kettles,  in  A-1  condition,  complete  with 
frame  and  valves. 

Address  Box  A-1690  care  of  The  Canning  Trade. 

FOR  SALE— 4  Double  Morral  Huskers.  Very  latest 
type.  With  side  delivery  and  both  corn  and  husk 
conveyors.  Only  200  tons  corn  run  through  same. 
Guaranteed  good  as  new  machines.  New  York  canner 
authorizing  sale  of  same  asks  $500.00. 

The  United  Company.  1316  Continental  Trust  bldg., 
Baltimore,  Md. 

FOR  SALE— 8  Apple  Paring  Machines,  Triumph  No 
1899  Boutell  Manufacturing  Co.  make.  Will  be  sold 
cheap  as  we  are  not  canning  apples  now. 

Manlius  Improvement  Co.,  Manlius,  N.  Y. 


For  Sale — Factories 


FOR  SALE— Ideally  located  Corn  and  Pea  Plant;  large 
3  story  warehouse  and  factory. 

Address  Michael  F.  Shea,  Auctioneer, 

366  -  5th  Ave.,  New  York  City. 


For  Sale— Seed 


FOR  SALE— Tomato  Seed.  Realizing  the  importance  of 
tomato  seed  true  to  variety  we  have  produced  a  quantity 
of  genuine  Marglobe  tomato  seed.  The  Maryland 
Seed  Certification  Board  has  supervised  the  produc¬ 
tion  of  the  plants,  growing  of  the  tomatoes,  roguing 
of  the  fields  and  the  saving  of  the  seed.  This  seed  is 
available  only  in  our  original  i  pound  packages  bear¬ 
ing  the  Certificate  of  .the  Maryland  Seed  Certification 
Board.  Price,  $5.00  per  pound.  Also  the  TriState 
Radebaugh  variety  at  $4.00  per  pound.  10%  discount 
on  shipments  prior  to  December  1st.  Terms,  C.O.D. 
or  cash  with  order. 

Tri-State  Packers  Association,  Inc.,  Easton,  Md. 

SEED  FOR  SALE— 500  bushels  Alaska  Seed  Peas, 
1929  crop. 

Address  Box  A  1710  care  of  The  Canning  Trade. 


WANTED— A.  1  Superintendent  for  Grapefruit  and  Grapefruit 
Juice  Canning  Plant,  who  is  thoroughly  familiar  and  capable  of 
running  the  production  end  of  the  business,  from  A  to  Z.  Unless 
you  have  had  practical  experience  in  packing  Grapefruit,  and  its 
products,  please  do  not  apply.  Must  also  know  how  to  install 
new  machinery,  and  keep  it  in  running  condition. 

Address  Box  B-1703  care  of  The  Canning  Trade. 

WANTED  Operator  for  Knapp  Label  Machines,  latest  models. 
Man  with  labeling  and  warehouse  experience  desired.  Location 
South  Jersey. 

Address  Box  B-1706  care  of  The  Canning  Trade. 


Situation — Wanted 


POSITION  WANTED — As  Manager  of  canning  plant.  Have  had 
30  years  experience  in  the  packing  of  all  vegetables,  both  as 
owner  and  manager.  Willing  to  locate  in  any  section  of  country 
if  satisfactory  offer  is  made.  Can  furnish  the  best  of  references. 
Address  Box  B-1711  care  of  The  Canning  Trade. 


POSITION  WANTED — By  Jam,  Jelly,  Preserves  and  Fruit  Juice 
maker.  Have  had  over  twenty  years  experience  in  this  line. 

Address  Box  B-1707  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Manager  or  Superintendent  on  January 
1st.  Young  man,  now  employed.  In  present  position  10  years 
as  manager  of  fruit  and  vegetable  canning  plant. 

Address  Box  B-1708  care  of  The  Canning  Trade. 


WANTED— Position  as  Manager  or  Superintendent.  Have  had 
twenty  years  experience  packing  quality  Corn,  Peas,  Tomatoes, 
String  Beans,  and  a  full  line  of  canned  vegetables.  Capable  of 
taking  charge  of  factory  or  group  of  factories  with  large  pro¬ 
duction.  Understand  the  handling  of  help,  and  the  arranging  of 
equipment  to  pack  a  quality  product  at  low  cost.  Understand 
all  branches  of  business  from  the  field  to  the  customers’  ware¬ 
house.  Desire  to  make  change.  Services  available  January  1st, 
1930.  Best  of  references. 

Address  Box  B-1712  care  of  The  Canning  Trade. 


WANTED — Position  as  Manager  or  Superintendent.  Graduate 
Chemist.  Twelve  years  experience  as  chemist,  superintendent, 
manager  and  technical  advisor,  packing  fruits  and  vegetables, 
preserves  and  jellies,  pectin,  fruit  juices,  kraut,  pickles  and 
pickle  products,  mustard,  tomato  products,  beans,  hominy,  etc. 
Plant  erection  and  maintenance,  machinery,  cost  accounting 
and  sales  experience. 

Address  Box  B-1709  care  of  The  Canning  Trade. 


For  Sale — Plants 


FOR  RENT  OR  SALE — Extremely  low  price.  Vacant 
plant  suitable  for  tomatoes,  etc.,  in  center  of  town 
and  best  location  for  large  acreage. 

Columbia,  Silver  Creek,  N.  Y. 

Help  Wanted 

WANTED— Man  familiar  with  handling  Knapp  and  Ermold  Label¬ 
ling  Machines..  Year  around  work. 

Address  Box-1713  care  of  The  Canning  Trade. 
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How  much  insurance  should 
you  carry? 

The  only  safeguard  against  loss  by  fire  is 
an  amount  of  fire  insurance  sufficient  to 
reimburse  you  for  the  amount  you  would 
lose  if  your  plant  should  burn  today. 

Every  Canner  desires  this  protection.  It 
can  be  secured  through 

CANNERS  EXCHANGE  SUBSCRIBERS 
at 

WARNER  INTER-INSURANCE  BUREAU 

where  for  twenty  years  the  net  cost  of  in¬ 
surance  has  averaged  $6.00  per  thousand 
less  than  the  ordinary  insurance  company 
premiums. 

Write  or  wire  for  the  additional  protection 
you  need. 

LANSING  B.  WARNER  Incorp. 

155  East  Superior  Street 

Chicago,  Illinois 


CANNERS  SEED  PEAS 

Our  seed  peas  are  grown  under  the  personal 
supervision  of  members  of  our  firm  in  the  Paci¬ 
fic  Northwest  where  climatic  conditions  are 
most  favorable  for  high  vitality. 

**OUR  SEEDS  GROW  FRIENDS** 

WRITE  FOR  FUTURE  CONTRACT  PRICES 

Washburn- Wilson  Seed  Co. 

Moscow,  Idaho 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Cliicaao. 


Robins  -  Beckett  Can  Cleaner 


CLEANS 

TOPS, 

BOTTOMS 

and 

SIDES 

of 

CANS. 

REMOVES 

DIRT 

and 

DUST 

INSTANTLY 


All  Steel  Construction 

A.  K.  Robins  &  Co.^  Inc. 

Lombard  &.  Concord  Sts. 
Baltimore,  Md. 

Write  For  Catalog 
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C/e.jffer 


Ask,  your  supply  man 


COKE 


{Eliminate  causes 
of  "flatsWd  sours*' 
<^insure  sanitaij' 
cleanliness — 


t;j«iMiiiiiiiiiiiiMiuiiMiiiiiiiMiimiiiiiiiiiHiiiiiiiiiiiiMmniiiMiiiiiiiiniiiiiiiMmiMmiiimiiiuuMiiiiii^ 


GAM  SB’S 

ATTRACTIVE 

LABELS 


The  lady  of  the  house  demands 
style.  Catch  her  eye  with  a 
“dressy”  label  -  a  Gamse  Label. 


H.GAMSESBRQ 

L,  itho^apnefs 

GAMSEBUILDING 
BALTIMORE  MARYLAND 


Specify 


Jill 

■  jl 

W%  fH 

1 1  ilk 

Mfl'- 

H _ 

fi  II 

We  are  producing  a  superior  - - - 

quality  of  CoKE  Tin  Plates 

specially  adapted  to  the  require-  'BE>rcgS^ 

mentsofthecanningand  packing  or*!*, 

industry.  Demand  American  \ .  ^ im i 

Cokes — the  best  obtainable. 

We  manufacture  a  complete  line  of  Sheet 
and  Tin  Mill  Products — Black  Sbcats,  Gal- 

canized  Sheets,  Tin  and  Teme  Plates,  Etc,  Jiiw  ^^,)i. 

AMERICAN  SHEET  AND  TIN  PLATE  COMPANY,  Pittsburgh,  p.. 

SUBSIDIARY  OF  UNITED  STATES  STEEL  CORPORATION 

District  sales  Offices;  Chicago,  Cincinnati  . 

Denver,  IVtroit,  New  Orleans,  New  York 
Philadelphia,  Pittsburgh,  St.  Louis 
Pacific  Coast  Distributors:  United  States  Steel 
Products  Company,  San  Francisco,  Los 
Angeles,  Portland,  Seattle,  Honolulu 
Fxport  Distributors: 

United  States  Steel  Products 
Company 
New  York  City 


lmiiiiiiHiiiiiiiiHiiMiMiiiiiimiiiMniiiiiiiiiiiiiiiniiiiiiMMiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiniiiMiiiMiiiiiiiiiMiiiniiiiiir?l 


Can  prices 

1929  season 


The  Americun  Can  Company  announces  the  following 
term  contract  prices,  F.O.B,  its  factories,  for  Standard 
Sizes  of  Sanitary  Cans  for  the  Central  and  EUistern 
parts  of  tha  United  States, 

No.  I  size . $15.03  pet  M. 

No.  2  size .  .  ,  20.94  pet  M. 

No.  2i  size .  .  .  26.40  per  M. 

No.  3  size .  28.52  per  M. 

No.  10  size . 62.%  per  M. 

AMERICAN  CAN  COMPANY 

COMTAINERS  OP  TIN  flATt  -  81ACK  IRON  -  CAtVANIiCD  IRON  -  fIBRt 


Peas  Thoroughly  Washed 
Quality  Improved 

Baltimore,  Aug.  1st.  1928 

We  take  pleasure  in  recommending  your  Hydro- 
Geared  Pea  Grader,  which  we  installed  at  one 
of  our  plants  for  our  Pea  Pack  this  season. 

It  is  quite  an  improvement  over  any  Grader  we 
have  ever  operated,  and  we  are  more  than 
pleased  with  the  results.  In  addition  to  satis¬ 
factory  grading  and  capacity,  we  believe  the 
continuous  application  of  water  during  the  entire 
operation,  materially  improves  the  peas. 

Gibbs  Preserving  Co. 

Oscar  T.  Sewell 

The  Hydro-Geared 
Pea  Grader 

Write  for  circular 

The  Sinclair-Scott  Company 

Wells  and  Patapsco  Sts. 

Baltimore,  Md. 
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CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  llKtirea  corrected  by  these  Brokers;  tThomas  J.  Meehan  &  Co.  'Howard  E.  Jones  ft  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


asparagus*  (California) 

White  Mammoth,  No.  2%......~~~.>.. 

Peeled,  No.  2% . . 

Large,  No.  2%............................... 

Peeled,  No.  2%.. . 

Medium,  No.  2% - - - - 

Green  Mammoth,  No.  2% . . 

Medium,  No.  2% . . . . 

Small,  No.  2% . 

Tips,  White,  Mammoth,  Na  1  sq.. 

Small,  Nol  1  sq . 

Green,  Mammoth,  No.  1  sq . . 

Small,  No.  1  sq . 

BAKED  BEANSt 

Plain.  No.  1 . 

No.  2  . 

No.  8  . 

In  Sauce,  18  o«..........~....~..-~~““""“ 

No.  1  . 

No.  2% 


Balto. 


8.40 

2.80 


.80 

.70 

1.60 


N.Y. 

8.25 

8.26 
8.26 
8.26 

SM 

8.00 

8.00 

8.00 

8.00 

8.00 

8.00 

.86 

1.06 

“oo 


No.  10  .  B.OO 

BEANSt 

Stringless  Stand.  Ciit  Green,  No.  2.  J..00 

Standard  Cut  Green,  No.  10 .  6.26 

Standard  Whole  Green,  No.  2 .  1.85 

Standard  Cut  Wax,  No.  2 .  1.15 

Standard  Cut  Wax,  No.  10....„ .  6.60 

Red  Kidney  Standard  No.  2 .  1-00 

Standard,  No.  10 .  4.76 

LIMA  BEANS* 

No.  2,  Tiny  Green .  ".10 

No.  10  .  11-60 

No.  2,  Medium  Green .  1.76 

No.  10  . 9-60 

No.  2,  Green  and  White .  1-40 

No.  10  .  8-00 

No.  2,  Fresh  White .  1.20 

No.  10  .  7.00 

Soaked,  No.  2 . 

BEETS* 

Prices  on  application 


1.66 

6.60 


1.06 

6.60 


1.00 

Out 


1.60 

9.00 


1.90 

1.20 

6.60 

CARROTS* 

Standard  Sliced,  No.  2 . 

Sliced,  No.  10 . 

Standard  Diced,  2  oz . 

.  1.10 
.  4.60 
.  1.16 

1.16 

4.76 

Diced,  No.  10 . 

.  4.76 

6.00 

CORN* 

Standard  Evergreen,  No.  2.. 


F.  O.  B.  CO . 

Standard  Shoepeg,  No.  2 . . 

F.  O.  B.  Co . 

Extra  Standard  Shoepeg,  No.  2 . 

FOR.  Ha . 

r.- 

Fancy  Shoepeg,  No.  2 . 

1.60 

F.  O.  B.  Co . 

1.60 

1.10 

Standard  Crushed.  No.  2 . 

1.00 

F.  0.  B.  Co . 

.96 

Extra  Standard  Crushed,  No.  2 . 

1.10 

F.  O.  B.  Co . 

HOMINY* 

1.10 

i.20 

Standard  Split,  No.  3 . 

1.00 

1.16 

Split,  No.  10 . 

MIXED  VEGETABLES* 

3.26 

8.90 

Standard,  No.  2 . 

No.  in . 

.96 

4.66 

Fancy,  No.  2 . 

1.06 

1.16 

No.  10  . 

OKRA  AND  TOMATOES* 

6.00 

6.60 

Standard.  No.  2 . 

1.30 

1.46 

No.  10  . 

PEAS* 

7.00 

Petit  Pois.  Is . 

No.  2  Fancy  Sweets.  2s . 

1.86 

1.85 

No.  2  Fancy  Alaskas,  2s . 

1.70 

1.70 

No.  3  Fancy  Ala.skas,  2s . 

1.46 

1.45 

No.  4  Fancy  Sweets.  28 . 

1.80 

1.30 

No.  5  Fancy  Sweets,  28 . 

1.16 

1.16 

1.06 

1.05 

1.00 

1.00 

No.  5  Std.  Sweets.  2s . 

1.06 

1.06 

No.  3  Std.  Alaskas.  10s . 

6.76 

6.73 

No.  4  .Std.  Alaskas.  10s . 

5.50 

6.60 

No.  4  Early  June,  Is . 

PUMPKIN* 

Standard,  No.  2% . 

1.00 

No.  3  . 

1.00 

1.40 

No.  10  . 

3.00 

3.75 

CANNED  VEGETABLES— Continued 


Balto. 

N.Y. 

SAUER  KRAUT* 

Standard.  No.  2 . 

1.10 

No.  2%  . 

.  1.25 

No.  3  . 

.  1.30 

No.  10  . 

.  4.05 

4.60 

SPINACH* 

Standard.  No.  2 . 

. 96 

1.00 

No.  2%  . 

.  1.25 

1.36 

No.  3  . 

.  1.40 

1.60 

No,  10  . 

.  3.86 

4.50 

SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas 

No.  10  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomat^) . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Co . 

No.  21^  . 

No.  3  . 

No.  10  . 


TOMATOES* 

Extra  Standard,  No.  1.. 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  (bounty . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 

Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 


TOMATO  PUREE* 


.86 

1.06 

1.10 

3.60 


.70 

.65 

1.16 

1.10 

1.85 

1.85 

6.50 

4.75 

.67^4 

.55 

.871^ 

.82% 

1.40 
1.35 
4.60 

4.40 


1.40 


Standard,  No.  1,  Whole  Stock . 60 

No.  10,  Whole  Stock .  4.60 

Standard  No.  1  Trimmings . 66 

No.  10  Trimmings .  4.25 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  water..., 

Pp..  No.  3 . 

Pa.,  No.  10,  solid  pack . 

APRICOTS*  (California) 

Standard,  No.  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . . 

No.  10,  Water . 

No.  2  Preserved . . . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  . . 


4.00 

1.60 

4.76 


2.25 

3.00 


1.36 

ii’oo 


CHERRIES* 

Standard,  Red,  Water,  No.  2.. 

White  Syrup,  No.  2 . 

Extra  Preserved,  No.  2 . 

Red  Pitted,  No.  10 . 

California  Standard  2% . 

Choice,  No.  . 

Fancy,  No.  2% . 

GOOSEBERRIES* 

Standard,  No.  2 . 

No.  10  . 


1.40 

1.76 


2.45 

2.76 

8.00 


1.46 

1.76 


2.40 

12.00 


1.60 

1.86 


PEACHES* 

California  Standard,  No.  2i/>,  Y.  C. 

Choice,  No.  2%,  Y.  C . ' . 

Fancy,  No.  2%,  Y.  C . 

Extra  Sliced  Yellow,  No.  1 . 

Standard  White,  No.  2 . 

No.  8  . 

Extra  Standard  White,  No.  8 . 

Seconds,  White,  No.  3 . 

Standard  Yellow,  No.  2 . 

Yellow,  No.  8 . 

Extra  Standard  Yellow.  No.  2 . 


2.46 

2.76 


14.00 

2.76 

3.00 

3.20 


1.20 

6.76 


2.25 

2.60 


CANNED  FRUITS— Continued 
V  Balto. 

Seconds,  Yellow,  No.  8 . 

Selected  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  8...._„ . . 

Unpeeled,  No.  10 . . . . 

Peeled,  No.  10 .  7.00 

PEARS* 

Standards,  No.  2,  in  syrup .  1.10 

No.  3  . 1.66 

Seconds,  No.  8,  in  water . . 

No.  8,  in  Syrup . . . . 

Extra  Standards,  No.  2,  in  Syrup....  1.26 

No.  8  .  1.86 

California  Bartletts,  Standard  2% . 

Choice  .  3.60 

Fancy  . 

Standard,  No.  10„ . 

PINEAPPLE* 

Bahanoa,  Sliced,  Extra,  No.  2 . 

Grated,  Extra,  No.  2 . 


N.Y. 

1.46 


1.20 


2.60 

3.25 
3.76 

9.26 


1.05 

1.16 

3.60 

Grated.  Ehctra  Standard,  No.  2 
Hawaii  Sliced,  Extra,  No.  2% 

Sliced  Standard.  No.  2% . 

Sliced  Extra,  No.  2 . 

2.85  2.60 

2.70  2.46 

.  2.26 

Sliced  Standard,  No.  2 . . 

9  ?t0 

Grated.  Extra,  No.  2 . 

.  2.00 

Shredded.  Syrup,  No.  10 . 

.  8.60 

Crushed,  Extra,  No.  10 . 

.  10.00 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico.  No.  10.. 

RASPBERRIES* 

Black,  Water,  No.  2 . . . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 .  '2.00 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 . . . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 .  .'1*."."" 

Standard,  Water,  No.  10 . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% . 4.00 

No.  10s  .  14.76 


Canned  Fish 


HERRING  ROE* 

10  oz.  . 

16  oz . . . ' 

17  oz.  . . . 

18  oz . . . 

19  oz.  . 

Standard.  No.  2,  Factory,  18  oz!!! 
LOBSTER* 

Flats,  1-lb.  cases,  4  dos. . 

%-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz. . 

OYSTERS* 

Standards,  4  oz . . . 

6  oz.  . . 

8  oz . . . 

10  oz . 

Selects,  6  oz . 

SALMON* 

Red  Alaska,  Tall,  No.  1 . 

Flat,  No.  % . 

Cohoe,  Tall.  No.  1 . . . 

Flat.  No.  1 . . . 


1.26 

1.36 

2.60 

2.70 

2.60 


7.26 


8.6( 

12.75 


1.16 

1.40 

1.60 

1.60 


4.00 

2.26 

1.40 

1.60 

2.66 

2.90 

2.60 


3.60  2.66 


Pink.  Tall.  No.  1 . 

Columbia  Flat,  No.  l......„..„........_..... 

1.76 

1.80 

4.86 

2.85 

1.60 

Flat.  No.  % . . 

Chums,  Tall  . 

1.60 

Medium.  Red.  Tall . 

SHRIMP* 

Dry,  No.  1 . 

2.00 

1.80 

1.90 

Wet,  No.  1,  Large. . 

SARDINES*  (DoBiMtic)*  per  case 

F.  0.  B.  Eastport,  Me.,  1928  pack 

t8.76 

*4.76 

%  Oil,  Tomato,  Carton . 

%  Mustard,  Keyless . 

*8.76 

*4.76 

*8.00 

%  Mustard,  Keyless......,„„...„........„ 

California,  %,  per  ease. . 

.. 

*18.00 

Oval,  No.  1 . 

TUNA  FISH*  (California),  per  ease 

*4.60 

White.  %s  . . . 

. , 

8.00 

White,  %s  . 

14.00 

14.60 

White,  Is  . 

26.00 

Blue  Fin,  %s _ _ 

. 

7.00 

1S.U 

6.60 

Striped,  %s  . . 

. 

Striped,  Is  . . 

. 

12.60 

Yellow,  %8  . . 

. 

7.00 

Yellow,  Is  . . 

v.... 

18.26 
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that  they  must  pro  rate  tomato  deliveries.  Many  of 
the  others  say  that  they  believe  they  will  get  through 
with  their  contracts,  but  in  no  case  is  any  worth  while 
surplus  mentioned  nor  expected.  And  Utah  is  worse 
than  California,  for  pro  rating  there  is  fairly  general, 
if  not  general.  The  Ozarks,  while  acknowledging  a 
quite  good  pack,  report  less  than  three  hundred  car¬ 
loads  unsold  in  that  entire  region. 

So  all  the  boys  with  the  bean  shooters  who  have  been 

Market  dull — From  the  Atlantic  to  the  Pacific,  trying  to  blow  up  the  tomato  market  have  about  given 
and  wherever  canned  foods  are  traded  in  largely,  up  hope  of  succeeding.  The  tomato  situation  is  too 
come  the  reports  that  the  market  is  dull,  and  no  strong,  and  it  will  grow  stronger  as  time  goes  on,  like 
one  in  any  of  these  markets  expresses  surprise  at  this  good  old  cider.  Except,  of  courrse,  for  that  scattering 
condition  for  this  time  of  the  year.  It  is  always  dull  at  of  tomato  canners  who  never  know  anything  about  real 
this  season.  Possibly  it  is  a  little  more  dull  owing  to  market  conditions  need  no  information,  and  always  sell 
the  recent  stock  market  debacle  than  it  would  have  when  any  oily-tongued  buyer  tells  them  the  bottom  is 
been  without  that  disturbance,  but  that  is  all  that  can  about  to  drop  out  of  prices,  and  these  are  the  ones  who 
be  said  for  it.  If  general  reports  are  to  be  credited,  all  weaken  the  market.  Those  who  have  no  proper  facili- 
lines  of  business  have  felt  a  slowing  down,  a  hesitation  ties  for  protecting  the  goods  against  freezing  come 
due  to  the  uncertainty  and  the  fear  of  disaster,  and  not  within  that  class,  but  would  object  to  being  so  classed, 
from  any  real  belief  that  trouble  is  in  store  for  us.  although  their  shortcomings  are  as  bad,  if  not  worse. 
Everyone  knows,  when  he  thinks  seriously,  that  the  In  any  event,  tomatoes  is  the  only  item  that  shows 
business  of  this  country  is  sounder  than  ever  known  be-  weakness  in  the  whole  canned  food  list,  and  only  some 
fore,  and  after  the  gamblers’  festival  has  completely  tomato  canners  who  “fall  for”  that  weakness, 
passed  into  history  business  will  be  resumed  at  the  old  One  other  point  the  holders  of  canned  foods  should 
stand,  and  as  briskly  as  ever.  But  while  this  fear  of  keep  in  mind.  All  buyers  intend  to  show  the  most  fa- 
something  unknown  exists  business  will  lag.  And  can-  vorable  inventory  possible  at  the  end  of  this  year.  To 
ned  foods  can  be  no  exception.  accomplish  that  they  intend  to  sell  down  to  the  last 

Tomatoes— In  our  editorial  this  week  we  correct  a  case,  if  need  be,  and  not  to  order  anything  more  until 
very  serious  error  made  in  our  last  week’s  issue.  In  after  the  turn  of  the  new  year.  They  think  they  are 
case  you  have  not  seen  it,  we  repeat  that  the  Govern-  setting  their  houses  in  order,  so  as  to  show  their  bank- 
ment’s  statistics  upon  the  production,  in  tone,  of  toma-  ers  that  they  are  trading  upon  a  very  conservative  and 
toes  this  year  of  1929  indicates  a  total  pack  of  canned  safe  basis.  This  helps  with  the  credit  situation  when 
tomatoes  of  less  than  14,000,000  cases.  By  an  error  the  bankers  are  appealed  to  for  loans.  Bear  that  in 
last  week  we  gave  the  figure  as  better  than  16,000,000  mind  and  you  will  not  try  to  force  the  market  between 
cases.  The  tomato  statistics  are  not  yet  ready  for  com-  now  and  the  first  of  the  year.  For  if  you  do  you  may 
pilation,  California  only  just  finishing  its  packing,  and  be  sure  you  will  have  to  make  reductions  in  prices, 
accordingly  anything  we  now  said  about  the  year’s  Everybody  recognizes  that  all  items  of  canned  foods 
pack,  is  merely  an  estimate.  But  you  would  be  very  are  in  such  low  supplies,  in  first  hands,  that  there  must 
wide  of  the  mark  if  you  figured  upon  sixteen  millions  come  a  complete  cleanup  before  the  new  canning  season, 
of  cases  of  canned  tomatoes.  So  at  least  get  your  esti-  Even  corn  is  in  this  condition,  despite  the  fairly  good 
mate  right.  pack  this  year,  as  indicated  by  the  yield  in  tons,  as 

And  the  tomato  bears,  who  have  been  trying  to  scare  given  by  the  Government.  From  out  in  the  great  corn- 
the  market  with  stories  of  a  huge  pack  in  California  canning  states  of  the  West  come  reiwrts  that  canners 
this  year,  have  had  the  planks  drawn  out  from  under  are  holding  very  light  surpluses,  and  in  most  cases  only 
them,  through  the  fact  that  a  number  of  California  to-  enough  to  assure  protection  to  their  customers.  It  is 
mato  canners  have  been  forced  to  notify  their  trade  this  situation,  of  course,  which  gives  the  strength  to 
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the  market  for  all  canned  foods,  and  it  must  remain 
strong  as  long  as  the  holders  have  faith  in  their  prod¬ 
ucts. 

For  this  reason,  also,  there  is  little  use  reviewing 
each  item  here.  There  is  always  some  trading  going 
on,  for  there  are  always  some  getting  too  low  on  sup¬ 
plies.  Then  they  come  into  the  market  for  a  few  cases 
to  piece  out.  But  this  industry  has  always  worked 
backwards  on  such  sales:  instead  of  charging  a  pre¬ 
mium  above  the  full  market  price  for  such  small  lots, 
the  canners  usually  fill  the  orders  at  a  lower  than  mar¬ 
ket  price.  This  is  the  absolute  reverse  of  all  trading 
rules,  and  the  canners  should  make  it  their  job,  during 
this  lull,  to  get  their  industry  into  line  with  all  other 
merchants.  The  carload  ought  to  be  the  basis  for 
wholesaling,  and  the  market,  should  mean  carloads 
There  is  a  slight  differentiation  made  occasionally  for 
less  than  carloads  which  ought  to  carry  down  to,  say, 
500  cases,  and  then  when  the  order  is  below  100  cases 
the  price  should  be  considerably  higher  than  the  less- 
than-carload  price.  Here  is  the  kind  of  work  which  the 
industry  should  do  in  its  associations,  fixing  a  basis  of 
trading  which  all  could  adopt  and  follow.  And  as  we 
say  now,  while  they  have  time  this  sort  of  thing  should 
be  done.  A  man  has  no  right  to  sell  five  cases  at  the 
price  he  would  sell  per  case  for  a  carload,  and  canners 
can  hardly  blame  the  buyers  for  getting  out  of  patience 
with  them  when  they  allow  such  things  to  go. 

Other  canned  foods  markets  are  handled  under  their 
respective  headings,  and  you  will  find  that  everywhere 
interest  and  optimism  abound,  although  the  market  is 
quiet. 


NEW  YORK  MARKET 

By  “New  York  Stater,” 

Special  Correspondent  “The  Canning  Trade” 


Tomato  Canners  Considered  Foolish  in  Cutting  Prices. 
Buyers  Are  Not  Responding — Fancy  Salmon  Scarce. 
Kraut  in  Good  Demand — Early  Resumption  of  Pea 
Buying  Expected — Little  Business  in  Com — All 
Items,  Other  Than  Tomatoes,  Quiet  but  Steady. 

New  York,  November  21,  1929. 

HE  MARKET — ^The  situation  in  Southern  toma¬ 
toes  is  the  outstanding  feature  of  an  otherwise 
dull  and  quiet  week  in  New  York.  Packers,  at 
least  a  certain  number  of  them,  have  apparently  be¬ 
come  panic-stricken  at  the  thought  of  carrying  stocks 
any  longer,  and  are  cutting  the  market  in  what  would 
appear  to  the  normal  observer  as  a  ridiculous  and  un¬ 
called  for  manner.  Factors  in  the  local  market  declare 
that  the  analysis  of  the  tomato  situation  appearing  in 
The  Canning  Trade,  issue  of  November  18,  sums  up 
fhe  true  status  aptly  insofar  as  the  first  cutting  was 
done  by  those  packers  who  are  not  sufficiently  equipped 
with  frost-proof  warehouses.  Statistically,  the  tomato 
market  is  firm  and  strong.  Actually,  it  is  assuming  a 
weakness  not  found  in  other  canned  foods.  And,  de¬ 
spite  the  price-cutting  antics  of  some  packers,  buyers 
here  are  not  rushing  into  the  market.  The  simple  fact 
is  that  they  do  not  need  tomatoes  at  this  particular 
time  and  will  not  buy  them.  They  will  need  them  later 
on  in  the  season,  and  will  then  pay  the  packers’  prices. 
The  general  market  on  canned  foods  continues  quiet 
with  prices,  aside  from  tomatoes,  steady  and  un¬ 


changed.  Salmon  demand,  that  is,  for  the  strictly 
fancy  Columbia  River  chinook,  is  heavy  and  supplies 
are  apparently  light. .  There  has  been  a  good  seasonal 
movement  of  canned  kraut. 

Southern  Tomatoes — Despite  the  fact  that  some 
packers  have  reduced  prices  on  canned  tomatoes,  de¬ 
mand  still  languishes  and  it  is  indicated  that  no  buying 
will  be  done  as  a  direct  result  of  shortness  here,  but 
that  the  local  buyers  will  not  overlook  the  impending 
opportunity  of  securing  stocks  at  prices  far  below 
values.  Those  packers  who  are  selling  2s  at  80c,  3s  at 
$1.30  and  10s  at  $4.25  will  regret  their  move  later  on, 
when  packers  with  good  stocks  left  will  be  able  to  se¬ 
cure  not  only  the  prices  obtaining  at  the  opening  of  the 
season,  but  will  possibly  be  able  to  command  a  pre¬ 
mium.  This  is  the  consensus  of  opinion  among  trade 
leaders  here  who  realize  fully  the  tremendous  market 
in  the  United  States  for  this  canned  food;  who  know 
its  popularity  and  steady  movement,  and  who  are  keen 
enough  business  men  to  realize  that  packers  selling  low 
now  are  merely  cutting  their  own  throats. 

Salmon — There  has  been  a  marked  scarcity  of  strict¬ 
ly  fancy  Columbia  River  chinook  in  this  market.  Ship¬ 
ments  from  the  west  coast  have  been  comparatively 
small,  with  packers  exercising  their  rights  of  proration 
on  nearly  every  order.  Prices  are  being  maintained  on 
a  firm  basis  with  fancy  half-pound  flats  at  $2.75  to 
$2.90  per  dozen,  f.  o.  b.  New  York,  the  price  range  indi¬ 
cating  the  variety  of  brands.  The  one-pound  flats  are 
firm  at  $4.90  per  dozen.  The  strong  movement  in  chi¬ 
nook  salmon,  is  not  reflected  in  the  Alaska  salmon 
which  are  moving  sluggishly. 

Kraut — An  unusually  good  consumption  of  canned 
kraut  is  already  being  reported  from  retail  sources, 
while  up-to-date  New  York  packers  declare  that  an  ex¬ 
cellent  volume  of  business  has  been  booked.  It  is  re¬ 
ported  in  this  market  that  the  new  kraut  pack  may  be 
slightly  larger  than  the  last,  but  that  this  will  not  exert 
any  influence  on  the  market,  as  the  carry-over  from  the 
last  pack  was  quite  small. 

Peas — Although  buyers  are  not  operating  in  this 
canned  food  at  present,  it  is  felt  that  after  the  turn  of 
the  year  the  buying  movement  will  get  its  second 
breath,  and  accordingly  no  change  in  prices  is  antici¬ 
pated,  unless  it  be  an  upward  move.  The  strength  of 
the  packers’  position  is  generally  recognized,  and  buy¬ 
ers  here  are  not  exerting  any  unusual  efforts  to  bring 
about  lower  prices.  The  movement  is  excellent  in  re¬ 
tail  channels,  and  with  business  on  such  a  generally 
satisfactory  basis  buyers  are  not  disposed  to  push  the 
packers  unnecessarily. 

Corn — ^The  situation  in  canned  corn  reflects  that  of 
peas.  There  is  little  or  no  business  being  placed  at 
present,  but  prices  are  being  firmly  maintained  in  an¬ 
ticipation  of  a  revived  market  at  the  start  of  1930. 

Canned  Fruits — No  one  particular  canned  fruit  has 
held  attention  this  week,  rather  there  has  been  a  gen¬ 
eral  let-down  in  demand  for  all.  A  little  fill-in  business 
has  been  reported,  but  no  general  buying  movement  is 
noticeable.  Prices  are  steady. 

Sardines — The  general  lull  in  standard  fish  packs  in¬ 
cludes  sardines,  except  for  the  fact  that  there  have  been 
some  good  inquiries  for  the  fancier  packs  with  a  few 
orders  consummated  at  unchanged  prices. 

Pumpkin — ^M’ith  the  holidays  approaching  some  in¬ 
terest  is  being  manifested  in  the  seasonal  packs,  such 
as  pumpkin.  Sales  in  retail  channels  throughout  the 
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Metropolitan  area  have  been  considerably  above  those 
of  last  year  in  canned  pumpkin,  and  it  is  thought  prob¬ 
able  that  some  repeat  business  will  be  done  in  wholesale 
houses  for  restocking  for  the  Christmas  trade. 

Asparagus — This  food,  together  with  other  fancy, 
higher-priced  canned  vegetables,  is  enjoying  a  good  call 
in  this  section. 


CHICAGO  MARKET 

By  "Observer’" 

Special  Correspondent  of  "The  Canning  Trade" 


Market  Normal  for  Season — Much  Quiet  Business — 
Corn  Shows  Up  but  Very  Small  Stocks  in  Canners’ 
Hands  and  Makes  This  Unimportant — Buyers  Grow¬ 
ing  Critical  About  Tomato  Qualities— California  An¬ 
nounces  Pro  Rata  Deliveries  on  Tomatoes — Low 
Stocks  in  Jobbers’  Hands. 

Chicago,  November  21,  1929. 

ORMAL — A  review  of  the  canned  foods  activity 
at  this  same  time  of  the  year  over  previous  sea¬ 
sons  shows  that  quite  the  same  condition  of  quie¬ 
tude  prevailed  as  at  present. 

While  some  pessimists  may  be  attributing  the  situa¬ 
tion  to  the  stock  market,  and  describe  all  variety  of 
doleful  conditions  about  to  transpire,  the  rank  and  file 
of  operators  here  know  that  business  is  healthy  and 
good ;  they  know  that  the  consumer  of  canned  foods  has 
not  slacked  up  his  call  for  supplies.  We  all  of  us  fur¬ 
thermore  know  how  fearfully  short  many  items  are 
going  to  be  before  next  pack  can  be  possible. 

Right  now  it  is  hard  to  stir  up  much  real  business, 
although  there  is  some  quiet  trading  going  on  now 
which  might  be  quite  surprising  if  it  were  made  public. 

Com — Movement  has  slowed  up  somewhat,  but  there 
are  such  small  supplies  in  canners’  hands  that  nobody 
seems  to  worry.  No  changes  in  prices. 

One  well-posted  authority  stated  last  week  that  as 
near  as  he  can  figure  it  there  will  not  be  a  single  case 
of  any  kind  of  corn  in  canners’  hand.s  by  February  1st, 
and  he  also  now  learns  that  jobbing  stocks  are  lower 
than  normal  and  thousands  of  wholesalers  will  be  back 
into  the  market  for  ample  supplies  before  very  long. 

They  will  all  cbme  in  at  quite  the  same  time,  and  the 
natural  reaction  will  be  an  up-pegging  of  price  and  a 
complete  exhaustion  of  supplies. 

Tomatoes — A  little  easiness  on  eastern  pack,  a  condi¬ 
tion  said  to  be  largely  caused  by  approaching  freezing 
weather,  has  prompted  several  buyers  to  figure  their 
requirements  a  bit  ahead.  As  soon  as  the  pack  is  all 
warehoused  for  the  winter  no  doubt  the  price  will  be 
put  back  up  to  previous  levels  and  higher. 

Critical  buyers  are  becoming  more  exacting  than 
ever  before  on  quality  of  tomatoes,  the  old-style  care¬ 
less  pack  of  a  can  full  of  watery  contents  with  a  few 
pieces  of  fruit  and  seeds  floating  around  in  it  is  no 
longer  accepted  here;  in  fact,  any  buyer  finding  him¬ 
self  now’adays  stuck  with  such  goods  knows  that  the 
best  thing  to  do  is  to  hunt  up  a  salvage  man  at  once 
in  case  he  has  no  recourse  against  responsible  seller. 

Buyers  are  becoming  increasingly  adverse  to  taking 
canned  foods  on  description  without  samples,  even 
when  a  market  stampede  gives  sellers  an  occasional 
chance  to  try  force  such  terms  onto  the  trade. 


California  Tomatoes — The  general  impression  that 
there  is  an  enormous  pack  in  production  there  has  been 
exploded  this  week.  As  a  number  of  Southern  Cali¬ 
fornia  operators  are  now  announcing,  pro-rata  deliv¬ 
eries  from  30  per  cent  to  75  per  cent  on  contracts. 

While  there  are  some  good  yields  at  certain  spots  in 
California,  it  is  now  understood  that  the  pack  will  have 
very  little  in  excess  of  last  year,  and  certainly  no  bur¬ 
densome  surpluses  in  view  of  the  Utah  shortages. 

Peas — The  Wisconsin  Convention  of  last  week  was  a 
big  success  from  the  standpoint  of  attendance,  and 
everybody  is  feeling  fine  as  to  the  present  and  future 
outlook  for  the  canned  pea  business. 

The  constructive  work  done  by  the  Wisconsin  can¬ 
ners  in  the  upbuilding  of  their  quality  has  entrenched 
this  canning  group  in  an  enviable  position  as  regards 
increased  consumer  support  to  their  full  capacity  on 
production. 

Jobbing  Stocks  Canned  Foods — From  information 
now  being  carefully  gathered  by  big  Chicago  operators, 
the  impression  is  gaining  headway  that  they  are  find¬ 
ing  most  jobbers  are  working  on  an  unusually  low  stock 
and  are  shaping  their  inventories  to  be  at  lowest  pos¬ 
sible  ebb  on  January  1st. 

With  an  unlessened  consumer  demand  eating  up 
many  millions  of  cases  per  month,  it  is  inevitable  but 
that  another  big  buying  wave  is  now  in  the  making. 

It  is  pointed  out  that  “oversized”  interests  have  been 
especially  careful  in  making  excessive  commitments 
because  of  high  money  rates  which  prevailed  when 
prices  were  cheaper,  and  in  proportion  to  their  expected 
requirements  their  holdings  are  smaller  than  the  aver¬ 
age  conservative  jobber. 

There  were  relatively  very  few  canned  goods  plun¬ 
gers  this  past  fall;  there  were  other  diverting  inves- 
ments  which  attracted  much  of  the  ordinary  capital 
which  usually  follows  canned  foods  attentively. 


THE  OZARK  MARKET 

By  OZARKO 

Special  Correspondent  ''The  Canning  Trade." 


Demand  Light — Some  Price  Reductions — ^No  Disposi¬ 
tion  to  Sell  Beans — But  Few  Offerings  of  Mustard 
Greens — Better  Demand  for  Turnip  Greens — Spinach 
Now  Packing  Seems  All  Sold — Contracting  Acreage 
for  Next  Season. 

Springfield,  Mo.,  November  21,  1929. 
OMATO  SALES — ^The  demand  for  tomatoes  for 
immediate  or  prompt  shipment  has  been  rather 
light.  Very  few  cars  sold  during  the  past  week. 
The  minimum  prices  at  which  sales  were  made  follow: 
Is  standard,  10  oz.,  60c  dozen ;  2s  standards,  90c  dozen ; 
21/^3  standards,  $1.35  dozen;  10  standards,  $4.75  dozen; 
f.  0.  b.  factory  points. 

Today’s  Prices — The  prices  at  which  tomatoes  are 
held  depends  entirely  upon  whether  or  not  the  canners 
desire  to  sell  now  for  immediate  or  prompt  shipment, 
or  show  a  disposition  to  hold  their  tomatoes  to  be  mar¬ 
keted  later,  believing  that  with  a  more  active  demand 
somewhat  higher  prices  will  prevail.  Offerings  are 
quoted  subject  to  confirmation:  Is  standard,  10  oz.,  60c 
to  62V2C  dozen;  No.  303  cans,  16  oz.,  871/2  to  90c  dozen; 
No.  2  standards,  90c,  92i/2C  and  95c  dozen;  No.  21/2 
standards,  if  obtainalsle,  $1.35  to  $1.40;  No.  10  stand¬ 
ards,  $4.75  to  $5.00,  f.  o.  b.  factory  points,  Missouri  or 
Arkansas. 
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Green  Beans — The  few  canners  in  the  Ozarks  holding 
any  cut  green  beans  show  no  special  disposition  to 
shade  prices  in  order  to  make  sales  for  immediate  or 
prompt  shipment.  These  canners  realize  that  the  total 
unsold  holdings  of  green  beans  in  the  Ozarks  will  not 
begin  to  be  enough  to  meet  the  demands  that  will  come 
from  the  trade  during  the  late  winter  and  spring 
months,  louay’s  market  prices  on  cut  stringless  green 
beans,  No.  2  size,  $1.00;  No.  10  size,  $5.00,  f.  o.  b.  fac¬ 
tory  points.  It  is  proper  for  us  to  state,  however,  that 
the  off  erings  of  No.  10  beans  are  very  limited,  indeed. 
There  are  two  or  three  canners  holding  some  cut  beans. 
No.  203  cans,  16  oz.  This  size  can  be  bought  at  90c  to 
95c,  f.  o.  b.  shipping  points. 

Mustard  Greens — Offerings  are  very  limited  in  this 
popular  canned  food  product.  Prices  quoted:  No.  2 
size,  90c;  No.  size,  $1.15;  No.  10  size,  $4.50  to  $4.75. 
The  fall  pack  was  very  light  on  account  of  unfavorable 
weather  conditions. 

Turnip  Greens — We  note  an  increase  in  the  demand 
and  distribution  of  this  popular  food  product.  Today’s 
market  prices  on  No.  2  size,  90c  to  95c;  No.  21/2  size, 
$1.20  to  $1.25;  No.  10  size,  $4.50  to  $4.65.  There  is 
probably  not  more  than  five  or  six  canners  in  the  entire 
district  holding  any  canned  turnip  greens  at  this  time. 

Kraut — Very  limited  offerings  of  this  item,  and  sup¬ 
ply  available  for  shipment  in  small  lots  in  mixed  cars 
only.  No.  2  size,  80c ;  No.  21/2  size,  $1.00,  factory  points. 

Okra — There  are  only  limited  offerings  for  shipment 
in  mixed  cars  with  other  canned  foods.  No.  2  size, 
$1.20;  No.  10  size,  $5.00. 

Blackberries — A  few  odd  lots  of  blackberries  remain 
in  canners’  hands  at  present.  These  are  for  shipment 
in  mixed  cars  only.  No.  2  standards,  water,  E-L  cans, 
$1.10;  No.  10  standards,  water,  E-L  cans,  $5.00. 

Spinach — There  is  some  fall  spinach  being  packed 
now,  but  it  is  thought  that  it  will  take  the  entire  pack 
by  the  few  canners  who  are  packing  this  product  to  fill 
the  orders  now  on  their  books. 

Canned  Apples — There  are  a  few  cars  of  No.  10 
standard  apples  obtainable  in  first  hands  in  the  Ozarks. 
Price  ranges  $3.50  to  $3.75,  f.  o.  b.  shipping  points. 

Acreage  for  1930 — Canners  throughout  the  district 
have  already  started  to  contract  their  tomato  and  bean 
acreage  for  next  year’s  pack.  Canners  have  learned 
from  past  experience  that  by  contracting  their  acreage 
early  this  gives  the  growers  an  opportunity  to  break 
their  ground  through  the  winter  months,  and  that  as 
a  rule  a  better  yield  is  obtained  from  the  fields  that  are 
plowed  in  the  early  winter.  Where  the  growers  follow 
this  plan  they  usually  cross  break  their  fields  in  the 
spring,  and  do  a  good  part  of  their  cultivation  before 
any  seed  is  planted  or  tomato  plants  set  in  the  fields. 
It  has  been  demonstrated  that  the  largest  tonnage  yield 
of  tomatoes  per  acre  is  from  fields  that  have  been 
worked  over  several  times  before  any  plants  have  been 
set  in  the  fields.  It  is  usual  throughout  the  Ozarks  to 
use  commercial  fertilizer  very  liberally,  not  only  for  to¬ 
matoes,  but  also  for  beans.  Growers  and  canners  gen¬ 
erally  throughout  the  district  are  hoping  to  have  a  nor¬ 
mal  crop  next  season. 

Prices  on  Futures — It  seems  to  be  the  general  under¬ 
standing  among  the  canners  throughout  the  Ozarks 
that  no  prices  will  be  named  on  future  tomatoes  or 
beans  until  prices  have  been  named  on  cans  and  other 
canners’  supplies.  This  means  that  probably  no  prices 
whatever  will  be  named  on  futures  of  any  kind  by  the 
Ozark  canners  until  sometime  the  first  half  of  January. 


THE  GULF  STATES  MARKET 

Bn  BAYOU 

Special  Correspondent  of  "The  Canning  Trade" 


Very  Few  Shrimp  Were  Canned  in  Alabama  This  Week. 

Louisiana  Packing  Majority  of  the  Shrimp  in  This 

Section — Raw  Oysters  Are  Moving  Fairly  Well — The 

Stock  of  Stringless  Beans  Is  Pretty  Well  Disposed  Of. 

Mobile,  Ala.,  November  18,  1929. 

HRIMP— The  shrimp  pack  in  Alabama  is  un¬ 
changed  from  a  production  standpoint,  and  very 
few  shrimp  were  canned  this  past  week.  Two  or 
three  days’  run  for  the  week  on  a  half-day’s  pack  was 
the  activities  of  the  shrimp  canneries  in  Alabama. 
However,  one  redeeming  feature  is  that  the  stock  is 
strictly  large  and  fancy  and  first  class  in  every  respect ; 
thus  what  it  falls  short  in  quantity  it  makes  up  in  qual¬ 
ity.  Nevertheless,  a  two  or  three  days’  heavy  norther 
is  liable  to  drive  down  the  small  shrimp  from  up  the 
rivers  and  badly  mix  them  up  in  the  bays. 

Louisiana  is  packing  the  majority  of  the  shrimp  in 
this  section,  and  even  at  that  the  canneries  there  are 
not  operating  over  half  time  on  shrimp,  and  a  good 
many  of  the  days  less  than  half  time.  However,  like  in 
Alabama,  the  shrimp  is  large,  fancy  stock. 

Mississippi  is  like  Alabama,  just  now  and  then  they 
get  a  few  shrimp  to  pack,  and  lately  it  has  been  more 
“then”  than  “now.” 

The  big  demand  for  medium  and  small  canned  shrimp 
at  this  time  indicates  that  the  market  is  pretty  bare  of 
shrimp,  because  the  small  shrimp  has  always  been  a 
drudge  on  the  market,  and  due  to  the  light  pack  this 
season  the  stock  of  these  has  dwindled  down  to  where 
there  is  shortage  of  medium  and  small  shrimp  and  none 
available  from  the  packers  at  this  time,  because  the 
shrimp  that  the  canneries  are  receiving  are  of  such 
good  size,  and  it’s  costing  them  so  much  to  produce 
them  that  they  are  packing  them  just  as  they  run  as 
large  shrimp. 

The  heavy  demand  for  the  smaller  grade  of  shrimp 
is  an  unusual  situation  in  the  market,  and  it  has  gotten 
to  the  point  where  some  of  the  canners  have  withdrawn 
their  quotations  on  the  medium  and  small  shrimp,  as 
they  are  unable  to  furnish  them.  Spot  shrimp  at  $1.70 
per  dozen  for  No.  1  large  is  about  the  only  thing  avail¬ 
able  at  this  time. 

Oysters — The  weather  is  cold  and  raw  oysters  are 
moving  fairly  well,  but  not  as  well  as  they  should  at 
this  season  of  the  year;  nevertheless,  other  industries 
are  suffering  in  the  same  manner  for  the  want  of  busi¬ 
ness,  so  I  guess  it’s  all  right.  Last  year  the  poor  busi¬ 
ness  condition  was  blamed  to  the  presidential  election, 
and  this  year  to  the  stock  market,  therefore  we  are  al¬ 
ways  able  to  explain  why  business  is  bad.  On  the  other 
hand,  when  business  is  good,  we’re  too  busy  to  hunt  up 
explanations,  so  after  all  excuses  are  a  good  pastime,  if 
nothing  else. 


—Sinca  1913—  Reference:  Netional  Bank  of  Baltimore 
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The  carry-over  stock  of  cove  oysters  in  the  packers’ 
warehouse  is  pretty  well  disposed  of,  and  it  is  expected 
to  be  completely  cleaned  out  by  the  time  the  new  pack 
gets  on  the  market. 

Mississippi  and  Louisiana  will  commence  to  can  oys¬ 
ters  probably  shortly  after  the  first  of  December,  as 
the  oysters  are  showing  up  in  good  shape.  Alabama 
will  hardly  can  any  oysters  this  season,  and  if  she  does 
it  will  be  until  about  the  latter  part  of  January  or  first 
of  February.  The  following  are  the  prices  of  cove  oys¬ 
ters:  5-ounce  cans,  $1.35  per  dozen,  and  10-ounce  cans, 
$2.70  per  dozen,  f.  o.  b.  cannery. 

Stringless  Beans — The  stock  of  beans  is  pretty  well 
disposed  of,  notwithstanding  that  this  section  had  the 
biggest  fall  pack  of  beans  in  many  a  year,  if  not  in  the 
history  of  the  business,  and  this  followed  a  good 
healthy  spring  pack.  Don’t  know  how  the  demand  has 
been  in  other  sections,  but  the  volume  of  business  that 
has  come  to  this  section  this  year  indicates  that  string¬ 
less  beans  are  mighty  popular  throughout  the  country. 
The  following  are  the  prices  of  cut  stringless  beans : 
$1.10  per  dozen  for  No.  2  cans  and  $5.50  per  dozen  for 
No.  10,  f.  o.  b.  cannery. 

Sweet  Potatoes — Sweet  Potatoes  is  the  only  vege¬ 
table  that  is  being  canned  in  this  section  at  present,  and 
not  on  a  big  scale  either,  but  on  the  contrary  the  pack¬ 
ers  go  very  cautiously  with  sweet  potatoes  and  with 
good  reasons  for  it.  The  sweet  potato  crop  is  normal, 
but  the  pack  will  not  be  as- large  as  in  other  years,  when 
large  quantities  were  canned,  but  heavy  losses  on  this 
pack  has  taught  the  canners  to  go  easy  on  them. 


CALIFORNIA  MARKET 

By  “Berkeley*’ 

Special  Correspondent  “The  Canning  Trade.” 


Market  Quiets  Down — Optimism  Plentiful — Frosts  Are 
Reported — Most  Canners  Will  Deliver  Tomatoes  in 
Full — Utah  Must  Pro  Rate  in  Tomatoes — Exports 
Good — Peach  Clean-up  Seems  Certain. 

San  Francisco,  November  21,  1929. 

OUIET — That  trading  has  slowed  down  very  notice¬ 
ably  the  past  two  weeks  is  the  general  report  of 
canners  and  jobbers,  with  the  stock  debacle  held 
largely  to  blame.  No  one  professes  to  believe  that  con- 
!  umption  has  been  interfered  with  in  the  least,  or  that 
it  will  be,  but  most  interests  see  a  trend  toward  very 
conservative  buying  on  the  part  of  all  concerned  until 
the  present  unpleasantness  has  blown  over.  The  last 
six  weeks  of  the  year  normally  witness  a  marked  slow¬ 
ing  down  in  canned  food  business  at  primary  sources, 
but  this  promises  to  be  rather  more  marked  this  year 
than  usual.  However,  early  sales  of  both  fruits  and 
vegetables  were  very  satisfactory,  and  a  rather  large 
proportion  of  the  pack  has  already  been  moved.  Opti¬ 
mism  is  very  much  in  evidence  and  prices  are  being 
firmly  maintained,  with  the  exception  of  one  or  two 
items  on  which  a  large  pack  has  been  made. 

Frosts — The  warm  weather  which  has  marked  the 
late  fall  season  has  finally  given  away  to  lower  temper¬ 
atures  and  killing  frosts  are  reported  from  many  places. 
This  has  put  an  end  to  the  packing  of  tomatoes  in  quan¬ 
tities,  and  it  is  likely  that  all  packing  will  be  over  with¬ 
in  a  week.  The  season  on  tomatoes  has  been  a  most 
unusual  one,  there  having  been  very  little  packed  in 
September,  often  the  peak  month,  with  the  height  of 


the  season  not  reached  until  well  along  in  October.  In 
fact,  some  canners  had  their  best  days  after  the  middle 
of  the  month.  A  few  tomatoes  may  be  harvested  for  a 
time  in  protected  spots,  but  the  fresh  market  will  ab¬ 
sorb  the  available  supply,  and  most  canners  are  pre¬ 
paring  to  work  up  stocks  on  hand  and  close  the  season. 

Tomatoes — The  late  date  to  which  the  packing  sea¬ 
son  extended  has  placed  a  rather  different  aspect  on 
the  tomato  situation,  as  far  as  California  packers  are 
concerned,  and  most  canners  will  be  able  to  make  deliv¬ 
eries  in  full.  Local  canners  operating  in  Utah  state 
that  the  pack  there  has  scarcely  been  up  to  expectations 
and  that  pro  rata  deliveries  from  there  will  be  in  order. 
The  manner  in  which  the  pack  in  California  piled  up 
late  in  the  season  has  enabled  canners  to  make  further 
offerings  and  quotations  are  again  in  order  on  much  of 
the  list.  Standards  are  offered  at  $1.25  for  No.  21/2  and 
$4.25  for  No.  10.  The  same  sizes  in  solid  pack  are 
quoted  at  $1.65  and  $5.25,  respectively.  These  quota¬ 
tions  are  well  above  the  opening  prices  and  the  prices 
that  were  prevailing  when  the  packing  season  com¬ 
menced  and  so  many  packers  withdrew  their  lists. 

Exports — Despite  the  fact  that  export  business 
seems  at  low  ebb,  the  district  office  of  the  Bureau  of 
Foreign  and  Domestic  Commerce  reports  that  exports 
of  canned  and  prepared  fruits  from  the  port  of  San 
Francisco  during  September  totaled  24,808,045  pounds, 
valued  at  $2,963,616.  This  compares  with  23,998,461 
pounds,  worth  .$2,286,623,  for  the  corresponding  month 
a  year  ago.  Exports  for  the  first  nine  months  of  +he 
year  are  valued  at  $15,059,993,  as  compared  with  $13,- 
776,422  for  the  corresponding  period  of  1928.  Pur¬ 
chases  of  new  pack  goods  have  been  comparatively 
light,  however,  and  reports  from  Great  Britain  and  the 
Continent  indicate  that  stocks  there  are  at  a  very  low 
ebb.  Canners  comment  on  the  fact  that  European  buy¬ 
ers  apparently  do  not  understand  the  situation  in  Cali¬ 
fornia  and  are  making  offers  that  are  ridiculously  low. 

Peaches — The  pack  of  peaches  is  so  closely  sold  up 
that  a  complete  cleanup  of  stocks  in  first  hands  seems 
assured.  On  apricots  and  pears  the  situation  is  a  little 
different,  and  some  canners  have  virtually  withdrawn 
offerings  in  the  belief  that  conditions  will  right  them¬ 
selves  shortly  after  the  first  of  the  year,  if  not  sooner. 
The  choice,  standard  and  second  grades  of  these  fruits 
are  being  offered  at  slight  concessions  by  some  inter¬ 
ests,  but  these  concessions  are  no  more  marked  than  in 
former  years.  Considerable  export  business  is  usually 
done  on  these  fruits,  and  the  fact  that  so  little  has  been 
booked  this  season  makes  the  domestic  demand  stand 
out. 


Too  Late  To  Classify 


OPPORTUNITY — A  large  canner  of  tomatoes  exclusively  has  an 
opening  for  man  capable  of  handling  and  supervising  large  pro¬ 
duction.  State  age,  qualifications,  past  and  present  connections. 
Correspondence  confidential. 

H.  Baker,  249  N.  E.  1st  Street,  Miami,  Fla. 


J.  Harry  Cain 

Merchandise  Broker 
Canned  Foods  a  Specialty 

Phoenix  Building,  Baltimore,  Md. 
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What  Canned  Foods  Distributors  are  Doing 

New  England  Merger — Stock  Break  Prevents  Proposed  Canadian  Combine  As  Values 
Decline — Improving  Retail  Grocery  Merchandising — Consent  Decree  Activities  Reviewed 
— Consistent  Growth  of  First  National  Stores  of  Boston  Brings  it  to  Point  of  $110,000,000 
Annual  Gross  Sales. 


New  ENGLAND  MERGER — An  important  merger  uniting 
two  groups  of  retail  grocery  stores  was  announced  last 
week  at  Bridgeport,  Conn.  The  groups  concerned  total 
2,120  stores  throughout  New  England.  They  are  the  First  Na¬ 
tional  Stores,  Inc.,  of  Boston,  Mass.,  with  2,000  stores  through¬ 
out  the  New  England  territory,  and  the  Davey  Brothers  Chain 
Stores,  Inc.,  with  120  stores  in  Connecticut. 

The  statement  announcing  the  merger  declared  that  the  Davey 
Brothers  group,  according  to  their  last  annual  report,  did  busi¬ 
ness  in  that  year  totaling  $4,000,000. 

Stock  Break  Prevents  Canadian  Combine — Negotiations  for  a 
merger  of  Loblaw  Groceterias  and  Dominion  Stores  have  been 
cancelled,  it  is  announced  by  T.  P.  Loblaw,  president  of  Loblaw 
Groceterias  Co.,  Ltd.,  in  Toronto,  Canada.  Mr.  Loblaw  attrib¬ 
utes  this  decision  to  the  break  in  the  stock  market.  His  state¬ 
ment  reviews  the  negotiations  for  sale  of  a  block  of  Loblaw 
stock  as  the  result  of  Mr.  Loblaw’s  health  in  1928,  and  entry  of 
the  company  into  the  Chicago  field.  Merrill,  Lynch  &  Co.  se¬ 
cured  the  option  on  the  stock  and  then  opened  negotiations  with 
Dominion  Stores  regarding  the  merger  of  the  two  groups.  The 
statement  of  Mr.  Loblaw  concludes: 

“The  general  stock  market  reaching  a  period  of  heavy  liqui¬ 
dation,  Merrill,  Lynch  &  Co.  had  to  face  a  situation  of  uncer¬ 
tainty  as  to  the  possibility  of  selling  the  securities  which  were 
to  finance  the  merger.  When  the  general  liquidation  became 
excessive  and  the  end  of  the  option  period  approached,  it  was 
not  in  Mr.  Loblaw’s  hands  to  make  any  decision  as  to  what 
should  be  done.  Therefore,  Merrill,  Lynch  &  Co.  took  the  initi¬ 
ative  with  Dominion  Stores  and  through  mutual  agreement  de¬ 
cided  to  call  off  all  previous  arrangements.” 

Improving  Retail  Grocery  Merchandising — The  importance  of 
the  independent  retail  grocer  in  distribution  is  becoming  more 
evident  every  day,  declares  the  Bureau  of  Economic  Research 
of  the  American  Wholesale  Grocers’  Association.  In  a  special 
bulletin  devoted  to  this  subject,  the  Bureau  points  out  that  “for 
the  manufacturer  he  offers  the  final  contact  with  the  consumer, 
and  for  the  distributor  he  furnishes  the  only  outlet.  Hence  an 
important  subject  for  both  is  how  to  aid  the  retailer  to  estab¬ 
lish  his  business  more  firmly  and  profitably.  Many  of  the  most 
successful  wholesalers  are  training  their  salesmen  as  retail  busi¬ 
ness  specialists,  and  they  find  that  suggestions  and  plans  that 
increase  the  retailer’s  business  invariably  results  in  grreater  vol¬ 
ume  for  themselves. 

“This  season  a  hardware  wholesaler  reports  the  largest  toy 
business  in  the  history  of  the  firm,  and  probably  the  greatest 
distribution  of  toys  ever  made  by  a  wholesaler  in  one  season. 
The  salesmen  did  not  try  to  sell  toys,  but  devoted  their  major 
effort  to  inducing  retailers  to  co-operate  on  a  merchandising 
plan  which  included  the  sending  out  by  the  retailers  of  many 
hundreds  of  thousands  of  beautiful  toy  catalogues.  There  is  no 
reason  why  this  principle  cannot  be  applied  to  the  selling  of 
grocery  specialties. 

“The  Department  of  Commerce  reports  that  a  50  per  cent 
sales  increase  is  claimed  for  a  fruit  and  vegetable  display  fixture 
in  a  Western  grocery  store.  The  store,  recently  modernized, 
shows  a  20  per  cent  increase  in  general  volume.  The  fixture  is 
almost  square,  with  individual  display  boxes  or  units  built  in  at 
a  shallow  angle  upward  to  the  central  beam  of  the  fixture.  Each 
variety  has  one  box  or  unit  alloted  to  it  and  extra  handling  is 
obviated  by  transferring  the  trays  or  boxes  to  cold  storage  at 
night  with  their  contents  intact. 

“In  another  instance,  a  special  display  rack  for  bread,  said  to 
have  cost  $12.  has  more  than  doubled  bread  sales,  the  store 
selling  about  $145  worth  of  bread  a  week.  Bread  is  displayed 
on  the  four  shelves,  so  that  customers  can  wait  on  themselves. 
You’re  not  selling  fruits,  vegetables  or  bread,  you  might  say. 
Put  if  your  salesmen  show  their  customers  how  to  sell  more  of 
these  items,  you 'may  be  sure  that  the  customers  will  buy  more 
of  your  goods  from  your  salesmen. 


“Another  dealer  is  reported  to  have  increased  his  holiday  trade 
157  per  cent  last  season  by  featuring  his  willingness  to  cash 
Christmas  savings  checks  for  his  customers.  Display  cards 
were  placed  in  his  windows.  Notices  of  the  service  were  sent 
to  every  name  on  his  mailing  list.  The  store  was  especially  ar¬ 
ranged.  Customers  not  only  bought  Christmas  goods,  but  paid 
their  bills  after  cashing  their  checks. 

“This  is  an  age  of  ideas  in  grocery  merchandising,”  concludes 
the  bulletin;  “the  talk  about  low  prices  and  cut-throat  competi¬ 
tion  is  a  business  killer.  The  salesman  who  offers  good  values 
on  a  constructive  sales  plan  is  the  salesman  who  is  getting  the 
grocery  business.” 

Review  Consent  Decree  Activities — R.  H.  Rowe,  secretary  of 
the  American  Wholesale  Grocers’  Association,  has  prepared  a 
brief  review  of  the  Association’s  Consent  Decree  activities,  as 
follows: 

“This  bulletin  is  by  way  of  a  report  of  what  has  been  so  far 
done  by  the  American  Wholesale  Grocers’  Association  under  in¬ 
structions  from  the  called  meeting  of  the  Association  held  at 
Memphis,  September  18.  Those  instructions  were  to  resist,  in 
every  proper  way,  legal  and  otherwise,  the  court  petitions  of 
Ai-mour  &  Company  and  Swift  &  Company  to  have  the  Decree 
abrogated. 

“The  first  step  of  the  American  Association  was  to  urge  the 
legal  services  of  Mr.  Edgar  E.  Watkins  to  resist  the  request 
modification  to  the  very  limit.  Mr.  Watkins  got  into  the  fight 
immediately  and  on  September  27,  nine  days  after  the  Memphis 
meeting,  filed  in  the  court  a  demurrer  or  motion  to  dismiss  the 
packers’  petitions  on  the  general  ground  that  the  court  is  with¬ 
out  jurisdiction  to  change  the  provisions  of  the  Consent  Decree 
after  the  expiration  of  the  term  of  the  court  in  which  the  De¬ 
cree  was  entered.  In  the  papers  filed  by  Mr.  Watkins,  this  mat¬ 
ter  is  presented  to  the  court  in  several  different  forms,  together 
with  the  further  contention  that  the  petitions,  as  presented,  form 
no  real  grounds  for  disturbing  the  Decree  and,  therefore,  are 
irrelevant  and  impertinent. 

“In  support  of  this  brief  to  dismiss,  Mr.  Watkins  has  prepared 
and  has  had  printed  an  exhaustive  brief  of  court  decisions  and 
legal  authorities.  This  brief  will  be  filed  in  the  court  at  the  time 
Mr.  Watkins  deems  proper,  but  until  that  time  its  contents  will 
not  be  made  public. 

“The  second  step  taken  by  the  Association  was  to  engage  the 
services  of  Mr.  D.  E.  Montgomery,  a  man  of  recognized  standing 
as  an  economist  and  statistician.  He  came  to  the  Association 
from  the  Wisconsin  Department  of  Markets.  Mr.  Montgomery’s 
services  were  necessary  because  the  packer  petitions  very  largely 
deal  with  the  economic  changes  alleged  to  have  taken  place 
since  the  Decree  was  entered  and  because  the  packers  rely  upon 
these  alleged  changes  and  the  significance  which  they  give  to 
them  as  reasons  why  the  Decree  should  now  be  changed. 

“Mr.  Montgomery,  on  October  1,  the  date  of  his  connection 
with  us,  began  a  preliminary  statistical  and  economic  survey  of 
the  allegations  of  the  packers’  petitions,  necessitating  a  number 
of  personal  interviews  and  contact  with  various  individuals  and 
organizations.  His  preliminary  report  was  turned  over  to  Mr. 
W^atkins  and  used  in  part  in  the  brief  which  Mr.  Watkins  has 
prepared. 

“Now,  Mr.  Montgomery  is  in  Texas,  where  he  will  attend  and 
address  meetings  of  the  Texas  Sheep  and  Goat  Raisers’  Asso¬ 
ciation,  and  the  American  W^ool  Growers’  Association  at  San 
Angelo,  and  will  also  meet  with  the  Texas  wholesale  grocers  at 
the  Adolnhus  Hotel,  Dallas.” 

Sales  Volume  Reaches  $110,000,000 — First  National  Stores, 
Inc.,  of  Boston,  has  more  than  doubled  its  sales  in  four  years. 
This  corporation  was  formed  in  1925  as  a  consolidation  of  the 
Ginter  Company,  John  T.  Connor  Company,  and  O’Keeffe’s,  Inc. 

As  the  result  of  the  acquisition  of  several  Connecticut  and 
Rhode  Island  chains  its  turnover  is  now  at  the  approximate 
rate  of  $110,000,000  as  against  the  combined  gross  of  the  orig¬ 
inal  three  companies  amounting  to  about  $49,000,000. 
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Soon  after  the  completion  of  the  merger  in  March,  1926,  the 
new  corporation.  First  National  Stores,  took  in  Arthur  E.  Dorr 
&  Company  to  enable  the  development  of  a  chain  of  meat  mar¬ 
kets.  This  brought  an  immediate  additional  gross  of  more  than 
$6,000,000  in  addition  to  providing  the  framework  for  a  rapid 
expansion  of  the  big  and  popular  meat  markets  in  existence 
today. 

From  that  time  in  1926  to  the  beginning  of  1929  the  First 
National  Stores  grrew  solely  from  within,  and  the  stores  were 
concentrated  in  Boston  and  contiguous  territory.  Early  in  1927 
it  divested  itself  of  the  Ginter  chain  of  restaurants  and  devoted 
all  efforts  to  the  steady  growth  of  operations  not  only  in  the 
more  metropolitan  territories  of  New  England,  but  also  through¬ 
out  the  smaller  towns  and  the  rural  communities. 

It  soon  became  apparent  that  the  advantages  of  large-scale 
operations,  when  served  with  modern  warehousing  and  manu¬ 
facturing  facilities,  were  so  pronounced  that  the  acquisition  of 
outside  companies  was  waranted.  As  a  result  the  First  Na¬ 
tional  Stores,  Inc.,  bought  the  Mayflower  Stores,  Inc.,  of  Rhode 
Island,  with  an  annual  gross  of  $4,000,000.  Next  came  the 
Economy  Grocery  Company  of  Connecticut,  with  an  annual  gross 
of  $14,000,000. 

Now,  as  stated  elsewhere  in  this  department,  the  First  Na¬ 
tional  Stores  will  add  the  stores  of  the  Davey  Brothers’  group, 
and  the  Modem  Grocery  Company,  both  systems  in  Connecticut, 
and  bringing  to  the  First  National  chain  an  additional  annual 
gross  of  $6,000,000. 

From  1,640  stores  the  First  National  has  grown  to  about  2,800 
and  the  meat  division,  originally  based  on  12  markets  of  the 
Dorr  division,  now  includes  180  shops. 

The  First  National  Stores,  Inc.,  as  a  result  of  its  constant 
c^rowth  and  absorption  of  other  groups,  has  become  the  largest 
all-New  England  enterprise  in  point  of  turnover. 

MAGGIONFS  EXPANDING  LARGELY 


IN  the  early  days  it  used  to  be  said  that  canning 
could  not  be  successfully  done  in  Georgia,  and  all 
sorts  of  reasons  were  assigned  for  this.  That  is  not 
so  today.  Here  is  a  clipping  from  the  Savannah  Morn¬ 
ing  News  of  November  16th  which  tells  the  story  of  a 
firm  of  canners  in  Georgia  which  we  have  watched 
grow  larger  and  larger  each  year,  proving  once  more 
that  the  man  who  says  it  can’t  be  done  is  interrupted 
by  some  one  rushing  in  to  say,  “It  is  done.”  Read: 

“G.  P.  Maggioni,  general  manager  of  L.  P.  Maggioni 
&  Co.,  announced  yesterday  that  the  company  is  build¬ 
ing  a  new  shrimp  cannery  at  St.  Augustine,  Fla.,  which 
will  be  the  largest  of  all  their  plants  in  Georgia,  South 
Carolina  and  Florida. 

The  St.  Augustine  Canning  Company,  which  will  oc¬ 
cupy  a  site  on  the  river,  will  be  a  corporation  subsidiary 
to  the  Savannah  organization.  Operations  are  expected 
to  commence  there  early  in  January.  The  principal 
product  of  this  plant  will  be  shrimp  packed  in  glass,  but 
experimental  work  will  also  be  done  with  grape  fruit 
and  vegetable  canning.  If  this  experiment  proves  suc¬ 
cessful,  it  is  probablle  that  a  second  cannery  willl  be 
erected  next  year  to  handle  grape  fruit  exclusively. 

L.  P.  Maggioni  &  Co.  is  said  to  have  the  largest  oys¬ 
ter  cannery  in  the  United  States,  and  is  also  rated  the 
largest  producer  of  shrimp.  Over  3,000,000  pounds  of 
shrimp  were  canned  at  the  various  plants  of  this  com¬ 
pany  during  the  past  season.  L.  P.  Maggioni  &  Co  with 
its  subsidiary.  The  Hub  Fish  Company  of  Macon,  are 
among  the  largest  distributors  of  fish  in  the  South. 
During  the  last  two  years  canned  vegetables  have  been 
added  to  the  products  of  the  company.  These  include 
okra,  tomatoes,  okra  and  tomatoes,  and  stringed  beans. 
Last  season  300  acres  of  vegetables  were  packed  by  the 
several  plants,  and  it  is  expected  that  1,000  acres  of 
vegetables  will  be  utilized  in  the  coming  year. 

The  products  of  L.  P.  Maggioni  &  Co.  have  won  for 
themselves  an  enviable  reputation  for  quality  and  low 


price.  They  are  distributed  to  every  state  in  the  Union, 
to  Canada  and  to  the  United  Kingdom. 

G.  P.  Maggioni  and  J.  0.  Maggioni  are  owners  and 
managers  of  the  company.  J.  S.  Cafeiro  is  head  sales¬ 
man  and  John  L.  Wall  is  in  charge  of  the  South  Caro¬ 
lina  packing  houses. 

The  present  successful  business  of  the  Maggionis  had 
its  origin  in  a  small  retail  fish  company  founded  in 
1870  by  L.  P.  Maggioni.  During  these  early  years  an 
extensive  hotel  supply  trade  w'as  built  up.  In  1897  L. 
P.  Maggioni  died  and  G.  P.  Maggioni  took  charge.  In 
1899  the  company  built  its  first  oyster  cannery  on  Da- 
fuski  Island.  This  was  operated  until  1909,  when  it 
was  abandoned  after  the  purchase  of  the  Port  Royal 
Oyster  Cannery,  which  was  then  the  largest  plant  of  its 
kind  on  the  coast.  Here  2,000  bushels  of  oysters  w'ere 
steamed  a  day. 

The  Brooks  Canning  Co.,  on  Jenkins  Island,  S.  C.,  was 
acquired  in  1912.  The  factory  was  rebuilt  and  put  into 
operation.  In  1917  L.  P.  Maggioni  &  Co.  purchased  the 
Hunt  Packing  Company,  on  Ladies  Island,  opposite 
Beaufort,  S.  C.  This  was  the  oldest  oyster  canning  firm 
in  South  Carolina.  The  cannery  at  Sand  Point,  on  St. 
Helena  Island,  was  built  in  1919,  and  the  Frogmore 
plant  on  the  same  island  in  1921.  In  this  year  also  the 
Maggionis  bought  out  Varn  &  Byrd,  oyster  packing  in¬ 
dustry  on  Young’s  Island,  S.  C. 

Canned  shrirmp  first  appeared  as  a  product  of  the 
company  in  1923  with  the  establishing  of  the  Thunder¬ 
bolt  factory,  on  the  Wilmington  River.  In  1926  the 
Oemler  Oyster  Canning  Company,  at  Harris  Neck,  in 
McIntosh  county,  Georgia,  was  acquired.  This  pur¬ 
chase  included  a  fleet  of  boats,  a  packing  plant  and  over 
20,000  acres  of  oyster  leases.  The  Oemlers  were  pioneer 
oyster  packers  in  Georgia.  The  St.  Augustine  Canning 
Company,  to  be  open  in  1930,  will  '’•ive  L.  P.  Maggioni 
&  Co.  nine  modem  canneries. 

In  addition  to  the  packing  factories,  the  company 
owns  an  oyster  shell  mill  at  Beaufort,  S.  C.,  which  was 
established  in  1920.  The  output  of  this  mill  is  50  tons 
of  crushed  shell  daily,  most  of  which  is  exported  to 
England. 

CONVENTION  DATES 

Dec.  3-4,  1929 — lowa-Nebraska,  annual.  Roosevelt  Ho¬ 
tel,  Cedar  Rapids,  Iowa. 

Dec.  5-6,  1929 — Minnesota  Canners,  annual.  Hotel 
Nicollet,  Minneapolis,  Minn. 

Dec.  10-11,  1929 — Ohio  Canners,  annual.  Hotel  The 
Deshler-Wallick,  Columbus,  0. 

Dec.  10-11,  1929 — Tri-State  Packers,  annual.  Hotel  Ben 
Franklin,  Philadelphia. 

Dec.  12-13,  1929 — New  York  State,  annual.  Hotel  Niag¬ 
ara,  Niagara  Falls,  N.  Y. 

Dec.  17,  1929 — Pennsylvania  Canners,  annual.  Hotel 
Yorktowne,  York,  Pa. 

Dec.  17,  1929 — Michigan  Canners,  annual,  Pantlind  Ho- 
■  tel.  Grand  Rapids>  Mich. 

January  6,  7  and  8,  1930  —  Northwestern  Canners, 
Annual,  Hotel  New  Washington,  Seattle,  Wash. 
Jan.  20-24,  1930 — National  Canners,  National  Food 
Brokers,  Canning  Machinery  and  Supplies,  includ¬ 
ing  Exhibit.  Hotel  Stevens,  Chicago. 
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RUSSIA  TO  SPEND  $50,000,000  ON  MEAT  PLANTS 
UNDER  AMERICAN  DIRECTION 
From  The  National  Provisioner. 

Russia  is  to  modernize  her  meat  packing  industry 
with  the  aid  of  American  packing-house  experts. 
The  Soviet  government  will  spend  $50,000,000  on 
new  meat,  cold  storage  and  edible  oil  plants,  and  in  the 
modernizing  of  existing  packing  facilities.  This  is  a 
detail  of  the  five-year  program  for  the  rehabilitation 
and  enlargement  of  Russian  industry. 

She  has  sent  for  well-known  American  packing¬ 
house  engineers  to  draw  plans  for  packing-houses 
which  will  equal — if  not  surpass  in  modernity — any¬ 
thing  in  the  United  States. 

The  main  and  largest  meat  plant  will  be  built  in 
Moscow.  It  w'ill  have  a  daily  capacity  of  4,000  cattle, 
7,500  hogs,  6,000  sheep  and  1,000  calves.  It  will  be 
complete  in  all  details,  and  will  have  departments  for 
handling  by-products,  refining  lard,  cottonseed  and 
other  vegetable  oils,  for  canning  meats,  making  sau¬ 
sage  and  other  specialties  and  “ready-to-serve”  prod¬ 
ucts,  and  for  curing  and  tanning  hides. 

In  addition,  six  other  complete  plants  will  be  built 
in  European  Russia  and  Siberia.  The  location  of  these 
w’ill  be  determined  by  the  available  and  potential  live¬ 
stock  supply,  transportation  facilities,  the  consuming 
markets,  etc. 

Approximately  30  existing  meat,  cold  storage  and 
oil  refining  plants  will  also  be  enlarged,  re-equipped 
and  brought  up  to  date. 

Will  Adopt  American  Methods 

Bloom  &  Kamrath,  packing-house  and  refrigerating 
engineers,  Chicago,  Ill.,  have  been  commissioned  by  the 
Soviet  government  as  consulting  engineers  to  prepare 
plans  and  specifications,  and  to  supervise  all  construc¬ 
tion  work  on  plants  to  be  built,  rebuilt,  enlarged  and 
reconditioned  and  re-equipped.  The  preliminary  plans 
call  for  the  most  modern  design  and  construction 
throughout. 

In  most,  if  not  all,  instances  construction  and  equip¬ 
ment  wdll  be  along  American  lines,  and  American 
methods  of  operation  will  be  adopted.  It  is  anticipated 
that  American-made  equipment  will  be  used  for  the 
most  part. 

Chas.  F.  Kamrath,  of  Bloom  &  Kamrath,  sailed  from 
New  York  on  October  5  on  his  way  to  Moscow  to  collect 
data  and  information  on  which  designs  for  these  plants 
will  be  based.  Accompanving  him  is  Frank  W.  Mar¬ 
low,  formerly  in  the  engineering  department  of  Ar¬ 
mour  &  Company,  Chicago,  a  mechanical  and  structural 
engineer,  well  versed  in  meat  plant  design,  construc¬ 
tion  and  operation. 

Mr.  Kamrath  and  Mr.  Marlow  wall  land  at  Bremen, 
Germany,  5>nd  will  stop  off  in  Berlin  on  their  way  to 
Moscow.  These  engineers  expect  to  be  in  Russia  at 
least  a  vear  on  this  nreliminary  work. 

Soyiet  experts,  it  has  be°n  announced,  will  visit  this 
countrv  shortlv  to  studv  American  developments  and 
methods  in  the  meat  packing  industry. 

Food  Industry  Development 

These  moves  are  believed  to  be  forerunners  of  a 
series  of  developments  designed  to  bring  about  closer 
co-operation  between  the  food  industries  of  the  U.  S. 
S.  R.  and  American  technique,  and  to  introduce  the 
most  modern  eouipment  into  the  soviet  food  industries 
in  connection  with  the  recently  ratified  comprehensive 


plan  for  the  development  of  soviet  food  industries  for 
the  next  five  years. 

According  to  this  five-year  plan,  capital  investment 
in  the  soviet  food  industries  during  the  period  1929- 
1933 — including  the  sugar,  flour  milling,  dairy,  meat 
packing,  poultry,  fruit  growing  and  edible  oil  indus¬ 
tries — will  amount  to  about  three-quarters  of  a  billion 
dollars. 

H.  G.  BUCK  GOES  WITH  WHITEFIELD 


WHITEFIELD  Citrus  Corporation,  Long  Island 
City,  New  York,  announce  the  appointment  of 
Mr.  H.  G.  Buck  as  Assistant  Sales  Manager. 
Mr.  Buck  was  formerly  assistant  sales  manager  of 
the  Mavis  Bottling  Company,  and  prior  to  that  he  was 
in  charge  of  Southern  territory  for  Ludon’s,  Inc.,  man¬ 
ufacturers  of  Ludon’s  menthol  cough  drops  and  candies. 

His  new  association,  in  w’hich  he  will  assist  Mr.  A. 
Donald  Stewart,  vice-president  in  charge  of  sales,  wall 
be  of  interest  to  his  many  friends  in  the  food,  confec¬ 
tionery  and  bottling  fields. 

The  Whitefield  Citrus  Corporation  is  launching  its 
sales  and  advertising  campaign  on  Whitefield  genuine 
orange  juice,  Whitefield  genuine  orange  butter  and 
Whitefield  genuine  grapefruit  juice,  operating  under 
the  Vitavac  Process  license,  recently  announced  in  this 
publication. 

PROCESS  FOR  DRYING  PINEAPPLE  DEVELOPED 
IN  PORTO  RICO 


after  five  years  of  experimentation. a  Porto  Rican 
has  developed  a  process  for  drying  pineapples, 
w'hich  product  he  hopes  soon  to  introduce  in  Con¬ 
tinental  United  States  and  abroad,  states  Assistant 
Trade  Commissioner  E.  Welch  at  San  Juan,  Port!  Rico, 
in  a  report  to  the  Department  of  Commerce. 

Small  pineapples  are  used  ranging  in  size  from  30  to 
48  to  the  crate.  The  pineapples  are  peeled,  cored  and 
cut  in  thin  slices  in  the  plant.  These  slices  are  placed 
in  drying  bins  heated  by  electric  lamps,  where  hot  air 
is  blown  over  them.  Temperatures  vary  during  the 
drying  process.  The  dried  slices  are  treated  with  a 
light  solution  of  sulphur  dioxide  to  prevent  fermenta¬ 
tion.  They  are  then  pressed  together  and  packed  in 
No.  10  tins.  Cans  opened  after  nine  months  have  showm 
the  fruit  to  be  in  good  condition.  One  pound  of  dried 
pineapple  is  equal  to  15  pounds  of  fresh,  and  by  placing 
the  dried  product  in  water  for  a  time  it  regains  almost 
its  original  appearance  and  taste. 

The  owner  has  submitted  samples  to  a  number  of 
European  firms.  In  Spain  he  found  considerable  en¬ 
thusiasm  over  the  product  and  hopes  to  arrange  for  the 
distribution  of  the  product  there  for  the  next  pineapple 
harvest.  Mangos  have  been  dried  in  the  same  plant, 
but  it  is  not  planned  to  dry  that  fruit  on  a  commercial 
scale  at  the  present  time. 
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J.  J.  CARNAUD  &  FORGES  de  BASSE-INDRE 

37,  Rue  de  Surene, 

PARIS,  FRANCE 

September  18th,  1929. 

The  Canning  Trade, 

Baltimore,  Md. ,  U.  S.  A. 

Gentlemen : 

We  have  taken  the  greatest  interest  in  the 
perusal  of  your  5th  edition  of  "A  Complete  Course  in 
Canning",  which  we  consider  to  be  such  a  valuable  com¬ 
pilation  of  all  that  the  canners  the  world  over  should 
know  that  we  have  asked  our  friends  in  America  to  pur¬ 
chase  for  us  5  more  copies. 

Yours  very  truly, 

Un.  Administrateur  Delevue 
C.  Aubert. 

The  Standard  of  The  World 

A  Complete  Course  in  Canning 


Bound  in  Leatherette, 
Stamped  in  Gold 
Size  6*  X  9* 

386  pases. 


Price 

$10.00 

Postage 

Prepaid. 


For  Sale  By  All 
Supply  Houses, 
Dealers,  etc. 


Published  By 

The 

Canning  Trade 

BALTIMORE.  MD. 
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HIGH  SPEED  AUTOMATIC 

CAN  MAKING  MACHINERY 

“Bliss”  No.  225  Qang  Slitters 

They  cut  ** dead-true**  guaranteed 

The  reason  these  machines  are 
standard  in  practically  every  can 
shop  in  the  country,  is  that  they 
have  made  good  on  every  job  they 
have  been  called  on  to  do,  and  in 
every  instance  the  result  was 
“dead- true  cuts.” 

Their  use  means  economy  in 
subsequent  operations  in  can 
making.  Over  1200  in  operation. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 


SMILE  AWHILE 

Thmrm  it  a  taving  gracm  in  a  tmntm  of  humor. 

Ralax  your  mind— and  your  body.  You'll  be  battar  mantally, 
phyaloally— and  finanelally 
n  Stnd  in  YOUR  contribution 

o  All  are  walooma. 


A  man  who  had  been  living  a  life  that  was,  to  put  it 
mildly,  a  little  irregular,  wanted  to  have  his  life  in¬ 
sured  and  applied  for  a  policy.  The  agent  sent  him  to 
the  company’s  doctor  for  an  examination,  and  that  was 
the  last  the  applicant  heard  of  the  matter  for  a  time. 
Meeting  his  friend,  the  agent,  on  the  street,  “Say, 
George,  how  about  that  life  insurance  policy  of  mine? 
Do  I  get  it?” 

“Well,”  said  the  agent,  “you  know,  in  our  company 
it  is  the  custom  of  the  doctor  after  he  examines  an  ap¬ 
plicant  to  take  a  chart  of  the  human  body  and  punch  a 
hole  in  the  chart  wherever  he  has  found  anything 
wrong.” 

“Oh,  is  that  so,  George  Did  the  doctor  do  that  in 
my  case  ” 

“He  sure  did,  and  he  took  the  chart  home  and  ran  it 
through  his  player  piano,  and  it  played  T  Hear  the  An¬ 
gels  Calling  Me.’  ” 


Sales  Offices 


Detroit,  Cleveland,  Chicago,  Cincinnati, 
Philadelphia,  New  Haven,  Rochester 


LABELS 

— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take 
care  of  all  your  wants,  promptly, 
dependably. 

Avoid  a  rush-job.  Give  us  time 
and  we  can  give  you  the  better  job. 
But  we  can  take  care  of  the  rush 
job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 

Piedmont  Label  Co.,  Inc. 

Bedford,  Va. 

“Only  yesterday,”  said  Captain  MacAngus,  “I  re¬ 
fused  a  woman  a  small  sum  of  money,  and  in  conse¬ 
quence  I  passed  a  sleepless  night.  The  tones  of  her  re¬ 
proachful  voice  never  left  me  for  a  moment.” 

“Indeed  a  kind  heart,”  sighed  the  sympathetic  cook. 
“Who  was  the  woman?” 

“My  wife.” 


Eggwirt — At  last  I’ve  discovered  what  they  do  with  | 
the  holes  in  the  doughnuts.  I 

Oscar — What  ?  : 

Eggwirt — They  use  them  to  stuff  macaroni  with.” —  ? 

Jester. 


“I  know  where  you  can  get  a  good  chicken  dinner  for 
fifteen  cents.” 

“Where  ” 

“At  the  feed  store.” 


One  night  a  burglar  broke  into  the  room  of  a  well- 
knowm  old  maid,  took  a  ten-dollar  bill  that  was  on  the 
table  and  kissed  her.  Now  she  leaves  a  twenty-dollar 
bill  there  every  night. 


“Waiter,  this  ham  is  not  good.” 

“It  ought  to  be,  sir ;  it  was  only  cured  last  week.” 
“Well,  then,  it’s  had  a  relapse.” 


“It  seems  only  yesterday  that  Flossie  was  just  a  little 
thing,  and  now  she’s  murdered  her  husband.” 

“Yep,  these  girls  shoot  up  before  you  know  it.” 


Algernon  (reading  joke) — Fancy  this,  Percy:  “A 
chap  here  thinks  that  a  football  coach  has  four  wheels.” 

Percy — Haw,  haw !  How  many  wheels  has  the  bally 
thing? 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


accountants.  CertifleA,  PaUic. 
adhesives.  Faate*  aad  Gama.. 

Fred  H.  Knapp  Co..  Ridgewood,  N.  J. 

adjuster,  for  Chain  Doricaa. 

Hamachek  Mach.  Co..  Kewaunee,  Wia. 

Apple  Paring  Machines.  See  Paring  Mach. 


BASKETS.  Picking. 

bean  snipper. 

Chisholm-Ryder  Co..  Niagara  Falla.  N.  Y. 

beet  machinery. 

Ayara  Mach.  Co..  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Baltimore. 

Baskets.  Wire,  Scalding,  Picking,  etc.  See  Can- 
nery  Supplies. 


belts.  Carrier,  Rubber,  Wire,  etc. 

La  Porte  Mat  and  Mfg.  Co..  La  Porte.  Ind. 
Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Uried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Fruit. 
Ayars  Mach.  Co.,  Salem,  N.  3. 
Berlia-Chapman  Co..  Berlin,  Wis. 
Huntley  Mfg.  Co..  Brocton.  N.  Y. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague  Sells  Corp..  Chicago. 

Blowers.  Pressure.  See  Pumps. 


BOILERS  AND  ENGINES.  Steam. 

Bdw.  Benneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Slaysman  ft  Co.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Edw.  Ermold  Co..  New  York  City. 

Bottle  Screw  Caps.  See  Caps. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES.  Lag,  Field,  MeUl. 

Berlin-Chapman  Co.,  Berlin,  Wis. 


BOXING  MACHINES. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

BROKERS. 

J.  Harry  Cain,  Baltimore. 

Howard  E.  Jones  ft  Co.,  Baltimore. 

Thomas  J.  Meehan  ft  Co.,  Baltimore. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails.  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 


BURNERS,  Oil,  Gae,  Gasoline,  etc. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 


BY-PRODUCTS,  Machinery. 

F.dw.  Renneburg  ft  Sons  Co.,  Baltimore. 
Cabbage  Machinery.  See  Kraut  Mchy. 

CANNERS,  Fruits  and  Vegetables.  eU. 
California  Packing  Corp.,  San  Francisco. 


CAN  COUNTERS. 

Ams  Machine  Co.,  Max,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  ft  Co..  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  ft  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Ii!arkars. 


CAN  SEALING  COMPOUNDS. 

Ams  Machine  Co.,  Max,  New  York  Ctty. 

CAN  WASHING  MATERIALS 
Oakite  Products,  Inc.,  New  York. 


CANS.  Tin,  AU  Kinds. 

American  Can  Co.,  New  York. 

Continental  Can  <3o..  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimere. 

Phelps  Can  Co.,  Baltimore. 

CANNERY  SUPPLIES. 

Ayars  Mach.  Co..  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indiaaapelis. 

K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  ft  Co.,  Baltimore. 

Spragne-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co..  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Snp. 
CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  (^icago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy;  for  bottling:  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CIDER  AND  VINEGAR  MAKERS  SUPPLIES. 
CLEANERS  AND  CLEANSERS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

Oakite  Products,  Inc.,  New  York. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Top  Cana. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Slaysman  ft  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  Bee  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

COOKERS,  Contlnnoua,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Contlnneus. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanka. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  I,angsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Copper  Jacketed  Kettles.  See  Kettles,  Cepisr. 

CORKING  MACHINES. 

Edw.  Elrmold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co.,  lue.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Spriigue-Sells  Corp.,  Chicago, 

CORN  SHAKERS. 

Ayars  Miioliiiie  Co.,  Salem,  N.  J. 

Berlin-Cliupiiiaii  (lo.,  ilerliii,  Wis. 

Huntley  Mfg.  Co.,  Ilroelon,  N.  T. 


CORN  HUSKBRS  AND  SILKRRS. 
Berlia-Chapman  C*.,  Berlin,  Win. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Morral  Bros,,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Filers. 

CORRUGATED  PAPER  PRODUCTS  (Bexss 
Bottle  Wrappers,  etc.). 

Counters.  See  Can  Counters. 

CountershafU.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINRB. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

Sinclair-Scott  Co..  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  ft  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cutters,  Corn.  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CULTURES,  Inoculation. 

DECORATED  TIN  (for  Cans.  Caps,  etc.). 
American  Can  Co.,  New  York. 

Continental  Can  Co..  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 

DRYERS,  Drying  Machinery. 

Edw.  Renneburg  ft  Sons  Co.,  Baltimore. 

Slaysman  ft  Co.,  Baltimore. 

Employers’  Time  Cheeks.  See  Stencils. 

ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tsnks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  ft  Sons  Ce..  Baltimere. 

EXHAUST  BOXES 
Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Rckins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  far  Feed  (not  hermotle- 
ally  sealed). 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York. 

FIBRE  PRODUCTS,  Baxes,  Bexbeards,  Etc. 
Fillers  and  Cookers.  See  Com  Ceoker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton.  N.  Y 
F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mach.. 

FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

FINISHING  MACHINES.  Catsup.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  Graders.  See  Clean,  ft  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  Firepots.  See  Cannery  Suppliea. 

GENERAL  AGENTS  for  Machinery  Mfro. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Generators,  Electric.  Saa  Motors, 
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GLASS-LINED  TANKS. 

SpraBue-SelU  Corp..  ChicMO. 

Governors.  Steam.  See  Power  Plant 

Gravity  Carriers.  See  Carriers  Md  Conveyors. 

Green  Com  Buskers.  See  <^ra 

Green  Pea  Cleaners.  S«  Cl«n.  and  Grad.  Mchy. 

HoistinK  and  Carrying  Machine.  See  Cranes. 

Hullers  and  Viners.  See  Pea  Hirers. 

Buskers  and  Silkers.  See  Corn  Buskers. 


PEA  BULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Bamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Bamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 


INOCULATION,  for  peas.  etc. 

INSURANCE,  Canners’. 

Canners*  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles.  Copper. 
JACKETED  PANS,  Steam. 

F.  B.  Langsenkamp  Co.,  Indianapolis. 
Sprague-Sellt  Corp.,  Chicago. 

KETTLES,  Copper,  Plain  or  Jacketed, 

F.  PL  Langsenkamp  Co.  IndianapolU.  Ind. 

A.  K.  Robins  &  Co.,  Inc..  B.iltimore. 
Sprague-Sells  Corp..  Chicago. 

Kettles,  Plnameled.  See  Tanks,  Glass-Lined. 


KETTLES.  Process. 

Ayars  Machine  Co.,  Salem,  N. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 


KNIVES.  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp..  Chicago. 

LABELING  MACHINES. 


PEELING  KNIVES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

K.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES.  Continuous. 

Ayara  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Huntley  Mfg.  Co.,  Broctm,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Seales. 

Picking  Belts  and  Tables.  Sro  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


Edw.  Ermold  Co.,  New  York  CiW- 
Fred  B.  Knapp  Co.,  Ridgewood,  N.  J. 
Morral  Bros.,  Morral,  Ohio. 
Sprague-Sells  Corp.,  Chicago. 

LABEL  manufacturers. 


H.  Gamse  ft  Bro.,  Baltimore. 

R.  J.  Kittredge  ft  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Piedmont  Label  Co.,  Bedford,  Va. 

Stecher  Litho.  Co.,  Rochester,  N.  Y. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 


LABORATORIES,  for  Analyses  of  Goods,  Etc, 
National  Canners  Assn.,  WMhington,  D.  C. 

Strasburgher  ft  Siegel,  Baltimore. 


PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis, 

F,  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Slasrsman  ft  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Canry.  Sup. 


LIMA  BEAN  RUBBERS. 

The  Scott  Viner  Co.,  Columbus,  O. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 

MILK  CENDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machine.  Sqe  Filling  Mach. 

OAKITE,  Cleaner. 

Oakite  Products,  Inc.,  New  York. 

OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  ft  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Contt. 

Paper  Boxes.  See  Corrug.  Paper  Produets 

PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimore. 

PASTE,  CANNERS’. 

Edw.  Ermold  Co.,  New  York  City. 

F.  H.  Knapp  Co.,  Ridgewood,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

O.  Landretb  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washbum-Wilson  Seed  Co..  Moscow,  Idaho. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Bamachek  Mach.  Co.,  Kewaunee,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co..  Baltimore. 

Sprague-Sells  Coiv.',  Cbieage. 


SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

SEALING  MACHINES,  Box. 

A.  K.  'Robins  ft  Co.,  Inc.,  Baltimore. 

Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Compounds. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottle.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol.  Pa. 

.1.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washburn-Wlison  Seed  Co.,  Moscow,  Idaho. 
Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  ft  Co.,  Baltimore. 

SIEVES  AND  SCREENS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES,  Com. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chleag*. 

Sorters,  Pee.  See  Cleening  ead  Grading  Meky. 


SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agents. 

STAMPERS  AND  MARKERS. 

Ams  Machine  Co.,  Max,  New  York  City. 
Chisholm-Ryder  Co..  Niagara  FalU,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STENCILS,  Marking  Pots  and  Brushes,  Brass 
Cheeks,  Rubber  and  Steel  Type,  Burning 
Brands,  etc.  ' 

A,  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 
Sprague-Sells  Corp.,  Chicago. 


Berhn-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  ft  Co.,  Rome,  N.  Y. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Spragrue-Sells  Corp..  Chicago. 

SYRUPING  MACHINES. 


Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc,,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Tables,  Picking.  See  Pea  Canners’  Machinery. 

tanks.  Metal. 


ii  IT  T  ^riin,  WIS. 

r.  H.  Langsenkamp  Co.,  Indianapolis. 
Slaysman  ft  Co.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


TANKS,  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis, 
Sprague-Sells  Corp.,  Chicago, 

tanks.  Wooden. 

Sprague-Sells  Corp,,  Chicago, 


Ind. 


ii!,L.KUKArH,  Quick  Service. 
^*nrt****  and  Telegraph  Co. — Everywhere. 

Traters,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

tin  plate. 


American  Sheet  and  ’Tin  Plate  Co.,  Pittsburgh. 
Melingrifflth  Co.,  Cardiff,  England. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


Variable  Speed  Countershafts.  See  Speed  Reg. 
VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Bamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Washers,  Bottle.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 


WASHERS,  Fruit.  VegeUble. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Scott  Viner  Co.,  Columbus,  O. 

Spragrue-Sells  Corp.,  Chicago. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 

Wrappers,  Paper.  See  Corrug.  Paper  Products. 
Wrapping  Machines,  Can.  See  Labeling  Mach. 

WYANDOTTE,  Sanitary  Cleaner. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 
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THE  CANNING  TRADE 


Service  Better  Service 


Is  the  Kind  Rendered  to  the  users  of 
ERMOLD  LABELERS 
Both  by  the  Machine  and  the  Company 
back  of  them. 


A  FINER  LABELER  HAS  NEVER  BEEN 
BUILT  FOR  THE  PURPOSE  FOR  WHICH 
IT  IS  INTENDED. 


Edward  Ermold  Company 

Worlds  Largest  Builders  of  QUALITY  Labeling  Machines 


Hudson,  Gansevoort  &  Thirteenth  Sts., 
NEW  YORK  CITY,  N.  Y. 

BRANCHES-A\\  Over  the  World 


Associated  Seed  Growers,  Inc 

- NEW  HAVEN,  CONN. - 

Comprising 

The  EVERETT  B.  CLARK  SEED  COMPANY 
JOHN  H.  ALLAN  SEED  COMPANY 
N.  B.  KEENEY  &  SON,  INC. 

GROWERS  and  BREEDERS  of  seeds  for  Canners  since 
the  inception  of  the  canning  industry, 

EVERETT  B.  CLARK,  the  first  to  develop  Sweet  Corn. 
JOHN  H.  ALLAN,  a  pioneer  in  Canners’  Peas. 

CALVIN  N.  KEENEY,  the  outstanding  leader  in  breed¬ 
ing  Stringless  Beans. 

DEPENDABLE  STOCK 
DISTINCTIVE  SERVICE 
HIGH  STANDARDS 


The  foundation  work  of  these  men  is  being  carried  on 
in  a  more  intensive  and  larger  way  through  a  stock 
breeding  program  requiring  800  acres  annually.  Here 
individual  plant  propagation  is  producing  results  in  basic 
quality. 

Ten  branch  organizations  are  advantageously  located  for 
the  reproduction  in  quantity  of  pure-bred,  disease-free 
seed  from  these  breeding  ground  stocks. 

Located  also  for  prompt  and  efficient  service  in  shipping 
at  minimum  transportation  costs  to  all  important  can¬ 
ning  sections. 


